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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


ORANGE  ^COUNTY 


Party  nights  in  Tijuana  for  Orange  County  teenagers  . . .  bartenders  who  encourage 
underage  over-indulgence ...  a  procession  of  inebriated  teenage  drivers  returning 
to  Orange  County  on  late-night  freeways . . .  and  all  too  frequently,  accidents  and 
deaths. 


The  Orange  County  Register  graphically  documented  this  scenario  in  a  recent 
4-month  investigation  that  imcovered  14  such  deaths  since  mid-1990. 

It  was  the  type  of  reporting  that  did  more  than  startle  readers.  It  prompted  an 
unprecedented  18-point  agreement  between  Mexican  officials,  club  owners  and 
police  to  clean  up  the  scene.  Reprints  of  the  article  are  being  distributed  to  high 
school  students.  Legislation  has  been  introduced  to  crack  down  on  drunk  driving. 
And  for  the  first  time  ever,  plans  are  underway  for  the  California  Highway  Patrol 
to  establish  sobriety  checkpoints  at  the  border. 

Winning  coverage.  Coverage  that  wins  readers. 
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best...and 


than  ever! 


Editorial  cartoonist  for 
The  Washington  Post. 
Winner  of  three  Pulitzer 
Prizes  for  cartooning.  He’s 
Herbert  Block,  and  he’s 
doing  his  best  work  ever. 

5  days  a  week. 


5777  W.  CENTURY  BLVD.,  SUITE  700  •  LOS  ANGELES.  CA  90045  •  TEL.  (213)  337-7003  •  FAX  (213)  337-7625 
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175  years  of  Koenig  &  Bauer.  In  November  1 81 4  "The  Times"  in  London  hit  the  headlines 
with  a  revolutionary  means  of  newspaper  production;  a  double-cylinder  printing  press  by 
Friedrich  Koenig  and  Andreas  Bauer,  Koenig's  ingenious  concept  of  guiding  a  paper  web  over 
a  rotating  cylinder  transformed  the  printer's  art  and  furnished  the  principles  of  machine-powered 
printing  as  we  know  it  today.  The  speed  and  scale  of  production  laid  the  technical  foundations 
for  the  dissemination  of  knowledge  at  every  level  of  society.  In  1 81 7  Koenig  &  Bauer  established 
the  world's  first  printing-press  factory.  Today,  we're  as  inventive  as  ever. 

Progress  is  our  tradition. 


Koenig  &  Bauer-Albert 
Group 


Koenig  &  Bauer  AG 


For  further  information  contact:  KBA-Motter  Corp.,  3900  E.  Market  St.,  York,  PA  17402,  tel:  (717)  755-1071  fax:  (717)  755-2327. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Annual  electricity  costs  at  the 
St.  Petersburg  Times  printing 
plant  exceeded  $1 -million  in  1990. 
With  growing  production  needs  and 
escalating  power  rates,  energy 
costs  were  heading  the  wrong 
direction ...  up. 

During  the  past  year,  the  Times 
invested  in  state-of-the-art 
electronic  controls  and  new 
energy-efficient  equipment  which 
have  yielded  dramatic  cost  savings. 
Among  the  many  new  systems: 

■  A  programmable  logic  controller 
(pictured  above)  now  integrates  the 
three  main  air  compressors,  giving 
the  units  a  “brain.” 

■  Energy-efficient,  high-intensity 
discharge  lights  replaced  many 
florescent  fixtures. 

As  a  result  of  these  modifications, 
the  Times  reduced  its  energy  costs 
$62,000  during  the  most  recent 
nine  months  —  a  8.1%  savings. 

For  technical  information  on  these 
energy  management  solutions,  call 
Production  Maintenance  Manager 
Rod  Rodmaker  at  813/893-8289. 


^.Petersburg  (Himes 

Tampa  Bay's  Largest  Newspaper 
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MARCH 

25- 27 — America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

26- 29 — American  Newspaper  LayOut  Managers  Association,  Annual 

Conference,  Hyatt  Regency  Hotel,  Dallas,  Texas. 

27- 28 — New  York  Press  Association,  Spring  Convention  and  Trade  Show, 

Albany  Maniott  Hotel,  Albany,  N.Y. 

28- 29 —Illinois  Press  Photographers  Association,  Digital  Imaging  Confer¬ 

ence,  Pheasant  Run  Resort  and  Convention  Center,  St.  Charles,  III. 

APRIL 

7-10 — American  Society  of  Newspaper  Editors,  Annual  Conference,  J.W. 
Marriott  Hotel,  Washington,  D.C. 

9-12 — American  Association  of  Independent  Newspaper  Distributors, 
Spring  Conference,  Hyatt  Regency  Suites  Hotel,  Chicago,  III. 

10-11  —  Michigan  Press  Association,  Classified  Advertising  Conference, 
Kellogg  Center/Michigan  State  University,  East  Lansing,  Mich. 

10-11  —  Missouri  College  Newspaper  Association  Convention,  Missouri 
Southern  State  College,  Joplin,  Mo. 

12-15 — Newspaper  Research  Council,  Annual  Conference,  Grosvenor 
Resort,  Orlando,  Fla. 

15-17 — Pennsylvania  Newspaper  Publishers  Association/Interstate 
Advertising  Managers  Association,  Display  Advertising  Conference, 
Atherton  Hilton  Hotel,  State  College,  Pa. 

24-26 — National  Press  Photographers  Association,  Women’s  Conference, 
Omni  Biltmore  Hotel,  Providence,  R.l. 

26-29— American  Newspaper  Publishers  Association,  Total  Newspaper 
Conference,  The  Don  CeSar,  St.  Petersburg,  Fla. 

Seminars/Workshops/Clinics 

MARCH 

22-25 — American  Newspaper  Publishers  Association,  Teadership  in 
Operations/Production”  Workshop,  Omni  Severin  Hotel,  Indianap¬ 
olis,  Ind. 

22-27— American  Press  Institute,  Circulation  Sales  and  Marketing  Strat¬ 
egies  Seminar,  API  Headquarters,  Reston,  Va. 

27 — New  England  Newspaper  Association,  Repetitive  Stress  Injury 
Workshop,  Union  Leader,  Manchester,  N.H. 

30-5/3 — Graphic  Arts  Technical  Foundation,  Introduction  to  Electronic 
Scanning  Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 

APRIL 

1- 2 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry, 

Annual  Bindery/Mailroom  Seminar,  O’Hare  Marriott  Hotel, 
Chicago,  III. 

2- 5 — Education  Writers  Association,  National  Seminar,  Miami  Interconti¬ 

nental  Hotel,  Miami,  Fla. 

3- 5 — Mid  America  Press  Institute,  Page  Make-Up  and  Re-Design 

Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

5-8 — American  Newspaper  Publishers  Association,  Senior  Management 
Workshop,  St.  Anthony  Hotel,  San  Antonio,  Texas. 

5-10 — American  Press  Institute,  “Managing  the  Changing  Workforce” 
Seminar,  API  Headquarters,  Reston,  Va. 

5-10 — Poynter  Institute,  The  News  Library  and  the  Newsroom”  Seminar, 
Poynter  Institute,  St.  Petersburg,  Fla. 

5-1 1  —  American  Press  Institute,  Sports  Editors  Seminar,  API  Headquar¬ 
ters,  Reston,  Va. 

9 —  Emerson  Communication  Industries  Management  Program/Ad  Club 
of  Boston/New  England  Newspaper  Association,  “What’s  happen¬ 
ing  to  the  MASS  in  mass  media?”  Boston  Center  for  Adult 
Education,  Boston,  Mass. 

10 — New  England  Newspaper  Association,  Repetitive  Stress  Injury 
Workshop,  Harte-Hanks  Community  Newspapers,  Waltham,  Mass. 
12-15 — American  Newspaper  Publishers  Association,  Compensation/ 
Benefits  Planning  and  Administration  Seminar,  Hyatt  Regency 
Westshore  Hotel,  Tampa,  Fla. 
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How  do  you  handle  today’s  variety  of  FSIs  and 
zoning  requirements,  while  still  maintaining 

high  net  production  output? 


Ask 

Greg  Cushman, 

Publisher,  The  Bulletin, 

Bend,  Oregon 

“We  needed  a  new  high-speed 
inserter  to  solve  our  inserting 
production  problems.  We  chose  the 
MULLER  MARTINI  Model  375.” 


“Would  we  make  the  same  choice  again 
if  we  had  the  chance?  Absolutely!” 


“We  own  other  MULLER  MARTINI  equipment, 
in  addition  to  the  375  and  we’re  very  satisfied.” 


MULLER  MARTINI  » 
a  complete  line  of  newspaper 
mailroom  equipment  including 

•  PrintRoll  Buffer  and 
Storage  Systems 

•  Inserters 

•  Conveyors 

•  Stackers 

•  Bundle  Distribution 
Systems 


MULLER  MARTINI 


MULLER  MARTINI  CORP. 

P.O.  Box  3360,  SmitMown,  N.Y.  11787-0811  •  (516)  582-4343 


Dyner  &  Partners,  NYC 
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We  remove  the  risk 
in  mail-orderfllm. 


You  never  gamble  vvhen 
you  buy  fim  Unique  Photo. 


Professional  photographers  have  profes¬ 
sional  needs  And  Unique  Photo  has  created 
“AllPro  Film  Service”  to  handle  them. 

Professionally 

You  ne^  brand-name,  factory-fresh  film 
you  can  count  on.  We  stock  them  all  and 
we  stock  them  deep.  Our  multi-million  dollar 
inventory  has  aisle  after  aisle,  row  after  row 
of  ceiling-high  stacks  of  Kodak  USA  (no  grey); 

Polaroid,  Ilford,  Agfa  and  Fuji  in  35mm,  roll 
and  sheet. 

You  need  film,  paper  and  chemistry 
when  you  need  them,  not  2  or  3  weeks  later 
“AllPro  Film  Service”  gives  your  orders  same- 
day  shipping  (because  everything  is  in-stock); 
and  film  orders  over  $500  get  a  free  upgrade 
to  2nd  day  air  delivery 

You  need  film  that’s  cared  for  professionally  You  get  it:  our  films  are  stored ; 
film  in  same  order  is  guaranteed  same  emulsion.  You  need  to  lower  your  costs-' 
anywhere  Absolutely  You  need  to  use  Visa,  MasterCard  or  Discover.  “AllPro  Film 
some  film  dealers  tack-oa  You  need  courteous,  professional  treatment-you  get 
mde  or  making  promises  we  don’t  keep: 

“AllPro  Film  Service”  from  Unique  Photo-try  us  once  and  the  odds  are  , 
you’ll  keep  coming  back  for  more 


OOOOOQQ 


at  temperatures  consistently  below  55  degrees  And  same 
“AllPro  Film  Service”  guarantees  you  the  lowest  prices 
Sea/ice”  says  “fine”  and  does  not  add  the  “penalty  charge” 
rt.  We  haven’t  stayed  in  business  for  over  45  years  by  being 


Hie  professional  film  specialists. 
1/800/631-0300 

451  S.  Jefferson  Street  Orange,  NJ  07050-1292 
Tel:  201/673-0100  Fax:  201/676-7577 
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Stop  this  nonsense 

Why  does  the  Senate  Rules  Committee  permit  the  nonsense  of  the 
subpoenaed  reporters  to  continue? 

Last  week  special  counsel  Peter  Fleming  Jr.,  explained  that  deci¬ 
sions  regarding  his  investigation  into  leaks  of  Anita  Hill’s  charges 
against  Clarence  Thomas  were  his  responsibility  alone  and  that 
under  the  rules  governing  his  appointment  the  committee  members 
“have  no  authority  to  prohibit  my  examination  of  any  witness  or  to 
rule  in  advance  on  any  question  I  might  ask.”  (E&P,  March  14,  Page 
4.) 

Since  the  reporters  refused  to  answer  any  of  his  questions,  this 
week  he  went  further  and  subpoenaed  the  private  telephone  records 
of  the  reporters,  as  well  as  those  of  their  news  organizations.  The 
outcry  against  this  invasion  of  privacy  was  enough  to  cause  the 
special  counsel  to  withdraw  his  demand  the  next  day.  He  said  he 
would  not  enforce  those  subpoenas  unless  the  Senate  Rules  Commit¬ 
tee  authorized  it. 

Here  is  a  perfect  opportunity  for  the  Rules  Committee  to  cancel 
this  useless  and  illegal  investigation.  The  reporters  broke  no  laws. 
This  is  a  witch-hunt  designed  to  intimidate  the  press. 

Senator  Daniel  Patrick  Moynihan,  a  member  of  the  committee,  has 
been  quoted  as  promising  a  “blood  on  the  walls”  fight  about  compell¬ 
ing  reporters  to  testify  and  the  demand  for  telephone  records.  Mr. 
Fleming  has  thrown  the  ball  back  to  the  committee  which  ought  to 
show  some  common  sense  and  bring  a  halt  to  the  whole  charade — 
common  sense  the  members  did  not  show  in  the  first  place. 

Censorship  by  murder 

The  assassination  in  New  York  of  Hispanic  journalist  Manuel  de 
Dios  Unanue  has  sent  a  chill  through  the  nation’s  newsrooms.  It  is 
believed  that  he  was  killed  because  of  work  in  exposing  drug  lords 
and  traffickers. 

Up  to  now,  we  have  thought  that  murder  of  journalists  was  strictly 
a  Latin  American  phenomenon.  Now  it  seems  evident  it  has  reached 
our  shores  and  newspersons,  particularly  investigative  reporters, 
are  no  longer  safe  from  this  type  of  retribution.  He  is  the  second 
foreign-bom  journalist  slain  in  the  U.S.  in  the  last  12  months.  Two 
Haitian  radio  talk  show  hosts  were  killed  in  Miami  last  year. 

The  Committee  to  Protect  Journalists  reported  this  week  that  66 
journalists  in  17  countries  were  killed  during  1991.  That  did  not 
include  de  Dios.  The  list  included  19  reporters  killed  during  the 
Yugoslavian  civil  war.  The  Inter  American  Press  Association  was 
told  last  week  that  50  journalists  in  Colombia  have  been  murdered  in 
the  last  seven  years.  Thirty-one  have  been  murdered  in  Peru  in  the 
last  12  years. 

Murder  and  the  threat  of  murder  is  the  severest  form  of  censorship 
and  intimidation.  It  is  incumbent  on  local  and  national  police  author¬ 
ities  to  apprehend  de  Dios’  assassin.  If  not,  fear  may  invade  our 
newsrooms.  This  type  of  violence,  and  the  threat  of  it,  cannot  be 
tolerated. 
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Letters  to  the  Editor 


Banning  of  Indian  names  raises  all  sorts  of  questions 


The  Oregonian  has  managed  to 
strike  simultaneous  blows  for  polit¬ 
ical  correctness  and  patent  stupidi¬ 
ty.  Let  us  hope  this  experiment  in 
social  journalism  remains  confined 
to  the  Pacific  Northwest.  If  it  be¬ 
gins  creeping  into  other  U.S.  news¬ 
rooms,  it  might  be  taken  as  proof 
that  all  newspeople  have  lost  their 
feeble  minds. 

The  sports  pages  of  Oregon’s 
largest  newspaper  never  again  will 
be  darkened  by  such  nicknames  as 
the  Atlanta  Braves,  the  Cleveland 
Indians,  or  the  Redmen  of  St.  John’s 
University. 

“We  have  concluded  that  we  will 
not  be  a  passive  participant  in  per¬ 
petuating  racial  or  cultural  stereo¬ 
types  in  our  community,  whether  by 
the  use  of  nicknames  or  in  any  oth¬ 
er  way,”  managing  editor  Peter 
Thompson  said  in  a  statement.  “We 
do  not  expect  the  rest  of  the  jour¬ 
nalistic  world  to  fall  into  line  be¬ 
hind  us,  nor  do  we  presume  that  our 
action  will  change  any  team  names.” 


NEWSPAPERDOM® 

50  years  ago . . . 

The  newly  established  Office  of 
Facts  and  Figures  designed  to  “sell  the 
war  effort”  to  the  American  people — a 
massive  propaganda  effort — has  re¬ 
placed  the  White  House  as  the  principal 
source  of  war  news. 

*  *  * 

The  largest  contingent  of  newspaper¬ 
men  to  accompany  an  American  expe¬ 
ditionary  force  since  the  war  began  ar¬ 
rived  in  Australia  a  few  days  before 
Gen.  Douglas  MacArthur  arrived  from 
Bataan  to  take  command. 

*  *  * 

The  Washington  Star  and  the  New 
York  Sun  queried  the  War  Department 
at  10  a.m.  to  ask  if  Major  General 
Wainwright’s  signature  on  a  message 
to  the  West  Point  140th  anniversary 
dinner  meant  that  MacArthur  had  left 
Bataan  for  Australia.  The  War  Depart¬ 
ment  released  the  story  at  10:30  a.m. 
E&P  was  told  the  announcement  had 
already  been  on  the  mimeograph  ma¬ 
chines  timed  for  that  release. 

From  Editor  &  Publisher 
March  21,  1942 


That  is  quite  a  concession.  A 
recorder  of  the  first  draft  of  histo¬ 
ry  graciously  concedes  that  a  team 
that  won  the  National  League  cham¬ 
pionship  does  not  have  to  change 
its  nickname  to  suit  his  newspaper. 

The  Oregonian’s  exercise  in  so¬ 
cial  engineering  of  the  news  began 
with  lunchtime  talks,  according  to 
National  Public  Radio.  Staffers,  in¬ 
cluding  Native  Americans,  decided 
that  the  paper  should  oppose  nick- 


Correction 

In  a  review  of  fourth-quarter  and 
year-end  1991  reports  (March  7  is¬ 
sue),  E&P  incorrectly  stated  results 
for  Pulitzer  Publishing  Co.  of  St. 
Louis. 

The  company  reported  fourth- 
quarter  net  income  declined  5.9% 
to  $5.3  million  and  operating  in¬ 
come  declined  36%,  compared  with 
a  year  earlier. 

For  the  year,  operating  income 
decreased  by  15.7%  and  operating 
expenses  slipped  by  2%,  compared 
with  1990.  Annual  publishing  rev¬ 
enues  declined  by  4.5%,  and  op¬ 
erating  profits  dropped  by  28.6%, 
as  full-run  ad  linage  at  the  St. 
Louis  Post-Dispatch  decreased  by 
10.5%. 


names  and  other  acts  or  gestures 
that  trivialize  Indians.  Eventually, 
the  issue  was  put  to  a  vote,  with  a 
majority  of  employees  voting  to  ban 
specific  nicknames. 

The  policy  raises  all  sorts  of  in¬ 
teresting  questions.  Will  the  Ore¬ 
gonian  refuse  to  publish  photographs 
of  football  games  involving  Flori¬ 
da  State?  The  FSU  Seminoles  wear 
a  stylized  Indian  lance  on  their  hel¬ 
mets. 

How  about  the  latest  Super  Bowl 
winners?  Will  the  Oregonian  bor- 
(See  LETTERS  on  page  30) 


Clarification 

In  a  Jan.  18  story  on  newspaper  in¬ 
dustry  profitability,  E&P  quoted  a  re¬ 
port  by  Veronis,  Suhler  &  Associates 
Inc.  as  saying  Cowles  Media  Co. 
newspapers  earned  a  combined  operat¬ 
ing  profit  margin  of  5.6%  in  199(). 

The  report  noted  that  the  Cowles  re¬ 
sults  included  book  and  magazine 
publishing.  Cowles,  which  is  not  re¬ 
quired  to  break  out  financial  results  of 
individual  units,  voluntarily  reports 
results  from  the  Minneapolis,  Minn., 
Star  Tribune,  overwhelmingly  its 
biggest  paper.  Its  fiscal  1990  operat¬ 
ing  profit  margin  was  12.8%  of  rev¬ 
enues. 
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Pushy  with  the  president 

TV  reporter  fired  for  being  too  persistent  in 
his  questioning  George  Bush  at  a  news  conference 


By  Tony  Case 

From  the  time  they  enter  jour¬ 
nalism  school  through  their  bur¬ 
geoning  careers,  many  reporters  are 
taught  to  be  aggressive,  question¬ 
ing,  thick-skinned,  cynical  and,  if 
need  be,  downright  pushy  in  their 
efforts  to  get  a  story. 

Rarely  are  they  warned  that  they 
might  be  fired  for  this  behavior. 

But  Brian  Karem,  until  recently 
a  reporter  for  San  Antonio’s  KMOL- 
TV/Channel  4,  an  NBC  affiliate,  was 
given  his  pink  slip  for  being  rude. 

It  should  be  noted,  however,  that 
not  just  anybody  was  the  object  of 
this  reporter’s  persistence:  It  was 
the  president  of  the  United  States. 

Karem’s  dismissal  resulted  from 
a  head-on  collision  with  his  bosses 
over  his  actions  at  a  Feb.  27  news 
conference  following  a  drug  sum¬ 
mit  with  Latin  American  leaders,  at 
which  President  Bush  was  present. 

The  reporter  wanted  the  presi¬ 
dent’s  response  to  a  local  drug  agent 
calling  the  summit  “a  joke.” 

That  exchange,  which  was  record¬ 
ed  on  videotape,  went  as  follows: 

Karem:  [My  question  is]  to  you. 
President  Bush.  The  question  I  had 
to  ask  you — 

Bush:  Well,  thank  you.  I’m  not 
going  to  . take  any  more  questions. 

Karem:  Over  the  last — well — 

Bush:  I  just  told  you.  You  didn’t 
understand  it. 

Karem:  Over  the  last  three  days — 

Bush:  Yes?  This  lady  over  here? 

Karem:  Over  the  last  three  days — 

Bush:  Yes?  Please,  I’m  not — I’m 
very  sorry.  You  are  dealing  with 
somebody  who’s  made  up  his  mind, 
and  we  are  trying  to  be  courteous 
to  everybody  here.  Now,  if  you  have 
a  question  for  one  of  the  other  three, 
ask  it.  Otherwise,  sit  down. 

Karem:  I’d  be  happy  to  ask  it 
for  one  of  the  other  three.  I  would 


like  for  you  to  answer  it,  as  well. 

Bush:  Go  ahead  and  ask  it. 

Karem:  I’ll  ask  it  of  the  presi¬ 
dent  of  Mexico. 

Bush:  He’s  already  had  a  ques¬ 
tion,  sorry. 

Karem:  Well  he’s  only  had  one. 

Bush:  OK,  you  go  ahead.  We’re 
not  used  to  this,  but,  anyway,  go 
ahead. 

Karem:  I  spent  some  time  with 
narcotics  agents  over  the  last  three 
days  who  make  busts  who  tell  us 
that  they’re  tired.  They  don’t  be¬ 
lieve  the  war  on  drugs  can  be  won. 
They  consider  this  summit  a  joke, 
and  they  consider  the  presidents’  co¬ 


Light,  joined  in  on  the  punditry,  as 
well. 

In  a  March  3  piece  titled  “Brian, 
spare  us  talk  of  First  Amendment,” 
Casey  wrote,  “Those  who  say  Chan¬ 
nel  4’s  Brian  Karem  shouldn’t  have 
been  fired  for  being  rude  to  Presi¬ 
dent  Bush  last  week  are  right.  He 
should  have  been  fired  long  before 
that .... 

“Karem  is  a  decent  reporter,  but 
his  tenure  at  Channel  4  has  been 
marked  by  aggressiveness  that  of¬ 
ten  crossed  the  line  to  rudeness  and 
a  flair  for  self-promotion  that  has 
exceeded  even  the  extravagant  stan¬ 
dards  of  television  journalism.” 


Columnist  Carl  Rowan  wrote,  “If  we  had  a  hundred 
reporters  with  the  guts  and  irreverence  that  he  dis¬ 
played,  we  might  not  today  have  a  nation  wallowing  in 
a  terrible  recession,  or  savings  and  loans,  banking, 
housing,  and  other  scandals.” 


operating  in  the  summit  to  be  a  joke, 
as  well.  What  do  you  tell  your  peo¬ 
ple  in  the  trenches,  the  people  who 
are  fighting  it  every  day?  What  do 
you  give  them  as  a  morale-booster 
to  tell  them  it’s  not  a  joke? 

The  next  day,  KMOL  news  di¬ 
rector  Ron  Harig  fired  Brian  Karem. 

Subsequently,  the  national  news 
media  devoured  the  story.  “TV  Re¬ 
porter  Fired  After  Bush  News  Con¬ 
ference,”  declared  the  Associated 
Press  wire  account.  Columnists  and 
cartoonists  from  coast  to  coast  ed¬ 
itorialized  on  the  situation.  Even 
ABC’s  Sam  Donaldson,  an  aggres¬ 
sive  reporter  himself,  known  for  his 
frequent  rows  with  chief  executives, 
told  Karem’s  story  on  the  network’s 
newsmagazine,  PrimeTime  Live. 

Local  newspaper  columnists,  such 
as  Rick  Casey  of  the  San  Antonio 


Meanwhile,  columnist  Carl  T. 
Rowan  of  the  North  America  Syn¬ 
dicate  observed,  “The  firing  of 
Karem  goes  to  the  heart  of  what’s 
wrong  with  elections  in  this  coun¬ 
try:  The  incumbents  have  all  the  ad¬ 
vantages.  .  .  . 

“No  incumbent  has  more  advan¬ 
tages  than  a  president .  .  .  But  per¬ 
haps  the  greatest  advantage  an  in¬ 
cumbent  president  has  is  his  abili¬ 
ty,  from  his  ‘bully  pulpit,’  to  inti¬ 
midate  editors,  and  especially  pub¬ 
lishers — with  the  result  that  many 
reporters  who  cover  the  White  House 
are  non-threatening,  even  manipu¬ 
lated.” 

He  goes  on  to  write,  “If  we  had 
a  hundred  reporters  with  the  guts 
and  irreverence  that  he  displayed, 
we  might  not  today  have  a  nation 
(See  FIRED  on  page  10) 
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(Continued  from  page  9) 


wallowing  in  a  terrible  recession,  or 
savings  and  loans,  banking,  hous¬ 
ing,  and  other  scandals.  Because 
‘persistent’  reporters  would  have  cut 
through  the  bull  and  blarney,  the  de¬ 
ceptions,  that  allow  presidents  to 
drag  young  men  into  their  personal 
wars,  or  permit  our  political  lead¬ 
ers  to  survive  a  wide  range  of  mis¬ 
feasance  and  malfeasance.” 

Following  Karem’s  dismissal,  the 
Anti-Censorship  League  of  San  An¬ 
tonio  staged  a  public  protest  on  the 
steps  of  KMOL,  and  picketers  re¬ 
portedly  chanted,  “What  do  we  want? 
Free  press!” 

All  this  backlash  prompted  news 
director  Harig  to  respond  to  the  fir¬ 
ing  on  the  air  at  the  close  of  a  March 
2  news  broadcast. 

Admitting  he  was  “uncomfort¬ 
able”  with  discussing  personnel  mat¬ 
ters  publicly,  Harig  said  he  had  de¬ 
cided  to  come  forward  to  “set  the 
record  straight.” 

He  stated,  “Brian  Karem  is  no 
longer  with  KMOL  because  he  re¬ 
peatedly  broke  the  basic  rules  that 
any  employee  of  any  company  must 
follow.” 

Harig  said  Karem  attended  the 
press  conference  despite  the  fact  that 
he  had  not  been  assigned  to  cover 
it  and  had  not  been  given  the  nec¬ 
essary  credentials. 

“Having  done  so,”  he  continued, 
“he  interrupted  the  president’s  press 
conference  after  the  questioning  had 
been  turned  over  to  the  foreign  press, 
and  argued  with  the  president  in  an 
attempt  to  be  recognized. 

“This  was  a  serious  violation  of 
newsroom  procedure,  but  it  was  an 
isolated  incident  and  is  not  the  only 
reason  Brian  no  longer  works  here 
.  .  .  There  have  been  many  incidents 
in  which  Brian  Karem  has  pushed 
the  boundaries  of  professional  con¬ 
duct  to  the  limit,  sometimes  in  the 
pursuit  of  legitimate  information, 
sometimes  in  the  pursuit  of  Brian’s 
own  private  agenda.” 

He  added  that  the  situation  was 
“not  about  the  First  Amendment,  as 
Brian  would  have  everyone  to  be¬ 
lieve.  In  fact,  it  has  nothing  to  do 
with  journalism.  It  is  about  a  tele¬ 
vision  reporter’s  delicate  relation¬ 
ship  with  his  news  sources,  his  view¬ 
ers,  his  colleagues,  and  his  em¬ 
ployer.” 

Harig  concluded  that,  while 
KMOL’s  management  had  stood  by 
Karem  in  the  past  because  he  was 
a  good  reporter,  “No  employer  can 
tolerate,  indefinitely,  an  employee 


John  Branch,  an  editorial  cartoonist  for  the  San  Antonio  Express- 
News,  was  among  the  many  journalists  who  offered  comment  on  the 
Karem  controversy.  San  Antonio  Express-News  photo 


who  repeatedly  operates  with  disre¬ 
gard  and  disrespect  for  his  employ¬ 
er  and  his  fellow  employees. 

“My  decision  was  that  Brian’s  ef¬ 
fectiveness  and  credibility  as  a  re¬ 
porter  had  been  damaged  beyond  re¬ 
pair.  He  had,  once  again,  poorly  rep¬ 
resented  himself  and  his  employer. 
He  had  to  leave.” 

Harig’s  reference  to  having  stood 
by  Karem  dates  back  to  June  1990 
when  a  judge  sentenced  the  reporter 
to  six  months  in  jail  because  he  re¬ 
fused  to  identify  a  source  for  a  news 
story. 

After  13  days  of  incarceration 
Karem  was  released,  reportedly  af¬ 
ter  his  source  let  him  off  the  hook. 
However,  there  remains  some  ques¬ 
tion  as  to  whether  or  not  the  source 
had  really  asked  to  remain  anony¬ 
mous. 

Harig  told  Editor  &  Publisher, 
“I’ve  been  trying  to  assure  my  col¬ 
leagues  in  the  media  who  have  been 
scratching  their  heads  over  this  that 
I  hired  [Karem]  because  he  is  an 
aggressive  reporter — I  like  aggres¬ 
sive  reporters — but  he  let  his  be¬ 
havior  get  in  the  way  of  his  work. 
He  became  the  story  that  day,  and 
I  submit  that’s  not  what  a  reporter 
should  be.” 

He  noted  that  some  of  Karem’s 
critics  have  labeled  him  an  “atten- 
tion-g’'abber,”  and  observed  that  his 
former  reporter  may  have  “fanned 
those  flames.” 

Karem  denies,  however,  that  he 
sought  all  of  this  attention. 

“One  would  have  to  presuppose 
that  I  would  get  into  an  argument 
with  the  president .  .  .  and  eventu¬ 
ally  get  fired  for  it,”  he  told  E&P. 
“Reporters  ask  questions  all  the  time. 


That  doesn’t  mean  they’re  seeking 
publicity,  just  the  answers.” 

He  maintained  that  he  had  not 
contacted  a  single  reporter,  noting 
that  he,  on  the  other  hand,  has  been 
deluged  with  requests  for  interviews. 

In  regard  to  his  confrontation  with 
Bush,  Karem  said  that,  while  Bush 
may  be  the  president,  he  is  also  run¬ 
ning  for  public  office  and  is,  there¬ 
fore,  answerable  to  the  citizenry. 

“I  think  that’s  the  biggest  issue,” 
he  said,  “and  one  that  has  been  lost 
in  the  personalities  of  this  conflict. 

I  think  there  are  some  tough  ques¬ 
tions  the  president  has  to  answer.”  I 

He  said  the  only  regret  he  had 
concerning  this  situation  was  that 
Bush  did  not  answer  his  question. 

Karem  told  Sam  Donaldson,  “I 
didn’t  stand  up  to  pick  a  fight  with 
the  man.  I  stood  up  to  ask  him  a 
question,  and  he  should  have  an¬ 
swered  the  question.  And  if  the  pres¬ 
ident  of  the  United  States  tells  me 
to  sit  down,  I  don’t  necessarily  have 
to  obey  him.  This  isn’t  a  first-grade 
class.  I  mean,  I  respect  the  man,  but 
he’s  President  George  Bush,  not 
King  George,  and  he’s  responsible 
to  us.” 

Karem  said  he  did  not  understand 
Harig’s  explanation  for  having  dis¬ 
missed  him,  and  denied  the  asser¬ 
tion  that  his  employment  at  KMOL 
was  marked  by  conflict.  He  said  he 
had  not  been  suspended,  put  on  pro¬ 
bation,  or  even  formally  reprimanded 
during  his  four  years  at  the  station. 

When  asked  to  respond  to  the 
news  director’s  public  comments, 
Karem  said,  “I  don’t  want  to  get 
into  a  public  peeing  contest  with 
Ron  Harig.  I  think  the  facts  stand 
(See  FIRED  on  page  30) 
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Priest  calls  for  boycott  of  newspaper 

Charges  California  daily  with  ‘Catholic  bashing’;  tells 
parishioners  from  the  pulpit  to  cancel  subscriptions  for  Lent 


By  M.L.  Stein 

Bitter  over  anonymous  criticism, 
a  priest  has  accused  the  Alameda 
(Calif.)  Times-Star  of  “Catholic 
bashing,”  and  called  on  parishioners 
from  the  pulpit  to  cancel  their  sub¬ 
scriptions  for  Lent  and  steer  ad¬ 
vertisers  away  from  the  newspaper. 

C.  David  Burgin,  group  editor  of 
the  Times-Star  and  three  sister  pa¬ 
pers  in  the  San  Francisco  East  Bay 
region,  told  E&P  that  the  Times- 
Star  had  lost  30  subscribers  within 
a  week  after  the  sermon,  but  the 
priest,  the  Rev.  Patrick  Goodwin, 
said  information  from  church  mem¬ 
bers  indicated  a  higher  figure. 

Times-Star  advertising  director 
Sharon  Kinkade  said  she  was  un¬ 
aware  of  any  advertising  losses  be¬ 
cause  of  the  sermons. 

Goodwin,  pastor  of  Saint  Joseph 
Basilica  Church  in  Alameda,  charged 
the  Times-Star  with  “dragging  the 
community  through  the  mud”  by  “in¬ 
accurate  and  irresponsible  report¬ 
ing.” 

The  main  focus  of  the  priest’s  di¬ 
atribe  is  the  daily’s  column  “Straight 
Talk”  that  allows  readers  to  phone 
in  their  views  anonymously  or  not 
on  local  issues.  Most  of  the  opin¬ 
ions  are  published  without  names. 

Some  anonymous  callers  dis¬ 
agreed  with  a  recent  renovation  pro¬ 
ject  at  St.  Joseph  Basilica. 

Goodwin  said  he  also  found  “re¬ 
volting”  a  Times-Star  story  in  late 
February  about  the  two-year-old 
drunken-driving  arrest  of  an  asso¬ 
ciate  pastor  of  the  church  in  con¬ 
nection  with  the  paper’s  coverage 
of  the  Straight  Talk  controversy. 

Times-Star  editor  Tom  Tuttle  re¬ 
torted  that  the  paper  ran  the  arrest 
story  as  offering  a  possible  moti¬ 
vation  for  Goodwin’s  displeasure 
with  Straight  Talk. 

He  said  the  incident  was  men¬ 
tioned  to  give  readers  a  perspective 
on  the  origin  of  the  church’s  views 
of  the  newspaper  and  Straight  Talk. 

“We  think  it’s  important  that  the 
public  understands  where  the  church 
is  coming  from,”  Tuttle  said.  “The 
church’s  view  of  the  Times-Star  has 
some  history.” 

The  Times-Star  said  it  learned  of 
the  priest’s  arrest  at  the  time  from 


an  anonymous  phone  call  to  Straight 
Talk. 

Goodwin,  at  four  masses,  scored 
the  Times-Star  for  engaging  in  what 
he  described  as  a  media  tendency 
toward  “Catholic  bashing.” 

“Be  proud  of  being  Catholic  and 
don’t  let  the  Times-Star  or  any  oth¬ 
er  media  cause  you  to  hang  your 
head  in  shame,”  he  told  his  flock, 
according  to  a  front-page  Times-Star 
story. 

In  an  interview  with  E&P,  Good¬ 
win,  a  native  of  Ireland  who  arrived 
in  this  country  30  years  ago,  con¬ 
firmed  the  Times-Star’ s  report  that 
he  had  urged  parishioners  to  cancel 
the  paper  and  try  to  wean  away  ad¬ 
vertisers. 

“They  [the  Times-Star]  are  con¬ 
fusing  freedom  of  the  press  with  li¬ 
cense,”  he  declared.  “They  are  caus¬ 
ing  people  a  lot  of  pain.” 

The  pastor  conceded  that  some 
churchgoers  were  unhappy  with  the 
remodeling,  but  he  termed  them  a 
“small  minority.” 

Moreover,  he  continued,  “I  wasn’t 


The  Times-Star  reported  that  the 
meeting  had  taken  place.  Tuttle  said 
he  did  agree  not  to  disclose  the  con¬ 
tent  of  the  gathering  but  added,  “We 
did  not  and  would  not  agree  to  say 
that  the  meeting  never  existed  or 
identify  the  topic  of  discussion.” 

Tuttle  denied  the  paper  has  en¬ 
gaged  in  Catholic  bashing,  saying, 
“We’re  absolutely  shocked”  at  the 
charge. 

He  labeled  it  “false,  and  an  ex¬ 
ample  of  blaming  the  messenger  for 
reporting  news  events.” 

Burgin  described  Goodwin  as  not 
being  familiar  with  the  First  Amend¬ 
ment,  “which  also  protects  the 
church.” 

“I  also  don’t  believe  he  under¬ 
stands  the  separation  between  church 
and  state,”  the  editor  observed.  “I’ve 
heard  of  giving  up  a  lot  of  things 
for  Lent  but  never  a  newspaper.” 

Responded  Goodwin:  “I  under¬ 
stand  the  First  Amendment  but  they 
have  taken  freedom  of  the  press  and 
abused  it.  Thomas  Jefferson  spoke 
I  about  the  importance  of  a  free  press. 


“I  also  don’t  believe  he  understands  the  separation 
between  church  and  state,”  the  editor  observed.  “I’ve 
heard  of  giving  up  a  lot  of  things  for  Lent  but  never  a 
newspaper.” 


even  on  the  committee  that  approved 
the  construction.” 

In  a  letter  to  J.  Allen  Meath,  pres¬ 
ident  of  the  Alameda  Newspaper 
Group,  which  is  owned  by  Media 
News,  Goodwin  said  of  Straight 
Talk:  “The  omission  of  the  faceless 
writer  pre-empts  any  opportunity  to 
respond  adequately  to  what  often  are 
untruths,  cloaked  in  vitriolic  and 
scurrilous  terms.  This  tends  to  un¬ 
dermine  the  spirit  of  the  communi¬ 
ty  by  circumventing  the  truth.  The 
column  has  generated  much  gossip 
with  very  little  basis  in  fact.” 

In  recent  years,  the  priest  con¬ 
tinued,  the  Times-Star  has  “tended 
to  become  sensational  journalism.” 

Goodwin  also  has  accused  Tuttle 
of  breaking  a  promise  not  to  dis¬ 
close  his  “confidential”  meeting  with 
the  pastor  and  other  church  officials 
in  an  effort  to  resolve  the  dispute. 


yet  he  pointed  out  that  that  it  need¬ 
ed  to  be  responsible  and  account¬ 
able  to  the  public.” 

A  Times-Star  editorial  declared 
that  Goodwin’s  call  for  a  subscrip¬ 
tion  and  advertising  ban  “is  an  act 
that  is  as  baffling  as  it  is  extreme, 
as  outrageous  as  it  is  dangerous, 
and  as  comical  as  it  is  inane.  By 
definition,  he  is  asking  for  a  boy¬ 
cott  to  punish  a  newspaper.” 

Describing  Straight  Talk  as  live¬ 
ly  and  controversial,  the  editorial 
said  “it  is  also  one  of  our  town’s 
most  honest  and  open  barometers  of 
public  opinion  on  local  issues.” 

Amidst  the  flap,  the  Times-Star 
asked  readers  in  a  front-page  fea¬ 
ture  to  write  in  their  answer  to  the 
question:  “Straight  Talk  —  Kill  It 
or  Keep  It?” 

As  of  March  6,  Burgin  said,  the 
vote  was  running  6-1  to  keep  it. 
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Adjusting  to  a  small  playing  field 

In  the  nation’s  smallest  town  with  competing  newspapers,  the 
non-profit  Missourian  considers  letting  rival  do  its  printing 


By  George  Garneau 

The  Columbia  Missourian,  a  not- 
for-profit  5,000-circulation  morning 
paper  operated  by  college  journal¬ 
ism  teachers  and  students,  is  con¬ 
sidering  whether  to  shut  down  its 
pressroom  and  hire  a  printer  to  pro¬ 
duce  the  newspaper  and  its  adver¬ 
tising  products. 

Among  several  printers  the  Mis¬ 
sourian  sought  bids  from  was  its 
chief  competitor,  the  Columbia  Dai¬ 
ly  Tribune,  a  for-profit  daily  circu¬ 
lating  17,000  afternoon  paper. 

“We’re  looking  at  a  whole  bunch 
of  possibilities,  that  being  one  of 
them,”  said  Dean  Mills,  dean  of  the 
University  of  Missouri  School  of 
Journalism  and  de  facto  publisher 
of  the  Missourian. 

He  declined  to  name  other  pos¬ 
sibilities,  except  to  say  there  have 
been  talks  with  other  parties. 

“It  would  be  indiscreet  to  talk 
about  it  at  this  point,”  Mills  said, 
adding  that  changes  were  being  con¬ 
sidered  for  a  combination  of  rea¬ 
sons,  including  the  need  to  reduce 
the  paper’s  losses  and  to  gain  class¬ 
room  and  office  space. 


Missourian,  1908. 

The  Missourian  operates  on  school 
property  and  is  officially  owned  by 
a  non-profit  alumni  group.  It  is 
staffed  by  journalism  professors  and 
students  as  editors  and  reporters,  re¬ 
spectively,  and  about  20  full-  and 
part-time  paid  employees. 

Nevertheless,  it  loses  money  and 
“ultimately,  the  campus  pays  for  the 
losses,  which  are  mostly  paper  loss¬ 
es,”  Mills  said,  declining  to  quan¬ 
tify  them. 

Henry  J.  Waters  III,  president  and 
publisher  of  the  Tribune,  estimates 
the  Missourian  losses  at  $250,000 
to  $500,000  a  year. 

Contracting  for  production  of  the 
Missourian  would  eliminate  the  jobs 
of  six  or  seven  unionized  press  op¬ 
erators. 

“I  would  hate  to  see  it  because 
we  would  lose  membership,”  said 
Herbert  Hunt,  secretary-treasurer  of 
Local  358C  of  the  Graphic  Com¬ 
munications  International  Union, 
which  represents  press  operators  at 
both  dailies. 

Hunt,  who  works  at  the  Tribune, 
suggested  the  work  could  go  to  an¬ 
other  union  shop  such  as  the  Tri¬ 


There  has  been  no  talk  lately  of  a  JO  A,  Waters  said, 
but  he  “would  be  open  to  talk  about  It.  ” 


Any  change  at  the  Missourian — 
and  changes  have  been  considered 
for  at  least  15  years — would  alter 
the  equation  of  one  of  the  nation’s 
smallest  and  most  unique  newspa¬ 
per  competitions. 

It  pits  an  independently  owned, 
for-profit  daily  against  a  college-op¬ 
erated  newspaper  that  looks  like  any 
other  daily  except  that  it  functions 
as  a  laboratory  for  student  journal¬ 
ists  and  is  subsidized.  Add  to  the 
competition  a  twice-weekly  college 
paper  that  is  independently  financed 
and  staffed  by  paid  and  unpaid  stu¬ 
dents. 

The  Missourian  sells  for  250  dai¬ 
ly,  750  Sunday.  The  Tribune  sells 
for  500  daily,  $1  Sunday,  and  charges 
substantially  more  for  advertising. 
The  Tribune  dates  from  1901,  the 


bune  but  he  doubted  any  change 
would  be  made.  The  union  lost  about 
half  its  membership  recently  when 
a  commercial  printer  moved  out  of 
town. 

Both  dailies  supplement  their  rev¬ 
enue  by  doing  commercial  printing. 

“This  area  isn’t  big  enough  for 
two  papers,”  Waters  said.  At  times 
over  the  years,  competition  for  read¬ 
ers  and  advertisers  has  sometimes 
been  bitter. 

Subsidized  by  the  school  and  us¬ 
ing  school  staff  and  students,  the 
Missourian  in  the  1970s  hired  pro¬ 
fessional  advertising  sales  repre¬ 
sentatives  to  replace  students  and 
later  began  free-advertising  publi¬ 
cations  to  compete  for  advertising. 

“They  are  out  there  every  day  try¬ 
ing  to  take  business  away  with  any 


means  they  come  up  with,  includ¬ 
ing  cut-pricing,”  Waters  says  of  the 
Missourian. 

Yet  the  Missourian  suffers  more 
during  economic  downturns  because, 
as  the  smaller  paper  in  the  market, 
it  is  a  secondary  buy  for  advertis¬ 
ers,  Waters  said. 

What  has  hurt  the  Tribune  is  the 
Missourian’s  twice-weekly  ad  pub¬ 
lications,  which  have  won  grocery 
and  real  estate  accounts. 

“They  got  a  couple  of  pretty  good 
chunks  out  of  our  hide,”  Waters 
said. 

Also  in  the  equation  are  plans  to 
build  a  new  $5  million  home  for 
the  Missourian.  Knight  Foundation 
has  donated  $2  million,  and  the 
school  has  raised  $2.75  million  of 
the  remainder.  Scheduled  to  start 
construction  in  the  fall  of  1994,  the 
building,  named  after  Knight-Rid- 
der  executive  Lee  Hills,  could  free 
the  Missourian’s  current  space  for 
badly  needed  classrooms  and  fac¬ 
ulty  offices. 

Another  factor  is  the  twice-week¬ 
ly  Maneater.  Officially  published 
by  the  school  on  school  property, 
it  is  funded  solely  by  advertising 
and  circulates  14,000  copies  free  to 
students,  according  to  editor  in  chief 
Catherine  Senderling.  It  uses  paid 
and  unpaid  students  to  report  and 
edit  the  news  and  sell  ads.  The  Mis¬ 
sourian  and  Tribune  bid  for  its  print¬ 
ing  contract,  now  held  by  the  Mis¬ 
sourian. 

Waters  said  talks  a  decade  ago 
were  unsuccessful  about  a  joint  op¬ 
erating  agreement — an  arrangement 
in  which  all  non-editorial  operations 
merge,  and  profits  are  divided,  while 
each  newspaper  supports  its  own 
news  staff. 

There  has  been  no  talk  lately  of 
a  JOA,  Waters  said,  but  he  “would 
be  open  to  talk  about  it.” 

Mills  said  he  would  try  to  resolve 
in  the  next  few  months  questions 
about  alternate  arrangements  for  the 
Missourian.  But  whatever  happens, 
the  school  will  “probably  maintain 
its  teaching  lab  and  keep  a  con¬ 
nection  to  a  viable  newspaper,  in  a 
country  that  as  a  rule  no  longer  sup¬ 
ports  two  newspapers  in  one  town, 
to  say  nothing  of  three.” 
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Small  newspapers  with  modern  ideas 

Newspapers  competing  on  the  three-island  U.S.  territory  of  St  Croix, 
St  Thomas  and  St  John  are  both  operating  out  of  new  print  plants 


New  plant  of  the  St.  Croix  Avis  as  it  appeared  in  late  November, 
several  weeks  before  Avis  staff  moved  in  and  the  newspaper  began 
printing  there. 


By  William  Steif 

The  three-island  United  States  ter¬ 
ritory  of  St.  Croix,  St.  Thomas  and 
tiny  St.  John  may  be  the  smallest 
competitive  newspaper  market  un¬ 
der  the  U.S.  flag. 

Certainly  it  is  the  only  competi¬ 
tive  newspaper  market  in  which  both 
competitors  have  built  entirely  new 
publishing  plants  within  the  past 
four  years. 

The  smaller,  older  St.  Croix  Avis 
moved  into  its  new,  12,000-square- 
foot  plant  last  Christmas  from  tum¬ 
bledown  quarters  that  had  been 
wrecked  by  Hurricane  Hugo  in  mid- 
September  1989.  The  new,  two-sto- 
ry  building,  about  a  mile  west  of 
the  old  quarters,  sports  the  news¬ 
paper’s  name  in  red,  and  just  be¬ 
low  it  the  information  that  it  was 
“established  1844.” 

Actually,  its  roots  go  back  even 
further,  to  1771,  when  the  newspa¬ 
per  was  founded  as  the  Royal  Amer¬ 
ican  Gazette.  That  changed  to  the 
St.  Croix  Gazette  in  1801,  returned 
to  the  original  name  the  following 
year,  changed  once  more  to  the 
Dansk  Vestindunsk  Regerings  Avis — 
since  this  was  part  of  the  Danish 
West  Indies — and  then  finally  be¬ 
came  the  St.  Croix  Avis  in  1844. 

Today,  says  publisher-editor  Rena 
Brodhurst-Knight,  “we’re  hot-hot- 
hot,”  meaning  that  both  circulation 
and  advertising  have  picked  up  since 
she  took  over  in  1986,  fresh  out  of 
New  Jersey’s  Fairleigh  Dickinson 
University. 

On  St.  Thomas,  40  miles  to  the 
northwest.  Virgin  Islands  Daily 
News  general  manager  Ron  Dillman 
also  boasts  that  his  newspaper, 
owned  by  Gannett  since  1979,  is 
hot-hot-hot,  having  doubled  its  cir¬ 
culation  to  “about  16,000”  in  the 
last  13  years. 

The  Daily  News’  new,  15,600- 
square-foot  plant  opened  July  29, 
1988,  and  cost  $3.6  million,  “not 
including  equipment,”  says  Dillman. 
It  is  on  the  outskirts  of  Charlotte 
Amalie,  on  a  rise  above  St.  Thomas 
Hospital,  and  was  desperately  need¬ 
ed,  Dillman  declares. 

At  the  old  plant,  in  downtown 


(Steif  is  a  free-lance  writer.) 


Charlotte  Amalie,  Dillman  points 
out,  “weeds  grew  in  the  bathroom 
and  a  mouse  ran  over  Rosalynn 
Carter’s  foot  when  she  visited.”  The 
old  plant,  he  says,  was  only  8,000 
square  feet. 

The  Daily  News  was  founded  by 
Ariel  Melchior  Sr.,  and  J.  Antonio 
Jarvis  in  1930,  and  the  senior  Mel¬ 
chior  took  over  in  the  late  1930s. 
His  son,  Ariel  Melchior  Jr.  is  pub¬ 
lisher  and  editor  of  today’s  news¬ 
paper,  having  trained  under  his  fa¬ 
ther. 

Brodhurst-Knight’s  position  also 
is  inherited.  Her  father,  Canute  Brod- 
hurst,  migrated  from  his  native  Ja¬ 
maica  to  New  York  City  in  the  1930s, 
married  a  woman  from  St.  Croix, 
and  in  1940  moved  to  St.  Croix  with 
his  family  and  bought  the  Avis  with 
the  help  of  Ariel  Melchior  Sr.,  and 
Monclaire  Creque,  both  St.  Thomi- 
ans.  Several  years  later  Brodhurst 
assumed  sole  ownership  and  ran  the 
paper  until  his  death  in  1980,  when 
his  daughter  was  still  in  her  teens. 

The  Daily  News  has  been  the  dom¬ 
inant  newspaper  in  St.  Thomas  for 
decades,  just  as  the  Avis  dominat¬ 
ed  in  St.  Croix. 

Today  the  prime  battleground  for 
the  two  newspapers  is  St.  Croix, 
which  is  the  largest  (82  square  miles) 
and  most  populous  (52,000)  of  the 
three  U.S.  Virgin  Islands.  St.  Thomas 
is  only  32  square  miles,  with  a  pop¬ 


ulation  around  47,000,  while  St. 
John — 20  square  miles  and  3,500 
people — is  much  smaller  and  is  65% 
national  park.  About  two  miles  of 
water  separate  St.  Thomas  and  St. 
John. 

Brodhurst-Knight,  married  to  a 
former  pressman  at  her  paper,  says 
the  Avis  has  doubled  in  size  and 
circulation  since  she  took  over.  She 
has  been  reported  as  claiming  that 
Avis  circulation  exceeds  10,000, 
with  the  daily  number  of  pages  ris¬ 
ing  from  16  to  32. 

Her  signed  statement  to  the  U.S. 
Postal  Service  on  Feb.  5,  1991, 
shows  a  “net  press  run”  of  10,500, 
with  total  paid  circulation  of  7,993, 
70  “free  copies,”  125  copies  “not 
distributed,”  and  “return  from  news 
agents,”  2,312. 

Further  post  office  figures  show 
total  paid  circulation  on  St.  Croix 
alone  at  5,277  copies,  with  3,921 
copies  “not  accounted  for.”  The 
postal  officials  say  these  may  have 
been  sold  on  St.  Thomas  and  St. 
John  but  there  are  no  records  of 
that. 

Like  the  Avis,  the  Daily  News 
does  not  belong  to  the  Audit  Bu¬ 
reau  of  Circulation.  Its  post  office 
statement  says  that  in  1991  its  av¬ 
erage  daily  circulation  was  15,560. 
Dillman  says  that  when  he  arrived 
in  the  Virgin  Islands  a  dozen  years 

(See  ISLANDS  on  page  51) 
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Gearing  up  for  convention  coverage 

National  Journal  prepares  to  publish  daily  at  political  conventions 


By  Tony  Case 

The  Washington,  D.C. -based  Na¬ 
tional  Journal,  a  weekly  magazine 
that  focuses  on  public  policy  issues, 
is  also  in  the  newspaper  business — 
at  least  on  a  part-time  basis. 

In  1984,  the  news  organization 
was  the  first  ever  to  publish  a  dai¬ 
ly  paper  exclusively  devoted  to  cov¬ 
ering  the  national  political  conven¬ 
tions.  The  National  Journal  Con¬ 
vention  Daily  made  its  debut  at  the 
Democratic  National  Convention  in 
San  Francisco  and  the  Republican 
National  Convention  in  Dallas,  and 
then  reappeared  at  the  1988  con¬ 
ventions. 

Currently,  National  Journal  staff¬ 
ers  are  gearing  up  for  a  third  run 
when  the  Democrats  converge  on 
New  York  this  July  and  the  Re¬ 
publicans  hit  Houston  in  August. 

The  organization  will  publish  six 
issues  of  the  paper  at  each  conven¬ 
tion,  plus  one  preview  issue. 

At  this  point,  of  course,  it  is  any 
pundit’s  guess  who  the  two  major- 
party  nominees  for  president  will  be 
come  November — what  with  the  can¬ 
didates  still  knee-deep  in  their  cam¬ 
paigning  efforts  and  primary  elec¬ 
tions  still  to  come — but  in  the  heat 
of  the  summer  when  those  choices 
are  finally  decided  amid  much 
rhetoric,  debate,  and  fanfare,  the 
Convention  Daily  hopes  to  have  an 
eye  on  all  the  action. 
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A  front  page  from  the  1988  Na¬ 
tional  Journal  Convention  Daily. 

week-long  conclaves,  according  to 
its  president  John  Fox  Sullivan. 

“While  most  print  organizations 
are  shrinking  their  presence  [at  the 
conventions],”  he  noted,  “we’re  ex¬ 
panding.” 

Incidentally,  the  newspaper  claims 
it  was  the  third  best-represented  me¬ 
dia  group  at  the  1988  conventions. 

The  National  Journal  joins  hun¬ 
dreds  of  other  media  operations  that 
traditionally  make  pilgrimages  to  the 
conventions,  but  Sullivan  maintained 
the  Convention  Daily  offers  a  unique 
perspective  “because  we  are  totally 


The  Convention  Daily’s  status  as  the  sole  newspa¬ 
per  of  the  conventions  will  change  this  year,  however, 
as  the  Congressional  Quarterly ...  is  planning  its  own 
convention  paper. 


A  sizable  editorial  staff — includ¬ 
ing  prominent  names  such  as  Tri¬ 
bune  Media  Services  political  colum¬ 
nists  Jack  Germond  and  Jules  Wit- 
cover,  William  Schneider  of  the  Los 
Angeles  Times  Syndicate,  and  New 
York  magazine’s  media  writer  Ed¬ 
win  Diamond — has  been  assembled 
to  report  and  offer  commentary  on 
the  goings-on  at  Madison  Square 
Garden  and  the  Astrodome. 

In  fact,  the  magazine  plans  to 
move  its  entire  editorial  operation 
to  the  convention  sites  during  the 


committed  to  the  conventions,  and 
we  get  into  more  detail.” 

The  paper  certainly  has  received 
some  weighty  accolades  from  two 
erstwhile  political  heavies:  former 
Republican  National  Committee 
Chairman  Frank  J.  Fahrenkopf  Jr., 
who  said  it  should  be  the  “political 
bible”  of  convention  attendees,  and 
former  Democratic  National  Com¬ 
mittee  chairman  Paul  G.  Kirk  Jr., 
who  recommended  that  all  delegates 
begin  each  day  by  reading  it  “cov¬ 
er  to  cover.” 


Aside  from  its  coverage  of  hard 
news,  each  of  the  40-page,  tabloid- 
format  issues  contains  profiles  of 
important  political  figures,  a  daily 
press  column,  editorials,  editorial 
cartoons,  and  photographs. 

Also,  because  it  is  a  publication 
for  convention  attendees,  it  offers 
such  features  as  a  schedule  of  events, 
telephone  listings  of  media  and  po¬ 
litical  organizations  represented  on 
site,  maps,  charts,  and  other  guides. 

On  an  aesthetic  note,  such  aspects 
as  quality  paperstock  and  color  have 
been  given  priority.  (Appropriately, 
Page  One  of  the  1988  editions  were 
vivid  red,  white,  and  blue.) 

Cranking  out  a  daily  newspaper — 
in  itself  a  hectic  undertaking — may 
be  especially  difficult  in  an  envi¬ 
ronment  as  notoriously  chaotic  as 
the  national  political  conventions. 
But  the  National  Journal  staff’s  work 
actually  starts  long  before  the  con¬ 
ventions  begin,  as  logistical, 
staffing,  printing,  and  financial  con¬ 
cerns  all  must  be  addressed — and 
advertisers  have  to  be  sought. 

Since  the  newspaper  is  distribut¬ 
ed  free  of  charge  to  some  20,000 
delegates,  alternates,  lobbyists,  par¬ 
ty  officials,  media  representatives, 
and  other  VIPs  at  the  conventions 
and  on  Capitol  Hill,  and  since  there 
are  few  local  ads,  national  adver¬ 
tising  is  its  principal  revenue  source, 
Sullivan  said. 

Past  advertisers  have  included  na¬ 
tional  conglomerates  promoting 
themselves  with  image  advertising, 
associations  with  specific  messages 
that  want  to  reach  the  political  com¬ 
munity,  and  communications  com¬ 
panies,  he  noted. 

While  putting  out  a  daily  paper 
may  be  an  unusual  venture  for  a 
weekly  magazine,  Sullivan  main¬ 
tained  the  project  has  benefited  his 
company  in  multiple  ways. 

“The  Convention  Daily  is  prof¬ 
itable  financially,  it’s  a  good  pro¬ 
motion  for  the  National  Journal,  and 
it’s  a  terrific  editorial  challenge  to 
compete  with  the  best  journalists  in 
the  country,”  he  explained. 

It  is  also  ambitious,  as  no  other 
organization  prior  to  the  National 
Journal  had  cornered  this  untapped 
market.  As  Sullivan  noted,  the 
Democratic  and  Republican  con- 

(See  CONVENTION  on  page  51 ) 
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Change  in  policy  draws  some  reader  complaints 

The  Oregonian’s  ending  the  use  of  certain  Indian-reiated 
names  for  sports  teams  resuits  in  a  fiood  of  phone  caiis 


By  M.L.  Stein 

The  Oregonian’s  new  policy  of 
ending  the  use  of  certain  Indian-re¬ 
lated  names  for  sports  teams  has  un¬ 
leashed  a  flood  of  phone  calls  and 
letters,  most  of  them  hostile,  man¬ 
aging  editor  Peter  Thompson  dis¬ 
closed. 

More  than  50  people  canceled 
their  subscriptions  to  the  340,000- 
circulation  daily,  it  was  reported. 

At  one  point,  Thompson  said,  let¬ 
ters  and  phone  calls  “were  running 
15-1  against  us.” 

Nevertheless,  the  Portland,  Ore., 
paper  is  going  ahead  with  the  plan 
and  hopes  it  will  generate  discus¬ 
sion  on  the  issue  in  other  news¬ 
rooms,  he  said. 

“And  by  God,  it  has!”  Thompson 
exclaimed. 

Thompson  said  the  paper  has  been 
getting  calls  and  mail  on  the  sub¬ 
ject  from  all  over  the  United  States 
and  Canada,  a  number  of  them  from 
the  news  media.  Oregonian  repre¬ 
sentatives,  he  added,  have  given 
about  90  interviews  to  radio  and  tv 
talk-show  hosts  and  newspapers,  he 
added. 

The  policy,  announced  recently, 
means  the  Oregonian  will  drop  the 
names  of  Redmen,  Indians,  Red¬ 
skins,  and  Braves  from  its  news 
columns. 

The  final  decision  for  the  move 
was  made  by  editor  William  A. 
Hilliard  after  lengthy  discussions 
among  editors  and  other  editorial 
staffers,  including  Native  Americans 
and  other  minorities,  according  to 
Thompson. 

Hilliard,  who  is  black,  asserted 
in  a  published  statement  that  many 
.Americans  feel  that  Indian  nick¬ 
names  “are  offensive  to  members  of 
racial,  religious,  or  ethnic  groups” 
and  “tend  to  perpetuate  stereotypes 
that  damage  the  dignity  and  self-re¬ 
spect  of  many  people  in  our  soci¬ 
ety  and  that  this  harm  far  transcends 
any  innocent  entertainment  or  pro¬ 
motional  value  these  names  may 
have.” 

Thompson  said  the  idea  for  the 
ban  began  during  the  last  World  Se¬ 
ries  when  the  behavior  of  Atlanta 
Braves’  fans  were  deemed  by  some 
Indian  groups  to  be  offensive.  He 


cited  the  so-called  “tomahawk  chop” 
and  parodies  of  Indian  rituals. 

“Our  initial  response  .  .  .  was  to 
avoid  gratuitous  photos  and  refer¬ 
ences  to  such  actions,  but  we  won¬ 
dered  whether  we  should  go  further 
and  address  the  team  names  that  pro¬ 
vide  the  connection  to  such  behav¬ 
ior,”  Thompson  wrote  in  an  Orego¬ 
nian  column. 

The  newsroom  discussions,  he  not¬ 
ed,  included  the  questions  of  whether 
eliminating  Indian  team  names 
would  be  considered  censorship  and 
if  simply  stating  editorial  support 
and  comment  against  such  usage 
would  be  a  sufficient  expression  of 
the  Oregonian’s  position. 

In  both  cases,  Thompson  said  the 
answer  was  no. 

Native  American  groups  general¬ 
ly  have  hailed  the  new  policy  but 
Brenda  Bremmer,  athletic  director 
of  the  100-year-old  Chemawa  Indi¬ 
an  School  in  Salem,  Ore.,  took  a 
different  view.  The  school’s  nick¬ 
name  is  the  Braves. 


Many  Oregonian  readers,  how¬ 
ever,  did  not  endorse  the  paper’s 
lofty  motives  in  removing  the  In¬ 
dian  sobriquets. 

“There  was  a  lot  of  anger,”  re¬ 
called  Thompson. 

“I  think  it’s  really  absurd,”  wrote 
one  sports  fan.  “To  me  it’s  not  that 
serious  of  an  issue  ...  it’s  the  Na¬ 
tive  Americans  who  are  trying  to 
make  noise.” 

Others  called  the  policy  censor¬ 
ship,  hypocritical,  and  an  overreac¬ 
tion  to  Indians’  concerns.  One  sub¬ 
scriber  complained  that  the  paper 
was  “going  way  too  far”  with  po¬ 
litical  correctness. 

Oregonian  sports  editor  Jeff 
Wohler  told  E&P  that  the  reaction 
among  his  staff  was  running  75% 
to  25%  against  the  policy  —  “just 
about  the  same  as  our  readers.” 

Wohler,  who  is  president  of  the 
Associated  Press  Sports  Editors,  de¬ 
clined  to  give  his  own  opinion  of 
the  controversy,  explaining,  “I  do 
not  want  to  be  perceived  as  being 


“My  only  thought  is,  if  it’s  the  school’s  name,  it 
seems  pretty  inconsiderate  not  to  print  the  name 
because  of  what  it  is.  ’’ 


“My  only  thought  is,  if  it’s  the 
school’s  name,  it  seems  pretty  in¬ 
considerate  not  to  print  the  name 
because  of  what  it  is,”  she  said. 

A  newspaper’s  job,  she  contend¬ 
ed,  is  to  report  the  news.  “They 
should  not  get  involved  in  it.” 

However,  Tim  Giago,  an  Indian 
activist  who  publishes  the  Lakota 
(S.D.)  Times  for  the  Lakota  Tribe, 
wrote  in  a  column:  “The  sham  rit¬ 
ual,  such  as  the  wearing  of  feath¬ 
ers,  smoking  of  so-called  peace 
pipes,  beating  of  tomtoms,  fake 
dances,  horrendous  attempts  at 
singing  Indian  songs,  the  so-called 
war  whoops,  and  the  painted  faces, 
address  more  than  the  issues  of 
racism.  They  are  direct  attacks  upon 
the  spirituality  [religion]  of  Indian 
people. 

“Stop  insulting  the  spirituality  and 
the  traditional  beliefs  of  the  Indian 
people  by  making  us  mascots  for 
athletic  teams  .  .  .  .” 


for  or  against  the  policy.  My  job 
was  to  implement  it  and  w'e  did.” 

The  editor  said  the  restriction 
would  not  hamper  sports  coverage. 

“Our  writers  are  all  profession¬ 
als,”  he  said.  “Taking  away  four 
names  is  not  going  to  create  any 
hardship  for  them.” 

Among  professional,  college,  and 
high  school  athletic  teams  nation¬ 
wide,  Wohler  said,  49  are  called  In¬ 
dians;  28,  Braves;  nine,  Redmen; 
and  six.  Redskins. 

Oregonian  columnist  Phil  Stan¬ 
ford  mocked  his  paper’s  new  rule, 
commenting  that  “it  doesn’t  go  far 
enough.” 

“For  example,”  he  quipped, 
“something  has  to  be  done  about 
the  Fighting  Irish  of  Notre  Dame, 
which  brings  to  mind  all  sorts  of 
scurrilous  and  entirely  unwarranted 
images  of  the  Irish  as  a  hard-drink¬ 
ing,  brawling  race  that  celebrates 
(See  POLICY  on  page  55) 
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Newspapers  feuding  in  San  Francisco 

Examiner  story  raises  questions  about  qualifications  of 
Independent  publisher’s  brother  who  was  named  to  city  post 


By  M.L.  Stein 

A  San  Francisco  Examiner  story 
reporting  that  a  member  of  the  pow¬ 
erful  family  that  owns  the  San  Fran¬ 
cisco  Independent  had  puffed  up  his 
qualifications  for  a  city  job  has 
drawn  heavy  fire  from  Independent 
editor  and  publisher  Ted  Fang. 

Meanwhile,  Independent  colum¬ 
nist  Warren  Hinckle  thundered  that 
the  Examiner  was  “resorting  to  de¬ 
liberate,  malicious  political  hokum, 
and  racist  innuendo.” 

The  Examiner  front-page  story 
concerned  the  mayoral  appointment 
of  Fang’s  brother  James  to  the  post 
of  San  Francisco’s  international  trade 
director.  In  a  follow-up  story,  the 
newspaper  further  suggested  that 
James  had  lied  about  his  background 
in  applying  for  a  White  House  Fel¬ 
lowship  in  1990. 

Both  Fangs  are  members  of  the 
wealthy  Chinese  family  that  owns 
the  tri-weekly  Independent;  the 
newspaper  Asian  Week-,  a  large  ven¬ 
ture  capital  corporation;  a  printing 


bar,  and  public  records  and  informed 
sources  suggest  that  his  claims  of 
extensive  business  experience  are 
exaggerated,”  said  the  story  under 
the  bylines  of  staff  writers  Steven 
A.  Chin,  Lance  Williams,  and  Scott 
Winokur. 

Subsequently,  the  three  reported 
that  the  director  of  the  White  House 
Fellowship  program  told  them  Fang 
had  listed  similar  inaccuracies  in  his 
application  for  that  position. 

An  Independent  story  stated  that 
Fang  did  not  graduate  from  Hast¬ 
ings,  but  did  complete  the  neces¬ 
sary  course  there  to  qualify  him  for 
the  bar  exam,  which  he  took  last 
year.  He  passed  the  three-day,  main 
section  of  the  examination,  but  has 
yet  to  complete  another  test  required 
for  admittance  to  the  state  bar,  the 
article  continued. 

Fang  sent  a  letter  of  apology  to 
Jordan  for  what  he  called  “poor  judg¬ 
ment  used  in  describing  my  law 
school  education,  and  for  not  cor¬ 
recting  any  misconceptions  held  by 
other  parties.” 


Meanwhile,  Independent  columnist  Warren  Hinckle 
thundered  that  the  Examiner  was  “resorting  to  deliber¬ 
ate,  malicious  poiitical  hokum,  and  racist  innuendo.” 


company;  a  major  Chinatown  restau¬ 
rant;  several  office  buildings;  an 
apartment  complex,  and  other  prop¬ 
erties  in  and  out  of  the  city. 

Ted  is  a  board  member  of  the  Cal¬ 
ifornia  Newspaper  Publishers  Asso¬ 
ciation. 

The  Fang  family,  led  by  its  pa¬ 
triarch  John  Fang,  the  brothers’  fa¬ 
ther,  also  is  considered  politically 
powerful.  Its  restaurant,  the  Grand 
Palace,  has  been  the  scene  of  sev¬ 
eral  political  fund  raisers  and  visits 
from  President  George  Bush. 

According  to  the  Examiner,  31- 
year-old  James  Fang  has  been  de¬ 
scribed  falsely  in  press  releases  as 
an  experienced  businessman,  gradu¬ 
ate  of  Hastings  College  of  the  Law 
and  —  in  Mayor  Frank  Jordan’s  an¬ 
nouncement  of  his  trade  appointment 
—  as  a  member  of  the  state  bar. 

“But  Fang  did  not  graduate  from 
Hastings,  nor  is  he  a  member  of  the 


The  mayor,  who  was  elected  with 
strong  support  by  the  Independent, 
responded  that  he,  too,  regretted 
Fang’s  embellished  resume  but  said 
he  could  keep  the  $65,000-a-year 
job. 

Former  Mayor  Art  Agnos  sued 
Ted  Fang  in  December  over  an  anti- 
Agnos  book  written  by  Hin¬ 
ckle  and  distributed  during  the  elec¬ 
tion  campaign  in  an  alleged  viola¬ 
tion  of  state  election  laws. 

Fang  has  admitted  sponsoring  the 
book  but  contends  it  was  not  in¬ 
tended  as  a  political  document  but 
to  promote  the  Independent. 

James  Fang  denied  any  falsifica¬ 
tion  in  connection  with  the  White 
House  Fellowship,  the  Independent 
said.  Ted  confirmed  the  denial  in  an 
E&P  interview,  and  added  that  his 
brother  was  demanding  a  retraction 
from  the  Examiner  on  that  point. 

James  is  a  Republican  activist  and 


a  former  comptroller  of  the  Pan  Asia 
Venture  Capital  Corp.,  which  owns 
the  Fang  publications.  He  also  is  a 
director  of  the  Bay  Area  Rapid 
Transport  (BART)  commission,  a 
post  to  which  he  was  elected  in  1990 
with  the  Examiner’s  support. 

Ted  Fang  charged  the  Examiner 
with  dealing  in  “unproven  allega¬ 
tions”  and  “shabby  journalism.” 

“They  have  spent  more  time  on 
this  story  than  the  New  Hampshire 
primary  and  the  city’s  budget 
deficit,”  he  went  on.  He  accused  the 
Hearst-owned  Examiner  of  “gunning 
for  the  Independent  since  day  one,” 
when  it  was  bought  by  the  Fang 
family  in  1987.  An  Independent  ed¬ 
itorial  blasted  the  Examiner  for  “re¬ 
sorting  to  smear  attacks  on  the  only 
Asian-American  in  the  Jordan  Cab¬ 
inet.” 

The  Examiner’s  revelations  were 
published  at  the  same  time  the  In¬ 
dependent  and  the  San  Francisco 
Newspaper  Agency  (SFNA)  were 
negotiating  a  settlement  in  the  In¬ 
dependent’s  $5  million  antitrust  suit 
against  the  agency  for  allegedly  en¬ 
gaging  in  unfair  competition  in  sell¬ 
ing  grocery  ads.  The  SFNA  runs  the 
business  and  production  side  of  the 
Examiner  and  the  San  Francisco 
Chronicle  under  a  joint  operating 
agreement. 

Ted  said  he  saw  a  link  between 
the  suit  and  the  Examiner’s  allega¬ 
tions  about  his  brother. 

“But  I  don’t  understand  how  the 
Examiner  can  see  us  as  serious  com¬ 
petition,”  he  said.  “A  newspaper  war 
in  San  Francisco  might  be  exciting 
but  it  would  not  be  instructive  for 
the  people  of  this  city.” 

Noting  that  the  Examiner’s  first 
story  carried  two  sidebars  on  the 
history  and  holdings  of  the  Fang 
family,  Hinckle,  a  former  Examin¬ 
er  columnist,  asserted  that  the  en¬ 
tire  package  was  “embarrassingly 
replete  with  racist  suggestions  that 
their  success  in  American  publish¬ 
ing  was  somehow  mysterious  and 
devious  .  .  .  .” 

Hinckle  remarked  that  the  mis¬ 
takes  in  Fang’s  resume  would  nor¬ 
mally  “have  amounted  to  a  four- 
inch  story.” 

“Does  a  resume  exist  that  some- 
(See  FEUD  on  page  42) 
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Study  asserts  that 
ad  pressure  censors  media 

By  Debra  Gersh 

The  American  media  are  being  censored  by  a  force 
more  onerous  than  the  government:  advertisers. 

That  assertion  is  made  in  a  new  report  from  the 
Washington,  D.C. -based  Center  for  the  Study  of  Com¬ 
mercialism. 

“The  old  public-minded  ideal  of  the  press  (proba¬ 
bly  honored  more  in  the  breach)  was  one  in  which  the 
primary  mission  was  providing  trustworthy  informa¬ 
tion;  the  secondary  mission  was  to  obtain  revenue  by 
providing  commercial  messages  in  the  form  of  paid 
ads — press  and  profit  in  that  order,”  the  study  stated. 

“Today’s  private-minded  model,  by  contrast,  reverses 
the  ideal  arrangement — commerce  and  content  in  that 
order.  Where  private  profits  collide  with  the  public 
trust,  business  interests  (of  whatever  magnitude)  often 
triumph,”  the  study  reported. 

“Meanwhile,  the  new  commercial  order  masquerades 
as  its  predecessor,  claiming  the  full  panoply  of  rights 
bestowed  on  a  ‘free  press.’  ” 

The  report,  “Dictating  Content:  How  Advertising 
Pressure  Can  Corrupt  a  Free  Press,”  found  two  main 
kinds  of  censorship:  private  censorship,  which  occurs 
when  an  advertiser  or  influential  corporation  dictates 
news  content,  or  when  an  editor  quiets  or  slants  a  sto¬ 
ry  to  placate  an  advertiser’s  real  or  perceived  demands; 
and  corruption  of  the  editorial  process,  which  occurs 
when  commercial  messages  are  presented  as  news,  such 
as  with  advertorials. 

Conceding  that  the  “Sponsorship  Syndrome”  is  “prob¬ 
ably  inevitable  so  long  as  the  media  are  subsidized  by 
advertisers,”  the  CSC  noted  that  “the  current  recession, 
one  of  the  worst  in  media  history,  makes  it  even  hard¬ 
er  for  many  editors  and  producers  to  ‘just  say  no.’  ” 

One  reason  this  pressure  has  been  “the  best-kept  se¬ 
cret  in  Journalism,”  according  to  CSC,  is  a  “culture  of 
survivalism  and,  at  some  institutions,  a  troubling  pat¬ 
tern  of  compromise.” 

In  addition,  “When  interviewed  for  this  report,  many 
of  the  reporters  caught  in  the  cross  fire  between  ad¬ 
vertisers  and  editors  requested  anonymity  for  fear  of 
losing  their  jobs  or  being  blacklisted.” 

Among  the  worst  culprits  when  it  comes  to  direct 
economic  censorship  are  car  dealers,  a  major  source 
of  revenue,  CSC  maintained,  citing  examples  of  car 
dealer  pressure  on  local  stations  and  newspapers  for 
favorable  editorial  copy. 

“Second  only  to  car  dealers  in  sensitivity,  perhaps, 
are  realtors,  another  leading  source  of  revenue  for 
newspapers,”  the  study  stated. 

“[I]t  is  rare  for  papers  to  assign  tough  reporters  to 
the  real  estate  beat,  even  though  housing  is  the  aver¬ 
age  family’s  biggest  investment  and  readers  crave  con¬ 
sumer-oriented  news  about  the  industry.” 

Retail  stores  also  were  cited  as  an  important  rev¬ 
enue  source  and  the  report  noted  anecdotal  instances 
when  such  advertisers  objected  to  news  stories. 

The  second  type  of  censorship  —  self-censorship  — 
“represents  a  victory  of  advertising  influence  over  ed¬ 
itorial  integrity,  of  commercialism  over  content,”  CSC 
maintained. 

“There  is  also  a  related  practice,  one  of  taking  af¬ 
firmative  editorial  steps  by  tailoring  or  creating  sto¬ 
ries  designed  to  appease  advertisers,”  the  report  con¬ 
tinued.  “Similarly,  there  is  a  real  tendency  to  gravi¬ 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

3/17/92  3/10/92  3/15/91  I 

Affiliated  Publications  Inc.  (NY) 

10.50 

10.625 

9.875 

A.H.  Belo  Corp.  (NY) 

36.75 

36.50 

28.00 

Capitol  Cities/ABC  Inc.  (NY) 

432.75 

438.50 

475.00 

Central  Newspapers  Inc.  (NY) 

22.375 

22.50 

18.625 

Dow  Jones  &  Co.  Inc.  (NY) 

33.625 

32.125 

24.375 

Gannett  Co.  Inc.  (NY) 

45.50 

45.875 

40.625 

Knight  Ridder  Inc.  (NY) 

57.125 

57.25 

51.625 

Lee  Enterprises  Inc.  (NY) 

27.375 

27.25 

28.25 

McClatchy  Newspapers  Inc.  (NY) 

21.625 

21.75 

19.75 

Media  General  Inc.  (AM) 

20.125 

20.50 

20.125 

Multimedia  Inc.  (AM) 

27.75 

27.75 

24.00 

New  York  Times  Inc.  (AM) 

30.625 

29.125 

22.00 

Park  Communications  Inc.  (OTC) 

15.00 

15.25 

15.00 

Pulitzer  Publishing  Co.  (OTC) 

25.25 

25.25 

23.25 

E.W.  Scripps  Co.  (NY) 

24.625 

25.125 

19.75 

Times  Mirror  Co.  (NY) 

35.375 

35.00 

29.00 

Tribune  Co.  (NY) 

44.125 

43.75 

44.00 

Washington  Post  Co.  (NY) 

227.00 

237.75 

239.00 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Stock  Quotes) 

stock 

3/17/92  3/10/92  3/15/91 

McLean  Hunter  Ltd.  (a) 

11.375 

11.75 

10.50 

Hollinger  Inc.  (a) 

12.00 

12.50 

13.50 

Quebecor  Inc.  Class  A  (a)(d) 

12.75 

13.00 

7.69 

Reuters  (c) 

59.75 

60.25 

48.875 

Southam  Inc.  (a) 

19.625 

19.50 

19.00 

Thomson  Corp.  (a) 

15.625 

16.125 

17.875 

Toronto  Sun  ^Wishing  Corp.  (a) 

16.25 

16.25 

17.00 

TorStar  Corp.  (a) 

23.00 

22.75 

27.00 

Pearson  Ltd.  (b) 

7.90 

8.43 

7.78 

News  Corp.  Ltd.  (c) 

26.75 

27.375 

13.125 

(a)  Quotes  are  in  Canadian  Doilars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

1  Prepared  for  E&P  by  Wortheim  Schroder  &  Company  Inc. 

tate  toward  stories  reporters  know  will  please  their  ad¬ 
vertiser-sensitive  superiors.  Particularly  (but  by  no 
means  exclusively)  in  today’s  gloomy  economic  cli¬ 
mate,  editors  and  producers  more  and  more  anticipate 
the  desires  of  those  paying  the  bills.” 

A  part  of  this  is  the  trend  at  many  newspapers  across 
the  country  to  bring  editorial  and  advertising  depart¬ 
ments  together,  “generally  in  the  hopes  of  smoothing 
out  day-to-day  relations,  but  too  often  making  editors 
more  accountable  to  advertisers. 

“Mirroring  a  trend  in  the  broadcast  industry,  grow¬ 
ing  numbers  of  newspaper  publishers  have  dropped 
the  pretense  of  serving  the  public;  the  rallying  cry  to¬ 
day  is  first  and  foremost  one  of  increasing  corporate 
profits,”  CSC  charged.  “When  dominant,  this  orienta¬ 
tion  can  feed  a  pro-advertiser  atmosphere  in  the  news¬ 
room.” 

(See  CENSOR  on  page  42) 
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War  coverage  guidelines 


After  six  months  of  talks,  media  and  military  agree  on  proposed 
principles  for  news  coverage  of  battlefield  operations 


By  Debra  Gersh 


The  media  and  the  military  have 
agreed  on  nine  of  10  principles  pro¬ 
posed  for  news  coverage  of  battle¬ 
field  operations  and  have  essential¬ 
ly  agreed  to  disagree  on  the  issue 
of  prior  review. 

The  principles  agreed  to  are  the 
result  of  about  six  months  of  talks 
between  Washington,  D.C. -based 
representatives  of  major  news  or¬ 
ganizations  and  Assistant  Secretary 
of  Defense/Public  Affairs  Pete 
Williams. 

The  media  representatives  were 
Clark  Hoyt,  Knight-Ridder  News¬ 
papers  bureau  chief;  Jonathan  Wol- 
man,  bureau  chief  for  the  Associat¬ 
ed  Press;  Time  magazine  bureau  chief 
Stanley  W.  Cloud;  Michael  Getler, 
assistant  managing  editor/foreign, 
the  Washington  Posf,  and  George 
Watson,  ABC  News  bureau  chief. 

Following  dissatisfaction  with  the 
military’s  relationship  with  reporters 
covering  the  Persian  Gulf  war,  17 
news  executives  sent  a  report  and  a 
10-point  statement  of  principles  to 
Defense  Secretary  Dick  Cheney  in 
June  1991  (E&P,  July  6,  P.  7). 

Other  than  some  minor  editing 
changes,  the  principles  agreed  to  are 
basically  the  same  as  those  origi¬ 
nally  proposed,  with  the  exception 
of  prior  review. 

As  E&P  went  to  press,  the  state¬ 
ment  had  been  presented  to  and  ap¬ 
proved  by  other  Washington  bureau 
chiefs  and  was  to  be  sent  to  the 
heads  of  their  news  organizations 
for  approval.  In  addition,  Cheney 
was  to  be  sent  a  copy  for  his  en¬ 
dorsement. 

According  to  the  new  statement 
of  principles,  a  copy  of  which  was 
obtained  by  E&P,  the  media  origi¬ 
nally  proposed  that  “News  material 
—  words  and  pictures  —  will  not  be 
subject  to  security  review.” 

The  Pentagon  countered  with 
“Military  operational  security  may 
require  review  of  news  material  for 
conformance  to  reporting  ground 
rules.” 

After  agreeing  that  they  simply 
could  not  agree  on  the  issue  of  pri¬ 
or  review,  both  the  news  media  and 
the  Department  of  Defense  includ¬ 


ed  statements  explaining  their  posi¬ 
tions. 

The  news  media  statement  read, 
“The  news  organizations  are  con¬ 
vinced  that  journalists  covering  U.S. 
forces  in  combat  must  be  mindful 
at  all  times  of  operational  security 
and  the  safety  of  American  lives. 
News  organizations  strongly  believe 
that  journalists  will  abide  by  clear 
operational  security  ground  rules. 
Prior  security  review  is  unwarrant¬ 
ed  and  unnecessary. 

“We  believe  that  the  record  in 
Operation  Desert  Storm,  Vietnam, 
and  other  wars  supports  the  con¬ 
clusion  that  journalists  in  the  bat¬ 
tlefield  can  be  trusted  to  act  re¬ 
sponsibly. 

“We  will  challenge  prior  securi¬ 
ty  review  in  the  event  that  the  Pen¬ 
tagon  attempts  to  impose  it  in  some 
future  military  operation,”  they  stat¬ 
ed. 

The  Pentagon,  however,  argued 
that  the  military  “must  retain  the 
option  to  review  news  material,  to 
avoid  the  inadvertent  inclusion  in 
news  reports  of  information  that 
could  endanger  troop  safety  or  the 
success  of  a  mission. 

“Any  review  system  would  be  im¬ 
posed  only  when  operational  secu¬ 
rity  is  a  consideration  —  for  exam¬ 
ple,  the  very  early  stages  of  a  con¬ 
tingency  operation  or  sensitive 
periods  in  combat.  If  security  re¬ 
view  were  imposed,  it  would  be  used 
for  one  very  limited  purpose:  to  pre¬ 
vent  disclosure  of  information  which, 
if  published,  would  jeopardize  troop 
safety  or  the  success  of  a  military 
operation.  Such  a  review  system 
would  not  be  used  to  seek  alter¬ 
ations  in  any  other  aspect  of  con¬ 
tent  or  to  delay  timely  transmission 
of  news  material. 

“Security  review,”  the  Department 
of  Defense  continued,  “would  be 
performed  by  the  military  in  the 
field,  giving  the  commander’s  rep¬ 
resentative  the  opportunity  to  ad¬ 
dress  potential  ground  rule  viola¬ 
tions.  The  reporter  would  either 
change  the  story  to  meet  ground  rule 
concerns  and  file  it,  or  file  it  and 
flag  for  the  editor  whatever  passages 
were  in  dispute.  The  editor  would 
then  call  the  Pentagon  to  give  the 


military  one  last  chance  to  talk  about 
potential  ground  rule  violations. 

“The  Defense  Department  be¬ 
lieves  that  the  advantage  of  this  sys¬ 
tem  is  that  the  news  organization 
would  retain  control  of  the  materi¬ 
al  throughout  the  review  and  filing 
process,”  it  explained. 

“The  Pentagon  would  have  two 
chances  to  address  potential  opera¬ 
tional  security  violations,  but  the 
news  organization  would  make  the 
final  decision  about  whether  to  pub¬ 
lish  the  disputed  information.  Un¬ 
der  principle  four,  violations  of  the 
ground  rules  could  result  in  expul¬ 
sion  of  the  journalist  involved  from 
the  combat  zone.” 

The  two  sides  found  more  com¬ 
mon  ground  in  the  other  nine  prin¬ 
ciples.  The  Original  and  Revised 
points  are  as  follows: 

•  Original:  Independent  report¬ 
ing  will  be  the  principle  means  of 
coverage  of  U.S.  military  operations. 

Revised:  Open  and  independent 
reporting  will  be  the  principle  means 
of  coverage  of  U.S.  military  oper¬ 
ations. 

•  Original:  The  use  of  pools 
should  be  limited  to  the  kind  envi¬ 
sioned  by  the  Sidle  Commission. 
Pools  are  meant  to  bring  a  repre¬ 
sentative  group  of  journalists  along 
with  the  first  elements  of  any  ma¬ 
jor  U.S.  military  operation.  These 
pools  should  last  no  longer  than  the 
very  first  stages  of  deployment  — 
the  initial  24  hours  to  36  hours  — 
and  should  be  disbanded  rapidly  in 
favor  of  independent  coverage.  Pools 
are  not  to  serve  as  the  standard 
means  of  covering  U.S.  forces. 

Revised:  Pools  are  not  to  serve 
as  the  standard  means  of  covering 
U.S.  military  operations,  but  pools 
may  sometimes  provide  the  only  fea¬ 
sible  means  of  early  access  to  a  mil¬ 
itary  operation.  Pools  should  be  as 
large  as  possible  and  disbanded  at 
the  earliest  opportunity  —  within  24 
to  36  hours  when  possible. 

The  arrival  of  early-access  pools 
will  not  cancel  the  principle  of  in¬ 
dependent  coverage  for  journalists 
already  in  the  area. 

•  Original:  Some  pools  may  be 
appropriate  for  events  or  in  places 

{See  GUIDELINES  on  page  24) 
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Advertisers  still  ignoring  Hispanic  media 

Despite  dramatic  growth  in  Hispanic  popuiation,  corporations  are 
reiuctant  to  spend  significant  doiiars  in  the  Spanish-ianguage  press 


By  M.L.  Stein 

Members  of  the  National  Associ¬ 
ation  of  Hispanic  Publications  (NAHP) 
had  a  major  concern  at  their  recent 
annual  convention  in  Las  Vegas:  De¬ 
spite  the  dramatic  growth  of  the  His¬ 
panic  press  in  size  and  vitality  and 
the  swelling  of  the  Hispanic  mar¬ 
ket,  they  believe  their  newspapers 
are  being  largely  overlooked  by  cor¬ 
porate  advertisers. 

Their  frustration  was  expressed  in 
a  speech  by  Gustavo  Pupo-Mayo, 
president  of  the  National  Hispanic 
Corporate  Council  (NHCC),  who  as¬ 
serted  that  advertising  aimed  specif¬ 
ically  at  the  Hispanic  market  ac¬ 
counted  for  only  $750  million  of  the 
$130  billion  spent  on  all  advertis¬ 
ing  in  the  United  States  last  year. 

This,  he  said,  came  at  a  time  when 
the  Hispanic  market  is  the  fastest- 
growing  segment  of  the  population, 
with  a  household  purchasing  power 
of  $182  billion,  up  70%  since  1982. 

Pupo-Mayo,  who  also  is  interna¬ 
tional  sales  and  marketing  director 
for  the  Miami  Herald  and  its  Span- 
ish-language  paper,  El  Nuevo  Her¬ 
ald,  said  it  is  ironic  that  Spanish- 


the  failure  of  the  Spanish-language 
press  to  get  its  rightful  share  of  the 
advertising  pie. 

The  Knight-Ridder  executive  took 
particular  aim  at  a  December  Forbes 
magazine  article,  which  poses  the 
notion  that  the  assimilation  of  the 
nation's  24  million  Hispanics  dic¬ 
tates  against  considering  them  as  a 
homogeneous  market. 

“.  .  .  It  is  beginning  to  dawn  on 
advertisers  that  the  idea  of  a  vast 
and  unassimilated  'Hispanic  market’ 
is  just  a  myth  fostered  by  profes¬ 
sional  multiculturists  and  hucksters,” 
wrote  the  authors,  Christopher 
Palmeri  and  Joshua  Levine. 

They  pointed  to  estimates  that 
60%  of  U.S.  Hispanics  are  native- 
born  and  cited  sources  who  claimed 
that  only  elderly  Hispanics  and  re¬ 
cent  immigrants  rely  on  Spanish  me¬ 
dia  exclusively. 

Pupo-Mayor  called  the  article  “at 
best  grossly  misleading,  and  at  worst 
arrogant  and  malicious.” 

He  asked  publishers  of  Hispanic 
newspapers  and  magazines  to  “fight 
back”  by  joining  forces  with  His¬ 
panic  marketing  executives  of  ma¬ 
jor  corporations. 


He  blamed  a  misperception  of  Hispanic  consumers 
as  one  reason  for  the  failure  of  the  Spanish-language 
press  to  get  its  rightful  share  of  the  advertising  pie. 


language  newspapers  are  generally 
expanding  in  circulation  and  ad  rev¬ 
enues  while  English-language  pa¬ 
pers  “are  struggling  to  hold  on  to 
advertisers  and  readers.” 

He  pointed  out  that  such  media 
giants  as  Times  Mirror  Co.  and 
Knight-Ridder  are  investing  in  His¬ 
panic  newspapers.  Times  Mirror  re¬ 
cently  bought  a  substantial  interest 
in  the  daily  La  Opinion  in  Los  An¬ 
geles  and  Knight-Ridder  publishes 
El  Nuevo  Herald,  now  in  its  fourth 
year. 

“These  decisions  are  paying  off,” 
Pupo-Mayo  declared.  “El  Nuevo’s 
advertising  revenue  is  up  at  a  time 
when  most  newspapers  are  flat  at 
best.” 

He  blamed  a  misperception  of  His¬ 
panic  consumers  as  one  reason  for 


“Because  if  we  don’t,  such  slant¬ 
ed,  irresponsible  reporting  will  haunt 
us  for  all  too  many  years,”  he  added. 

In  an  interview  after  his  talk,  the 
Cuban-born  Pupo-Mayo  noted  that 
“I  consider  myself  assimilated.  I  was 
educated  in  this  country,  but  there 
are  times  when  I  want  to  read  a 
Spanish-language  newspaper  or  mag¬ 
azine  or  watch  Spanish-language 
television.  So  do  millions  of  others. 
This  is  the  story  we’ve  got  to  get 
out.” 

NAHP  president  Tino  Duran,  pub¬ 
lisher  of  two  Texas  papers,  also 
scoffed  at  the  Forbes  piece. 

“In  spite  of  the  steady  growth  of 
Hispanic  newsletters,  magazines,  and 
newspapers  over  the  past  few  years, 
there  are  those  who  express  skepti¬ 
cism  about  our  vitality  and  rele¬ 


vancy,”  he  said. 

“There  are  so-called  Hispanic  ad¬ 
vertising  experts  who  dismiss  His¬ 
panic  print  media  and  the  major 
market  experts  who  decry  appeals 
to  special  markets,”  he  added. 

During  1992,  Duran  said,  the 
NAHP  must  continue  to  exchange 
information  on  its  successes  and  re¬ 
inforce  its  relationships  with  ad¬ 
vertising  agencies  and  corporate 
marketing  officers  to  convince  them 
of  the  importance  of  advertising  in 
the  Hispanic  media. 

“We  represent  a  very  good  mar¬ 
ket,  and  advertisers  who  don’t  cul¬ 
tivate  us  will  lose  out,”  he  warned. 

Duran  said  there  are  over  350 
Spanish-language  and  bilingual  pub¬ 
lications  in  the  country,  and  that  the 
number  is  increasing. 

Interviews  with  other  convention 
attendees  also  brought  out  concerns 
that  many  major  advertisers  are 
missing  a  fruitful  consumer  target 
in  bypassing  their  publications. 

Robert  J.  Armband,  associate  pub¬ 
lisher  of  La  Raza  in  Chicago,  at¬ 
tributed  a  large  part  of  the  paper’s 
33%  circulation  growth  in  1991  to 
the  fact  that  its  readers  “want  to 
stay  within  their  grass  roots.” 

A  study  prepared  for  NAHP  by 
Marketing  Werks  Inc.  of  Chicago 
found  that  Spanish/bilingual  publi¬ 
cations  reach  55%  of  Chicago’s  His¬ 
panic  population  and  that  27%  of 
this  group  cannot  be  reached  with 
English-language  newspapers.  The 
firm  also  reported  that  Cook  Coun¬ 
ty’s  Hispanic  population  of  836,905 
“is  considerably  younger  than  the 
overall  market.” 

“Corporate  America  has  to  pay 
attention  to  us,”  said  Kevin 
Kennedy,  publisher  of  El  Sol  del 
Valle,  which  covers  the  Fresno, 
Calif.,  market.  “Even  if  we  did  noth¬ 
ing,  Hispanic  newspapers  would 
continue  to  grow.” 

Hilbert  Morales,  publisher  of  El 
Observador  in  San  Jose,  Calif.,  de¬ 
scribed  the  Hispanic  population  as 
a  “great  market  for  everybody,”  but 
he  believes  bilingual  newspapers 
such  as  his  publication  are  more 
likely  to  survive  than  Spanish-lan¬ 
guage  publications. 

“If  you’re  only  Spanish,  you’re 
(See  HISPANIC  on  page  42) 
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Finding  a  press  part  can  be  like 
looking  for  a  nee^e  in  a  haystack. 

At  Rockwell  Graphic  Systems,  we’ve  made  it  easy  and  fast  to  find  and  order  the 
“needle.”  We’ve  merged  the  benefits  of  two  technologies -the  processing  speed  of  your 
personal  computer  and  the  incredible  storage  capacity  of  optical  disks -to  help  you 
identify  Goss®  parts  in  just  seconds.  It’s  as  simple  as  typing  key  words  to  quickly  search 
information  and  view  drawings,  part  numbers,  and  all  cross-referenced  data.  And 
then  using  your  computer,  order  parts  through  our  exclusive  Parts-Link"'  system 
with  a  toll-free  number.  Call  the  industry’s  technology  leader.  Rockwell  Graphic 
Systems-The  Americas,  Rockwell  International.  800-323-1200  or  708-850-5760. 

Rockwell 

International 

...where  science  gets  down  to  business 


«i.ii  iMii" 


Wishing  You  Weren’t  Here.  If  you’re  a  publisher,  the  only  way  you  want  to 
visit  the  Supreme  Court  these  days  is  as  a  tourist.  Predictions  vary,  of  course,  but  it’s 
e\ident  that  a  libel  hearing  before  this  newly- constituted  Court  is  not  going  to  be  a  day 
at  the  beach.  But  lest  you  think  the  odds  are  against  you  being  here,  know  this; 
the  number  of  libel  cases  in  any  court  is  on  the  rise.  And  more  of  them  are  getting  to 


P.O.  BOX  1179.  HAMILTON  5,  BERMUDA.  FAX  (809)  295-7562.  PLEASE  SEND  ALL  MA'LVIA  OVERSEAS  AIRMAIL. 


Hemisphere  press  still  on  defensive 

lAPA  board  says  despite  removal  of  some  longtime  dictators 
the  fight  for  a  free  press  is  a  never-ending  one 


By  Robert  U.  Brown 

The  board  of  directors  of  the  In¬ 
ter  American  Press  Association  at 
its  midwinter  meeting  in  Santo 
Domingo  last  week  declared  that 
“the  press  in  the  hemisphere  once 
again  finds  itself  on  the  defense.” 

This  conclusion  confirmed  the 
statement  of  the  annual  membership 
meeting  in  Sao  Paulo  last  fall  that, 
in  spite  of  the  removal  of  some  long¬ 
time  dictators  and  the  installation  of 
some  democratic  governments,  the 
fight  for  a  free  press  is  a  never-end¬ 
ing  one. 

“Rather  than  being  fought  head- 
on,  freedom  of  the  press  is  now  be¬ 
ing  eroded  slowly,  but  persistently, 
through  new  laws,  court  decisions, 
social  pressure,  and  even  economic 
demands,”  said  Eduardo  Ulibarri  of 
La  Nacion,  Costa  Rica,  chairman  of 


the  Committee  on  Freedom  of  the 
Press  and  Information. 

After  a  two-day,  country-by-coun- 
try  analysis  of  the  state  of  the  press 
in  the  hemisphere,  the  board  adopt¬ 
ed  these  conclusions  by  the  com¬ 
mittee: 

“When  the  leaders  of  the  Venezue¬ 
lan  attempted  military  coup  were 
sent  back  to  their  barracks,  the  freely 
elected  government  of  that  country 
imposed  censorship,  raided  news¬ 
papers  and  magazines,  and  in  gen¬ 
eral  assailed  the  media,  which  sup¬ 
ported  the  democratic  process  and 
which  presented  no  threat  to  the  gov¬ 
ernment.  It  seemed  as  the  military 
had  won. 

“Even  in  countries  where  threats 
to  political  power  have  not  been  as 
direct,  many  politicians  look  at  the 
media  as  an  enemy — even  though 
the  media  are  simply  informing  the 


public  of  what  it  has  a  right  to  know. 

“It  is  truly  sad  and  lamentable 
that  this  type  of  problem  is  arising 
at  a  time  when  only  Cuba  and  Haiti 
are  places  where  the  people  dare 
not  express  their  opinions.  In  Cuba 
in  particular,  the  persecution  of  peo¬ 
ple  who  express  a  simple  opinion 
has  reached  medieval  levels. 

“Elected  politicians  seem  to  fear 
free  speech  as  much  as  dictators  do. 

“In  Paraguay,  a  constituent  as¬ 
sembly  is  meeting  to  draft  a  new 
constitution,  the  country’s  first  since 
the  dictatorship  of  Alfredo  Stroess- 
ner.  It  should  be  a  document  that 
respects  and  promotes  freedom. 
Those  who  would  impose  restric¬ 
tions  on  full  freedom  of  the  press 
so  far  have  not  suceeded. 

“Colombia  brought  in  a  new  con¬ 
stitution  last  year  ...  it  leaves  loop¬ 
holes  for  potential  restrictions  of  the 


y 


press.  Under  such  broad  provisions 
as  ‘right  of  rectification  under  eq¬ 
uitable  conditions,’  ‘social  respon¬ 
sibility,’  and  ‘right  of  honor,’  it  still 
is  possible  that  short-sighted  legis¬ 
lation  will  reduce  the  scope  of  the 
media  and  journalists.” 

The  constitution  of  Brazil  also 
permits  legislation  against  the  press, 
which  President  Collor  recently  used 
against  a  daily  after  it  published  a 
report  on  the  government’s  system 
of  awarding  contracts. 

“Even  in  the  U.S.,  with  the  de¬ 
clared  aim  of  facilitating  inquiries, 
reporters  are  increasingly  being  pres¬ 
sured  to  reveal  their  news  sources 
in  the  courts.  In  Costa  Rica,  there 
have  been  court  rulings  that  have 
affected  the  free  practice  of  jour¬ 
nalism. 

“In  Bolivia,  a  recently  enacted 
election  law  clapped  restrictions  on 
political  publicity  and  advertising. 
The  penal  code  of  Peru  includes  pro¬ 
visions  clearly  detrimental  to  free¬ 
dom  of  the  press  .  .  .  The  people’s 
right  to  know  and  the  freedom  of 
the  press,  far  from  being  strength¬ 
ened  along  with  the  restoration  of 
democratic  governments,  are  suf¬ 
fering  reversals  as  a  result  of  the 
desire  of  certain  political  leaders  to 
regulate  freedom  of  expression.” 


All  of  these  situations  were  strong¬ 
ly  condemned  by  the  board  in  for¬ 
mal  resolutions. 

Declaring  that  Fidel  Castro  is  “the 
principal  enemy  of  freedom  of  ex¬ 
pression”  in  the  hemisphere  with 
“barbaric  acts  and  violence”  against 
human  rights,  the  lAPA  board  es¬ 
tablished  a  “Permanent  Special  Com¬ 
mission  on  Cuba”  within  the  Com¬ 
mittee  on  Freedom  of  the  Press  to 
maintain  vigilance  on  that  crisis  and 
to  give  aid  to  the  press  when  free¬ 
dom  is  re-established  in  that  coun¬ 
try. 


The  board  also  established  a  mis¬ 
sion  to  investigate  the  situation  in 
Miami  where  the  Herald  and  El  Nue¬ 
vo  Herald  have  been  subject  to  a 
series  of  attacks  including  vandal¬ 
ism,  threats  of  boycotts,  and  warn¬ 
ings  of  violence. 

A  special  subcommittee  on  Ven¬ 


ezuela  was  authorized  to  monitor 
conditions  there  following  censor¬ 
ship  and  confiscation  of  newspa¬ 
pers  following  the  recent  attempt¬ 
ed  coup. 

The  board  also  opposed  the  en¬ 
try  of  any  telephone  company  in  the 
business  of  providing  information 
services  as  long  as  these  companies 
retain  a  monopolistic  position  in 
telephone  transmission.  It  also  reit¬ 
erated  its  position  against  govern¬ 
ment  requirements  for  “profession¬ 
alism”  through  “colegios.” 

A  resolution  condemning  the  “ha¬ 


rassment”  of  journalists  in  the  Unit¬ 
ed  States  with  respect  to  leaks  dur¬ 
ing  the  Clarence  Thomas  hearings 
and  the  probe  into  the  “Keating 
Five”  prompted  lAPA  president 
James  McClatchy  of  the  McClatchy 
Newspapers,  Sacramento,  to  observe 
(See  lAPA  on  page  24) 


“Rather  than  being  fought  head-on,  freedom  of  the 
press  is  now  being  eroded  siowly,  but  persistentiy, 
through  new  laws,  court  decisions,  social  pressure, 
and  even  economic  demands,”  said  Eduardo  Ulibarri 
of  La  Nacion . . . 
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lAPA 

(Continued  from  page  23) 

that  “lAPA’s  response  demonstrates 
to  the  U.S.  newspaper  industry  that 
lAPA  does  care  about  free  speech 
in  the  North,  and  that  U.S.  news¬ 
papers  have  a  good  reason  for  be¬ 
longing  to  lAPA.” 

*  *  * 

Dominican  President  Joaquin  Ba- 
laguer  addressed  the  opening  lAPA 
session  expressing  his  firm  support 
for  “freedom  of  expression  in  all  its 
manifestations.” 

This  was  the  fourth  time  that  he 
has  addressed  an  lAPA  session  since 
1964.  The  president,  who  is  blind, 
has  been  in  office  for  four  terms, 
not  successive.  His  half-hour  ad¬ 
dress  was  a  tribute  to  freedom,  con¬ 
cluding  with  a  statement  that  “lAPA 
is  a  symbol  of  freedom — we  don’t 
all  speak  the  same  language  but  we 
understand  the  same  language  of 
freedom.” 

The  president  entertained  the  160 
delegates  and  guests  of  lAPA,  plus 
the  diplomatic  corps,  at  a  dinner  at 
the  Presidential  Palace  that  evening. 

4:  *  * 

Three  newsmen  provided  an  up¬ 
date  on  conditions  in  Haiti.  Garry 
Pierre  Pierre,  a  reporter  for  the  Sun- 


Guidelines 

(Continued  from  page  18) 

where  open  coverage  is  physically 
impossible,  but  the  existence  of  such 
special-purpose  pools  will  not  can¬ 
cel  the  principle  of  independent  cov¬ 
erage.  If  news  organizations  are  able 
to  cover  pooled  events  indepen¬ 
dently,  they  may  do  so. 

Revised:  Even  under  conditions 
of  open  coverage,  pools  may  be  ap¬ 
propriate  for  specific  events,  such 
as  those  at  extremely  remote  loca¬ 
tions  or  where  space  is  limited. 

9  Original;  Journalists  in  a  com¬ 
bat  zone  will  be  credentialed  by  the 
U.S.  military  and  will  be  required 
to  abide  by  a  clear  set  of  military 
security  guidelines  that  protect  U.S. 
forces  and  their  operations.  Viola¬ 
tion  of  the  guidelines  can  result  in 
suspension  of  credentials  and  ex¬ 
pulsion  from  the  combat  zone. 

Revised:  Journalists  in  a  combat 
zone  will  be  credentialed  by  the  U.S. 
military  and  will  be  required  to  abide 
by  a  clear  set  of  military  security 
ground  rules  that  protect  U.S.  forces 
and  their  operations.  Violation  of 


Sentinel,  Ft.  Lauderdale,  Fla.,  was 
born  in  Haiti  and  said  he  left  there 
12  years  ago.  The  situation  is  very 
volatile,  scary,  and  sad,  he  said.  No 
one  apparently  is  in  charge,  the  mil¬ 
itary  profits  by  the  instability,  and 
80%  of  the  people  would  leave  if 
they  could. 

Kevin  Noblet,  AP  Caribbean  cor¬ 
respondent,  who  has  spent  eight 
weeks  in  four  visits  in  Haiti  since 
the  coup,  said  the  suppression  of 
human  rights  is  obvious.  The  peo¬ 
ple  are  thoroughly  frightened  and 
the  police  act  with  impunity,  some¬ 
times  executing  with  summary  jus¬ 
tice  on  the  streets. 

Nathaniel  Sheppard  Jr.,  Chicago 
Tribune,  told  of  a  hair-raising  ex¬ 
perience  trying  to  cover  events  in  a 
remote  village  when  he  and  other 
journalists  were  apprehended  and 
threatened  with  death  by  a  roving 
band.  They  were  rescued  by  sol¬ 
diers. 

Noblet  thought  the  chances  for 
President  Aristede’s  return  to  office 
are  practically  nil  short  of  a  popu¬ 
lar  uprising.  Pierre  said  there  is  not 
much  to  be  gained  by  his  return  be¬ 
cause  the  damage  to  the  country  has 
already  been  done.  Sheppard  felt  the 
OAS  must  bring  about  his  return  or 
appear  to  be  just  a  paper  tiger. 

Noblet  said  that  everyone  has  been 
trying  unsuccessfully  to  find  exam¬ 
ples  of  repression  and  persecution 


the  ground  rules  can  result  in  sus¬ 
pension  of  the  credentials  and  ex¬ 
pulsion  from  the  combat  zone  of  the 
journalist  involved.  News  organiza¬ 
tions  will  make  their  best  efforts  to 
assign  experienced  journalists  to 
combat  operations  .... 

•  Original:  Journalists  will  be 
provided  access  to  all  major  mili¬ 
tary  units. 

Revised:  Journalists  will  be  pro¬ 
vided  access  to  all  major  military 
units.  Special  operations  restrictions 
may  limit  access  in  some  cases. 

•  Original;  Military  public  af¬ 
fairs  offices  should  act  as  liaisons 
but  should  not  interfere  with  the  re¬ 
porting  process. 

Revised;  Same. 

•  Original:  The  military  will  be 
responsible  for  the  transportation  of 
pools.  Field  commanders  should  be 
instructed  to  permit  journalists  to 
ride  on  military  vehicles  and  trans¬ 
port  whenever  feasible. 

Revised:  Under  conditions  of  open 
coverage,  field  commanders  will  per¬ 
mit  journalists  to  ride  on  military 
vehicles  and  aircraft  whenever  pos¬ 
sible.  The  military  will  be  respon¬ 
sible  for  the  transportation  of  pools. 

•  Original:  The  military  will  sup¬ 


of  the  returned  refugees. 

*  *  * 

Robert  S.  Pastorino,  U.S.  am¬ 
bassador  to  the  Dominican  Repub¬ 
lic,  gave  tribute  to  a  free  press,  say¬ 
ing  that  “societies  with  a  watchdog 
press  have  far  more  acpountable  gov¬ 
ernments.  .  .  .  The  choice  between  a 
decent  standard  of  living  and  the 
state  of  being  fully  informed  is  spu¬ 
rious.  The  most  prosperous  societies 
in  the  twentieth  century  are  also 
those  with  the  richest  sources  of  in¬ 
formation  and  the  fewer  restrictions 
on  what  may  be  printed  or  broad¬ 
cast.” 

He  complimented  the  press  of  the 
Dominican  Republic  “on  the  role  it 
has  played  in  the  steady  progress 
toward  institutionalizing  democrat¬ 
ic  processes  over  the  past  three 
decades.” 

*  *  * 

The  Future  Sites  Committee  con¬ 
firmed  that  the  1992  lAPA  Gener¬ 
al  Assembly  will  be  held  in  Madrid, 
Spain,  Sept.  28  to  Oct.  1  at  the 
Palace  Hotel  in  celebration  of  the 
500th  anniversary  of  Christopher 
Columbus’  voyage  of  discovery. 

The  next  midyear  meeting  of  the 
board  of  directors  will  be  held  in 
Miami,  Fla.,  in  the  spring  of  1993 
and  the  General  Assembly  will  be 
held  in  the  fall  at  Bariloche,  Ar¬ 
gentina,  at  dates  to  be  announced. 


ply  public  affairs  officers  with  time¬ 
ly,  secure,  compatible  transmission 
facilities  for  pool  material  and  will 
make  these  facilities  available  when¬ 
ever  possible  for  filing  independent 
coverage.  In  cases  when  government 
facilities  are  unavailable,  journal¬ 
ists  will,  as  always,  file  by  any  oth¬ 
er  means  available  and  will  not  be 
prevented  from  doing  so. 

Revised:  Consistent  with  its  ca¬ 
pabilities,  the  military  will  supply 
PAOs  with  facilities  to  enable  time¬ 
ly,  secure,  compatible  transmission 
of  pool  material  and  will  make  these 
facilities  available  whenever  possi¬ 
ble  for  filing  independent  coverage. 
In  cases  when  government  facilities 
are  unavailable,  journalists  will,  as 
always,  file  by  any  other  means 
available.  The  military  will  not  ban 
communications  systems  operated 
by  news  organizations,  but  electro¬ 
magnetic  operational  security  in  bat¬ 
tlefield  situations  may  require  lim¬ 
ited  restrictions  on  the  use  of  such 
systems. 

•  Original:  These  principles  will 
apply  as  well  to  the  operations  of 
the  standing  Department  of  Defense 
National  Media  Pool  system. 

Revised:  Same. 
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New  round  of  subpoenas 

Senate  counsel  presses  quest  for  identities  of  journalists’  sources 


By  Debra  Gersh 

The  special  independent  counsel 
investigating  leaks  in  the  U.S.  Sen¬ 
ate  has  issued  a  new  round  of  sub¬ 
poenas  in  his  quest  for  the  identi¬ 
ties  of  journalists’  sources. 

Special  counsel  Peter  E.  Fleming 
Jr.  has  notified  Newsday  and  its  cor¬ 
respondent,  Timothy  M.  Phelps,  that 
he  has  subpoenaed  the  Chesapeake 
and  Potomac  Telephone  Co.  for 
records  of  all  calls  made  from 
Phelps’  home  and  from  Newsday’ s 
Washington,  D.C.,  office  between 
Sept.  23,  1991,  and  Oct.  6,  1991. 

Action  on  those  subpoenas  may 
be  delayed,  however,  pending  a  pos¬ 
sible  hearing  before  the  Senate  Rules 
and  Administration  Committee. 

In  addition,  Fleming  has  subpoe¬ 
naed  the  Washington  Times  and  its 
reporter  Jerry  Seper,  seeking  dis¬ 
closure  of  tape  recordings,  docu¬ 
ments,  notes,  and  other  unpublished 
material  collected  from  June  6,  1990, 
to  Oct.  30,  1990,  for  articles  about 
the  Senate  Ethics  Committee’s  in¬ 
vestigation  of  Charles  Keating. 

Another  Washington  Times  re¬ 
porter,  Paul  M.  Rodriguez,  was  sub¬ 
poenaed  by  Fleming  as  part  of  the 
special  counsel’s  investigation  into 
leaks  from  the  Keating  hearings.  Ro¬ 
driguez  was  questioned  by  Fleming 
in  February  but  refused  to  cooper¬ 
ate  {E&P,  Feb.  22,  P.  8). 

As  E&P  went  to  press,  there  was 
no  knowledge  of  a  subpoena  of  Ro¬ 
driguez’s  telephone  records. 

Both  Rodriguez  and  Seper  wrote 
about  the  Ethics  Committee’s  in¬ 
vestigation  of  Charles  Keating’s 
dealings  with  five  U.S.  senators,  and 


both  used  information  from  anony¬ 
mous  sources. 

Times  attorney  Allen  Farber  of 
Green,  Stewart  and  Farber  said  the 
newspaper  and  Seper  will  take  the 
same  position  of  nondisclosure  about 
sources,  documents,  tapes  or  the 
news-gathering  process  in  general 
as  did  Rodriguez. 

Phelps’  article  in  Newsday  last 
Oct.  6  first  disclosed  the  allegations 
of  sexual  harassment  that  had  been 
made  by  Anita  Hill  against  then- 
Supreme  Court  nominee  Clarence 
Thomas. 

Fleming’s  mandate  is  to  find  the 
source  of  the  leaks  in  the  Hill- 
Thomas  case  as  welt  as  in  the  Keat¬ 
ing  Five  matter. 

To  that  end,  Fleming  subpoenaed 
Phelps  and  Newsday  in  February. 
After  hours  of  questioning,  Phelps 
refused  to  disclose  his  sources. 
Newsday  editor  and  senior  vice  pres¬ 
ident  Anthony  Marro,  who  appeared 
on  behalf  of  the  newspaper,  also  was 
questioned  by  Fleming  and  refused 
to  divulge  any  unpublished  materi¬ 
al  (E&P,  Feb.  22,  P.  8). 

National  Public  Radio  correspon¬ 
dent  Nina  Totenberg  also  was  sub¬ 
poenaed  for  her  Anita  Hill  story  and 
she,  too,  refused  to  cooperate  (E&P, 
Feb.  29,  P.  14).  Totenberg’s  tele¬ 
phone  records  have  been  subpoe¬ 
naed  as  well. 

Fleming  asked  C&P  Telephone 
simply  to  collect  the  data,  which  he 
then  proposed  would  be  turned  over 
to  Phelps  and  Totenberg,  who  would 
go  through  the  logs  and  excise  num¬ 
bers  unrelated  to  their  Hill/Thomas 
stories. 

Not  surprisingly,  the  reporters 


have  said  they  will  not  cooperate 
with  that  idea,  either. 

As  E&P  went  to  press,  it  appeared 
that  before  Fleming  attempts  to  seize 
the  phone  records,  the  matter  would 
be  presented  to  the  Senate  Rules 
Committee,  possibly  for  a  hearing, 
where  the  media  would  be  given  the 
opportunity  to  object. 

Ironically,  if  Phelps  and  Toten¬ 
berg’s  sources  were  contacted 
through  local  calls,  C&P  Telephone 
would  have  no  record  of  them. 

Only  long-distance  calls  are 
recorded.  A  C&P  spokesman  was 
quoted  as  saying,  however,  that  the 
company  would  comply  with  a  le¬ 
gal  subpoena. 

Noting  that  fact  about  local  calls, 
Jane  Kirtley,  executive  director  of 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press  in  Washington, 
D.C.,  commented,  “One  starts  won¬ 
dering  if  this  is  really  aimed  at  find¬ 
ing  the  leaker  or  just  harassing  the 
press.” 

Although  there  have  been  simi¬ 
lar  cases  involving  subpoenas  of 
journalists’  phone  records,  they  have 
occurred  within  criminal  investiga¬ 
tions,  which  this  is  not,  Kirtley  ex¬ 
plained.  There  is  no  precedent  ap¬ 
parent  for  this  type  of  subpoena. 

One  of  the  senators  who  has  been 
severely  reprimanded  by  his  col¬ 
leagues  as  a  result  of  the  Keating 
investigation.  Sen.  Alan  Cranston 
(D-Calif.),  spoke  out  on  the  floor 
of  the  Senate  against  Fleming’s  re¬ 
cent  actions,  and  suggested  he  had 
second  thoughts  about  his  vote  in 
favor  of  authorizing  the  special 
counsel. 

“The  Senate  investigation  of  the 
leaks  in  the  Hill-Thomas  sexual  ha¬ 
rassment  matter  is  getting  out  of 
hand,”  Cranston  said.  “Special  coun¬ 
sel  Peter  E.  Fleming  should  be  reined 
in  .  .  . 

“I  voted  for  the  Senate  resolution 
on  the  Hill-Thomas  leaks  because 
it  also  called  for  an  investigation  of 
certain  leaks  —  most  of  them  very, 
very  inaccurate  —  from  the  Ethics 
Committee  which  clearly  were  mo¬ 
tivated  not  by  any  real  concern  for 
the  public  good  but  only  by  politi¬ 
cal  and  personal  purposes  and,  per¬ 
haps,  malice. 

“I  was  the  main  target  of  those 
leaks,”  Sen.  Cranston  continued.  “It 
(See  SUBPOENA  on  page  51) 
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NEWSPEOPLE  IN  THE  NEWS 


The  Hartford  (Conn.)  Courant  has 
promoted  three  of  its  editors  to  as¬ 
sistant  managing  editor  posts. 

Michael  Regan,  formerly  deputy 
state  editor  and  earlier  a  columnist, 
assistant  state  editor  and  assistant 
metro  editor  with  the  Courant,  is 
assistant  managing  editor/Connecti¬ 
cut,  responsible  for  the  city  desk 
and  five  regional  news  bureaus. 

Edward  LaFremere,  formerly 
assistant  managing  editor/nights  and 
earlier  assistant  state  editor, 
metropolitan  news  editor  and  news 
editor  for  the  paper,  is  assistant  man¬ 
aging  editor/special  projects,  re¬ 
sponsible  for  presidential  campaign 
coverage  this  year  and  electronic 
publishing  projects. 

Cliff  Teutsch,  formerly  poli¬ 
tics  editor  and  a  reporter  on  the  pol¬ 
itics  and  projects  desks  at  the 
Courant,  is  assistant  managing  ed¬ 
itor/nights. 

♦  ♦  ♦ 

Barry  Lewis,  formerly  sports  ed¬ 
itor  at  the  Warsaw  (Ind.)  Times- 
Union,  now  is  sports  editor  of  the 
Journal  Review,  Crawfordsville, 
Ind.,  where  he  had  held  the  same 
position  before  moving  to  Warsaw. 

Joe  Smoljo,  formerly  with  the 
Frankfort  (Ind.)  Times,  has  Joined 
the  Crawfordsville  paper  as  its  cir¬ 
culation  manager. 

Smoljo  has  worked  as  district 
manager  and  in  single-copy  sales 
for  the  Transcript  Telegram,  Holy¬ 
oke,  Mass.,  and  as  district  manag¬ 
er  and  mailroom  foreman  at  the  Stur¬ 
gis  (Mich.)  Journal. 


Paul  E.  Rose,  formerly  an  ex¬ 
ecutive  with  Maxwell/Macmillan 
Inc.,  New  York,  has  been  named 
vice  president  of  Landmark  Com¬ 
munications  Inc.,  Norfolk,  Va.,  re¬ 
sponsible  for  establishing  new  busi¬ 
ness  for  the  company’s  business  in¬ 
formation  services. 


Rose  had  served  in  several  posts 
with  M/M,  including  executive  vice 
president  of  its  information  services 
group,  president  of  National  Regis¬ 
ter  Publishing  Co.,  senior  vice  pres¬ 
ident,  finance,  for  Standard  Rate  and 
Data  Service  and  controller  of  Of¬ 
ficial  Airline  Guides. 

*  ♦  * 

Suzanne  LaViolette,  formerly 
news  editor  for  the  Asian  Wall  Street 
Journal  in  Hong  Kong,  has  Joined 
the  staff  of  the  Seattle  Times  as  busi¬ 
ness  news  editor. 

Earlier,  LaViolette  was  a  reporter 
and  copy  editor  for  the  Hong  Kong- 
based  Asiaweek,  edited  several  health 
magazines  and  worked  for  the  Chica¬ 
go  Tribune. 

*  *  * 

David  R.  Mawson,  formerly  en¬ 
tertainment  editor  and  earlier  a  bu¬ 
reau  reporter,  business  reporter  and 
entertainment  reporter  for  the 
Worcester,  Mass.,  Telegram  &  Ga¬ 
zette,  has  been  appointed  features 
editor. 

Christine  R.  Dunphy,  who  has 
worked  as  a  bureau  reporter,  a  copy 
editor,  assistant  city  editor.  Today 
editor,  Life/Style  editor  and  People 
editor  at  the  T&G,  now  serves  as 
assistant  features  editor. 

*  *  * 

Ruth  Valerie  Dunning,  for¬ 
merly  an  advertising  sales  repre¬ 
sentative  in  Chicago  for  The  New 
Yorker  magazine,  has  Joined  the 
Chciago  staff  of  the  Sunday  news¬ 
paper  magazine  supplement  Parade 
as  an  ad  sales  representative. 

Previously,  Dunning  was  an  ac¬ 
count  manager  for  Macfadden  in 
Chicago  and  a  sales  manager  for 
Quad  Graphics  of  Milwaukee. 

*  *  * 

David  M.  Levine,  formerly  edi¬ 
tor  of  the  Elizabeth,  N.J.,  Daily  Jour¬ 
nal  and  the  Hudson  Dispatch  in 
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Union  City,  N.J.,  now  is  editor  and 
vice  president  of  the  North  Jersey 
Herald  <S  News,  Passaic,  N.J.  He 
succeeds  Ian  T.  Shearn,  who  re¬ 
cently  Joined  the  editorial  staff  of 
the  Houston  Post. 

*  ♦  * 

Brian  J.  Laline,  formerly  an  as¬ 
sociate  editor  of  the  Staten  Island 
(N.Y.)  Advance,  has  been  promot¬ 
ed  to  editor,  succeeding  Les  Traut- 
MANN,  who  died  Feb.  17. 

Laline  previously  served  as  city 
editor,  associate  city  editor,  assis¬ 
tant  city  editor,  a  copy  editor  and 
a  reporter  at  the  Advance. 

William  Huus,  also  an  associate 
editor  and  earlier  city  editor,  a  colum¬ 
nist  and  a  reporter  with  the  paper, 
was  appointed  managing  editor. 

*  *  * 

J.C.  Pennington,  formerly  chief 
executive  officer  of  Houston  Com¬ 
munity  Newspapers  Inc.  in  Chan- 
nelview,  Texas,  and  chief  operating 
officer  of  DCI  Publishing  of  Alexan¬ 
dria,  Va.,  recently  was  appointed 
president  and  COO  of  Shopper’s 
Guide  Inc.,  Cherry  Hill,  N.J.,  a  sub¬ 
sidiary  of  T/SF  Communications 
Corp.  of  Tulsa,  Okla. 

*  *  * 

Lesher  Communications  Inc., 
Walnut  Creek,  Calif.,  has  announced 
the  following  appointments. 

Clay  Haswell,  managing  edi¬ 
tor  of  the  Contra  Costa  Times,  has 
assumed  the  additional  title  and  re¬ 
sponsibilities  of  executive  editor  and 
vice  president  of  news  for  10  of 
LCI’s  daily  and  weekly  papers,  all 
in  Northern  California. 

Haswell  has  worked  for  the  As¬ 
sociated  Press  and  the  Anchorage 
Daily  News. 

Gayle  Greco,  corporate  sales 
director  for  LCI,  now  is  also  vice 
president  of  advertising  for  eight  of 
the  company’s  daily  and  weekly  pa¬ 
pers. 

Earlier,  Greco  sold  advertising  for 
California  television  stations,  was  a 
major  accounts  representative  and 
later  general  manager  for  LCI’s  Buy¬ 
er’s  Guide  Fairfield  and  held  sev¬ 
eral  posts  at  the  company’s  Walnut 
Creek  headquarters. 

Chris  Tucher,  who  has  been  a 
management  trainee  at  the  Contra 
Costa  paper,  was  named  assistant  to 
LCI  president  George  Riggs. 

Tucher  previously  worked  for  the 
European  management  consulting 
concern  Bain  &  Co.  and  was  a  re¬ 
porter  for  a  Johannesburg,  South 
Africa,  daily  newspaper  and  Busi¬ 
ness  Week  magazine  in  New  York. 
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Kelly  Frankeny,  formerly 
graphics  editor  at  the  San  Francis¬ 
co  Examiner,  recently  was  promot¬ 
ed  to  art  director. 

Frankeny  earlier  was  assistant  art 
director  with  the  Dallas  Times  Her¬ 
ald,  a  reporter  and  designer  of  in- 
house  publications  for  International 
Business  Machines  and  a  reporter- 
photographer  at  an  Austin,  Texas- 
based  newspaper  chain. 

*  *  * 

Kathleen  Newton,  formerly 
publisher  of  the  California  weekly 
papers  the  Lake  Elsinore  Valley  Sun- 
Tribune  and  the  Temecula  Rancho 
News,  has  been  named  editor  and 
publisher  of  the  semiweekly  Ledger- 
Dispatch  in  Jackson,  Calif.  She  suc¬ 
ceeds  Tom  Gibboney,  who  has 
joined  the  Palo  Alto  (Calif.)  Week¬ 
ly. 

Previously,  Newton  served  as  an 
editor  for  the  business  section  of  the 
Los  Angeles  Times,  managing  edi¬ 
tor  for  the  Western  edition  of  Ad- 
week  magazine,  managing  editor 
with  the  Los  Angeles  Times  Syndi¬ 
cate,  features  editor  at  the  Modesto 
(Calif.)  Bee  and  a  reporter  for  the 
Contra  Costa  Times  and  the  Wood¬ 
land  Daily  Democrat,  both  in  Cali¬ 
fornia. 

*  *  * 

Brian  J.  Buchanan,  formerly  di¬ 
rector  of  media  relations  and  earli¬ 
er  a  staff  writer  for  the  Arlington, 
Va.-based  Freedom  Forum,  has  been 
named  director  of  journalism  pro¬ 
fessional  development.  In  his  new 
post,  he  helps  develop  and  admin¬ 
ister  programs  focused  on  the  pro¬ 
fessional  training  and  midcareer  ed¬ 
ucation  of  journalists  and  on  news¬ 
room  staff  development,  according 
to  the  organization. 

Buchanan  earlier  was  a  copy  ed¬ 
itor  at  the  Rochester,  N.Y.,  Demo¬ 
crat  &  Chronicle,  an  advertising 
copywriter  for  Lawyers  Co-opera¬ 
tive  Publishing  Co.  of  Rochester,  a 
free-lance  copywriter  for  upstate 
New  York  companies  such  as  East¬ 


man  Kodak  and  associate  director 
of  communications  and  a  single¬ 
semester,  faculty-exchange  journal¬ 
ism  teacher  at  SUNY  College,  Brock- 
port,  N.Y. 

*  *  * 

James  Nolan,  formerly  deputy 
managing  editor  of  the  Rocky  Moun¬ 
tain  News  in  Denver,  has  been  named 
associate  editor  for  administration. 

Nolan  earlier  was  metropolitan 
editor  and  assistant  managing  edi¬ 
tor/nights  for  the  News  and  held 
editing  and  reporting  posts  at  the 
Akron,  Ohio,  Beacon  Journal,  the 
Miami  Herald,  the  Charlotte  Ob¬ 
server  and  the  Long  Beach  (Calif.) 
Press  Telegram. 

Jack  McElroy,  formerly  special 
projects  director,  now  is  assistant 
managing  editor. 

Previously,  McElroy  was  manag¬ 
ing  editor  with  the  Albuquerque 
(N.M.)  Tribune. 

*  *  * 

Michael  Corcoran,  a  free-lance 
feature  writer,  columnist  and  critic 
whose  work  has  appeared  in  nu¬ 
merous  publications,  including  the 
Chicago  Sun-Times,  the  Houston 
Press  and  the  magazines  Rolling 
Stone,  Musician  and  Details,  has 
joined  the  Arts  staff  of  the  Dallas 
Morning  News  as  its  country  music 
critic.  He  also  will  cover  other  forms 
of  contemporary  music. 


Mark  Lowenthal,  formerly  a 
research  associate  for  Project  Cen¬ 
sored,  the  national  media  research 
project  based  at  Sonoma  State  Uni¬ 
versity  in  Rohnert  Park,  Calif.,  re¬ 
cently  was  named  assistant  director. 

Lowenthal’ s  new  post  is  funded 
by  a  grant  from  the  Threshold  Foun¬ 
dation  in  San  Francisco. 

*  *  * 

C.  George  Shannon,  formerly 
a  senior  vice  president  with  the 
Chicago-based  newspaper  market¬ 
ing  company  Landon  Associates 
Inc.,  now  is  vice  president  of  mar¬ 
keting  for  the  Findlay  (Ohio)  Pub¬ 
lishing  Co.,  publishers  of  the  Find¬ 
lay  Courier. 


Corrections 

In  “Newspeople  in  the  News”  for 
March  14,  the  appointments  of  Al¬ 
ison  Mitchell  and  Jim  Estrin  at  the 
New  York  Times,  and  of  Steve  Pierce 
and  Beth  Karlin  at  the  Seattle  Times, 
were  mistakenly  listed  together. 

Also,  in  the  March  7  “Newspeo¬ 
ple,”  an  item  regarding  Mark  Stange 
of  the  Los  Angeles  Times  was  wrong¬ 
ly  listed  with  an  announcement  about 
Greg  Pederson  of  the  Burlington 
(Vt.)  Free  Press. 
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Letters 

(Continued  from  page  7) 

row  CNN’s  blue  dot  to  obscure  the 
Indian  profile  that  adorns  ’Skins  hel¬ 
mets?  What  about  the  word  “Red¬ 
skins”  emblazoned  in  the  end  zone 
at  RFK  Stadium? 

An  even  trickier  question:  What 
happens  when  the  Oregonian  sports 
desk  is  confronted  with  a  wire  sto¬ 
ry  on  a  home  game  of  the  Indi¬ 
anapolis  Colts?  Will  the  dateline  be 

.  .  apolis,  .  .  .  ana”? 

Distinctions  ought  to  be  drawn 
between  reporting  news  and  draw¬ 
ing  attention  unnecessarily  to  of¬ 
fensive  behavior.  It  was  not  only  In¬ 
dian  activists  who  were  turned  off 
by  Chief  Nok-a-Homa,  the  clown  in 
Indian  garb  who  formerly  occupied 
a  teepee  in  Atlanta’s  Fulton  Coun¬ 
ty  Stadium.  Does  that  mean  that  At¬ 
lanta  also  ought  to  ban  the  Toma¬ 
hawk  Chop  or  to  drop  a  team  nick¬ 
name  that  was  a  part  of  baseball 
lore  long  before  Hank  Aaron  picked 
up  a  bat? 

More  important,  is  it  a  newspa¬ 
per’s  job  to  be  the  moral  arbiter  of 
sports?  Stanford  University  and  Dart¬ 
mouth  College  are  among  institu¬ 
tions  that  have  dropped  Indian  nick¬ 
names.  That  is  their  prerogative.  A 
sports  writer’s  responsibility  is  to  de¬ 
scribe  the  game  as  played,  not  as 
politically  correct  editors  think  it 
ought  to  be  played. 

At  the  height  of  the  Tomahawk 
Chop  controversy  last  fall.  The  Her¬ 
ald  asked  members  of  the  Catawba 
Indian  tribe,  near  Rock  Hill,  S.C., 
whether  they  found  the  conduct  of 
Braves  fans  offensive.  Heck  no,  said 
Gilbert  Blue,  chief  of  the  Catawbas; 
he  liked  it.  In  fact.  Chief  Blue  ad¬ 
mitted  to  joining  co-workers  in  a 
chop  or  two. 

The  Catawbas  themselves  have 
been  criticized  by  purists  who  think 
they  should  not  wear  the  elaborate 
feather  headdress  of  Western  tribes 
during  their  own  festival.  Similar 
comments  have  been  made  about 
North  Carolina  Cherokees  who  take 
cash  for  posing  for  snapshots. 

Is  such  conduct  exploitive  of  a 
culture?  Certainly,  and  those  who 
engage  in  it  are  no  less  —  and  no 
more  —  guilty  than  anyone  else  who 
appropriates  myths  or  borrows  sym¬ 
bols  from  other  cultures.  Imitation 
does  not  always  equal  mockery.  Once 
it  was  thought  a  high  form  of  flat¬ 
tery. 

Besides,  cultural  purism  can  eas¬ 
ily  turn  pretentious  in  a  nation  that 
prides  itself  on  being  a  melting  pot. 


Given  the  Oregonian’s  mind-set, 
Notre  Dame  ought  to  change  its  team 
name  to  the  Fighting  South  Bendi- 
ans  and  fire  that  pugnacious  lep¬ 
rechaun  as  its  mascot.  The  Univer¬ 
sity  of  Southwestern  Louisiana 
would  rename  its  Ragin’  Cajuns 
teams  the  Gumbo,  and  the  San  Diego 
Padres  would  become  the  McDon¬ 
ald  Hamburgers  (after  saying  a  thou¬ 
sand  mea  culpas  and  apologizing  to 
Hispanic  readers). 

Once  the  Oregonian  has  exorcised 
cultural  barbarism  from  the  sports 
section,  perhaps  its  editors  can  out¬ 
law  coverage  of  Thanksgiving  skits 
in  Oregon  schools.  Or  don’t  kids 
dress  up  as  Pilgrims  and  Indians  out 
there? 

Terry  Plumb 

(Plumb,  a  graduate  of  the  Uni¬ 
versity  of  Notre  Dame,  is  editor 
of  The  Herald  in  Rock  Hill,  S.C.) 


Fired 

(Continued  from  page  10) 

for  themselves.  I  still  have  a  lot  of 
respect  for  the  man,  and  I’m  not  go¬ 
ing  to  say  anything  about  him  .... 
I’m  tired  of  fighting  with  them.” 

He  said  the  protest  at  the  station 
and  the  calls  and  letters  of  support 
he  has  received  from  colleagues  and 
the  San  Antonio  community  “feel 
good — but  it  would  feel  better  if  I 
had  a  job.” 

Karem,  who  is  31,  had  an  exten¬ 
sive  career  in  newspaper  reporting 
before  his  foray  into  broadcast  jour¬ 
nalism;  he  has  worked  for  the  In¬ 
dianapolis  Star,  the  Louisville  Cour¬ 
ier-Journal  and  the  Laredo  (Texas) 
News. 

When  asked  to  compare  his  tele¬ 
vision  career  with  his  stint  in  print, 
he  reflected,  “.  .  .  In  television,  you 
can’t  get  away  with  the  fact  that  ap¬ 
pearance  plays  a  large  role  in  the 
medium.” 

Karem  said  that  newspaper  edi¬ 
tors  generally  are  more  “down  to 
earth”  than  television  people,  not¬ 
ing  that  he  had  worked  for  a  lot  of 
aggressive  print  journalists. 

“If  I  had  done  this  when  I  worked 
at  a  newspaper,”  he  said,  “I  don’t 
think  I  would  have  been  fired.” 


Press  club  moves 

The  International  Press  Club  of 
Chicago  has  moved  to  new  and  larger 
quarters  in  the  Forum  Hotel,  505  No. 
Michigan  Ave.  in  Chicago. 


Shop  talk 

( Continued  from  page  64) 

front-page  banner  leering:  “It’s  Pad¬ 
dy  Pantsdown.”  The  Mirror  devot¬ 
ed  a  full  quarter  of  its  edition  to 
the  story. 

Yet,  unlike  the  Clinton  affair  in 
the  United  States,  Britain’s  Ash¬ 
down  expos  were  jumped  upon  by 
the  serious  press  as  being  an  irrel¬ 
evancy  to  the  current  election  cam¬ 
paign. 

Britain  is  a  nation  that  looks  at 
issues  more  than  personalities  in 
choosing  the  party  to  lead  the  coun¬ 
try,  and  the  fact  that  the  extramar¬ 
ital  affair  had  taken  place  five  years 
before  made  the  confession  seem 
even  more  an  irrelevance,  though 
necessary. 

The  major  newspapers  saw  the 
real  story  in  the  theft  itself  and  how 
it  forced  a  popular  politician  into 
making  an  embarrassing  and  a  pos¬ 
sibly  damaging  admission. 

This  scandal  comes  during  an 
election  campaign  that  opposition 
parties  claim  has  been  hit  by  Amer- 
ican-style  dirty  tricks,  mainly  a  se¬ 
ries  of  petty  thefts  and  break-ins  at 
parliamentary  offices  with  comput¬ 
er  records  stolen. 

It  was  spurred  on  by  Gov.  Bill 
Clinton’s  problems.  Like  Ashdown, 
Clinton  had  been  campaigning  as  a 
clean-living  family  man.  While  the 
British  public  thinks  Americans  are 
“potty”  to  immerse  themselves  so 
totally  in  Clinton’s  private  life — as 
the  world  teeters  on  disaster — the 
newspapers  experienced  something 
else.  They  could  now  have  what 
America  always  has,  an  election¬ 
time  scandal. 

Yet  immediate  reaction  after  the 
event  shows  it  may  have  backfired 
on  the  press.  Ashdown’s  personal 
rating  actually  climbed,  as  did  the 
rating  of  his  party.  Both  facts  seem 
to  indicate  the  British  to  be  far  more 
sophisticated  and  mature  than  Amer¬ 
icans  when  dealing  with  such  mat¬ 
ters. 


Star  Tribune  takes 
tv  partner  in  poll 

For  the  first  time  in  45  years  of 
conducting  the  Minnesota  Poll,  the 
Star  Tribune  of  Minneapolis-St.  Paul 
is  taking  on  a  partner,  WCCO-TV. 

The  poll  began  in  1944  and  pre¬ 
dicted  the  outcome  of  that  presi¬ 
dential  election  within  3.6%  of  the 
actual  vote. 
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FDA  at  odds  with  L.A.  Times  over  seafood  story 


The  Food  and  Drug  Administra¬ 
tion  has  blasted  a  recent  Los  An¬ 
geles  Times  story  on  seafood  con¬ 
tamination  as  “inaccurate  and  mis¬ 
leading.” 

The  front-page,  Feb.  27  article 
by  Daniel  P.  Puzo  said  the  news¬ 
paper  had  learned  that  preliminary 
results  from  the  first  complete  in¬ 
spection  of  American  seafood  pro¬ 
cessing  plants  revealed  that  as  many 
as  20%  of  the  samples  analyzed 
showed  evidence  of  microbiologi¬ 
cal  contamination,  decomposition, 
and  filth. 

The  unpublished  findings  in  the 
federal  government’s  inspection  “in¬ 
dicate  that  the  seafood  industry  has 
yet  to  solve  a  host  of  product  safe¬ 
ty  problems,”  Puzo  wrote. 

Both  Puzo  and  Times  food  edi¬ 
tor  Ruth  Reichl  stood  by  the  story. 


Southam  sells  some 
Torstar  shares 

Southam  Inc.  sold  off  3.5  million 
of  its  Torstar  Corp.  Class  B  stock 
to  Burns  Fry  Ltd.  for  more  than  $80 
million. 

Burns  Fry  offered  the  non-voting 
shares,  which  closed  the  day  of  the 
announcement  at  $24.50,  on  the 
Toronto  Stock  Exchange  for  $23.91. 

Southam,  which  is  using  the  pro¬ 
ceeds  to  reduce  debt,  retains  9.2  mil¬ 
lion  Torstar  Class  B  shares,  which 
represent  22%  of  Torstar  voting  and 
non-voting  stock. 

Southam  and  Torstar  own  about 
22%  of  each  other’s  stock  and  par¬ 
ticipate  in  several  ventures.  Southam 
owns  17  Canadian  dailies,  and 
Torstar  publishes  the  Toronto  Star. 

In  other  developments,  Southam 
said  it  has  agreed  in  principle  to  sell 
its  web  printing  operations  to  G.T.C. 
Transcontinental  Group  Ltd.  for 
$105  million. 

As  part  of  the  deal,  expected  to 
close  in  March,  Southam  will  re¬ 
ceive  $85  million  (Canadian)  in  cash 
and  $20  million  in  preferred  Class 
B  Transcontinental  shares.  The 
shares  are  convertible  to  Class  A 
voting  shares  and  yield  cash  divi¬ 
dends  of  5%  a  year. 

The  web  group  includes  three 
commercial  printing  companies  in 
Canada.  They  employ  1,300  people 
and  take  in  $190  million  a  year  in 
revenue. 


which  they  claimed  was  obtained 
from  top  officials  of  the  FDA  and 
its  newly  created  Office  of  Seafood 
in  Washington. 

According  to  a  lengthy  FDA  press 
release,  the  Times  piece  “incorrect¬ 
ly  linked  data  from  totally  separate 
FDA  seafood  sample  collections  in 
1991  to  its  survey  of  domestic  plants. 
No  samples  were  collected  during 
the  survey  of  domestic  plants.” 

The  latter  study,  the  FDA  said, 
focused  on  sanitation  and  food-han¬ 
dling  practices  by  seafood  proces¬ 
sors. 

Completely  separate  from  the  do¬ 
mestic  survey,  the  government  state¬ 
ment  continued,  the  FDA  last  year 
collected  9,578  seafood  samples, 
74%  of  which  were  from  foreign 
shipments  collected  at  the  port  of 
entry.  The  FDA  conceded  a  high 
rate  of  bad  shellfish  and  finfish  in 
such  shipments  but  maintained  that 
such  cargo  is  denied  entry  into  the 
United  States. 

The  20%  of  bad  seafood  noted  in 
Puzo’s  story  did  not  enter  the  food 
chain  for  sale  in  this  country  or  were 
found  before  reaching  the  consumer, 
the  FDA  said. 

Puzo  wrote  that  the  FDA’s  review 
of  3,852  processing  plants  ranging 
from  large  salmon  canneries  to 
“mom-and-pop  oyster-shucking  op¬ 
erations”  turned  up  violations  as  high 
as  20.8%  in  the  Pacific  region  and 
15%  in  the  Southeast. 


The  FDA  said  the  Times  was 
wrong  in  allegedly  portraying  vio¬ 
lations  in  foreign  seafood  shipments 
as  indicative  of  the  seafood  pro¬ 
duced  in  domestic  plants,  adding, 
“The  best  available  data  do  not  sug¬ 
gest  that  seafood  is  a  major  source 
of  food-borne  illness  in  this  coun¬ 
try.” 

Puzo  said  he  did  not  mix  up  the 
domestic  and  import  studies. 

“If  there  is  any  confusion,  it  is 
with  the  government,  not  with  the 
Times,”  he  stated.  “I  am  at  a  loss 
to  understand  why  government  of¬ 
ficials  gave  me  all  that  informa¬ 
tion  freely,  cooperatively  and  com¬ 
prehensively,  and  now  seek  to  dis¬ 
avow  it.  It  is  very  disingenuous  of 
them.” 

The  reporter  said  he  wrote  the 
story  after  a  series  of  lengthy  in¬ 
terviews  with  official  sources,  in¬ 
cluding  a  top  FDA  administrator  in 
the  Pacific  region. 

Puzo  speculated  that  the  FDA  may 
be  complaining  about  the  story  be¬ 
cause  of  pressure  from  seafood-pro¬ 
ducing  states  and  from  the  seafood¬ 
processing  industry  itself. 

Reichl  described  Puzo  as  “the 
most  careful  reporter  I  have  ever 
worked  with.” 

She  added,  “We  went  over  ev¬ 
erything  very  carefully.  There  was 
no  confusion  on  our  part  as  to  the 
FDA  surveys.” 

—  M.L.  Stein 


Xiitioiwl  Assiviotiim  iif  BKick  Joimulists 
I IWX)  Sunrise  V.illc\'  l>i\e 
Restim,  VA  22041  (7(B)M.S-1272 


The  National  Association  of  Black  Journalists  is  pleased 
to  aimounce  the  Annual 

SaCutc  to  ‘E?(c.e(knce 

National  Media  Awards 

The  awards  are  given  to  print  and  broadcast 
journalists  for  outstanding  coverage  of  black  people 
and  the  black  condition. 

•Radio* 

•Newspaper* 

•Television* 

•Photojournalism* 

•Magazine* 

•$100.00  Cash  Award  In  Each  Category 
•Winners  Honored  at  NABJ's 
1992  Convention  in  Detroit,  Michigan 

Materials  must  be  aired  or  published  between 
April  1, 1991  and  Mmch  31, 1992 
Deadline;  Friday,  Friday,  April  17, 1992 
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Our  latest  lineup 


of  new  columns, 


comics  and  features 


They  Call  Him  Robosaver 


Politics  from  a  Real  Insider 


If  the  ’80s  was  the  decade  of  spending,  the 
’90s  is  becoming  the  decade  for  saving.  In 
other  words,  the  Humberto  Cruz  decade. 

Cruz  is  the  author  of  The  SAVINGS  Game,  a 
savvy  column  on  building  a  nest  egg.  Cruz 
has  managed  to  amass  a  small  fortune  on  an 
editor’s  salary  (have  we  got  your  attention 
yet?)  by  following  a  rigorous  sav- 
ings  program. 

Dubbed  “Robosaver”  by 


When  it  comes  to  Washington  hardball, 
Christopher  Matthews  knows  the  players  and 
he  knows  the  game.  Formerly  the  top  aide  to 
Tip  O’Neill  and  a  speech  writer  for  Jimmy 
Carter,  Matthews  has  first-hand  knowledge  of 
how  Washington  really  works. 

Now  Washington  bureau  chief  for  the  San  Fran- 
cisco  Examiner,  Matthews 


Humberto  Cruz  delivers  good 
advice  with  a  fjersonal  touch 
in  The  Savings  Game. 


PointedLee,  WickedLee,  RidiculousLee 


Just  Say  Funny 


will  bring  a  fresh  perspeaive  to  your  opinion 
page.  He  says  he’s  a  Democrat,  but  his  positions 
on  individual  issues  defy  labels.  He  doesn’t  use 
his  column  to  preach;  he’s  more  interested  in  the 
plitical  process  than  in  ideology. 

Matthews  writes  in  a  direct,  compelling  style 
that’s  aimed  at  readers  outside  the  Capital  Belt- 
way.  A  best-selling  author  and  an  up-and- 
comer  on  the  talk  show  circuit,  Matthews  is 
becoming  a  familiar  face  to  network  and  CNN 
viewers.  Shouldn’t  he  be  in  your  paper,  too? 


Internationally 
renowned  cartoon¬ 
ist  Bill  Lee  serves 
up  sharp  wit  and  a 
touch  of  class  in  a 
daily  panel. 


Bill  Lee  is  also  someone  who  knows  how  to 
make  people  laugh.  He’s  been  doing  it  in 
national  magazines  and  international  galleries 
for  years.  Now,  we  bring  Lee  to  newspapers  in 
a  refreshing  new  daily  panel. 

Lee’s  humor  is  stylish,  witty  and  sophisticat¬ 
ed — a  sly  take  on  modern  times.  LeeScapes 
are  sharply  cut  slices  of  life  that  reflect  the  way 
today’s  newspaper  readers  live. 

Lee  calls  his  work  “investigative  satire.”  You’ll 
call  LeeScapes  a  unique  addition  to  your  line¬ 
up  of  panels. 


Despite  this  being  the  era  of  niche  readership, 
we’ve  got  a  great  new  comic  strip  that’s  on  tar¬ 
get  for  just  about  anyone  who  can  read — and 
even  some  who  can’t. 


Bound  and  Gagged  is  just  flat-out  funny. 
Built  around  sight  gags,  it’s  short  on  words 
but  1 


ong  on 
laughs.  Creator 
Dana  Summers 
keeps  the  jokes 
coming  each  day. 

His  style  of  art 
and  the  mini¬ 
mal  text  provide 
a  nice  balance  to  ar 
paper’s  comics  page. 

Ask  us  for  a  package  of  Bound  and  Gagged 
samples.  We  dare  you  not  to  laugh,  and  we’re 
sure  you’ll  want  to  give  your  readers  the  same 
opportunity. 


Put  these  ideas  to  work  for  your  newspaper. 
For  more  information  and  samples,  call  Mary 
Beth  Pacer  at  1-800-245-6536. 


In  Bound  and  Gagged,  Dana 
Summers  uses  sight  gags  to  pro¬ 
vide  readers  with  a  quick  laugh. 


Tribune  Media  Services 


Hockey  writers  give  NHL  players  high  marks 


By  Jim  Haughton 

Sportswriters  covering  the  Na¬ 
tional  Hockey  League  find  it  one  of 
the  most  pleasant  assignments  in 
professional  sports  because  the  play¬ 
ers  are,  perhaps,  the  most  coopera¬ 
tive  in  all  pro  sports. 

Hockey  writers  may  have  some 
problems  with  particular  team  front 
offices  and  are  often  critical  of 
league  management,  but  say  they 
enjoy  covering  both  the  practices 
and  games  because  players  are  usu¬ 
ally  available,  easy  to  deal  with, 
and  do  not  display  the  gruffness  that 
sometimes  surfaces  in  other  pro¬ 
fessional  sports. 

“Players  are  easy  to  get  along 
with  and  you  don’t  have  to  worry 
about  the  ego  problem,”  explained 
Cynthia  Lambert,  hockey  writer  for 
the  Detroit  News.  She  was  in 
Philadelphia  for  the  National  Hock¬ 
ey  League’s  43rd  annual  all-star 
game. 

“Wayne  Gretzky  [Los  Angeles 
Kings]  is  one  of  the  most  genuine 
people  you’ll  ever  meet.  He’ll  sit 
down  for  a  half-hour  or  45-minute 
interview,”  she  said. 

Lambert,  now  in  her  fifth  year 
covering  the  Red  Wings,  also  said 
she  has  had  none  of  the  locker  room 

(Haughton  is  a  free-lance  writer.) 


problems  that  have  plagued  some 
women  writers  covering  other  pro¬ 
fessional  sports. 

Viv  Bernstein,  now  in  her  second 
season  covering  pro  hockey  for  the 
Hartford  (Conn.)  Courant,  agrees 
that  women  writers  find  it  very  com¬ 
fortable  dealing  with  NHL  players. 

“They’re  very  easy  to  deal  with. 
You  don’t  find  any  big  egos.  I  hope 
they  respect  me  based  on  my  work,” 
said  Bernstein,  who  began  covering 
hockey  for  the  Binghamton,  N.Y., 
Press  &  Sun-Bulletin. 

Herb  Gould  of  the  Chicago  Sun- 
Times,  now  in  his  third  season  cov¬ 
ering  pro  hockey,  said  that,  while 
some  NHL  team  and  league  front 
offices  may  be  “less  efficient  and 
much  less  helpful  than  in  other 
sports,”  he  finds  the  players  easy  to 
deal  with. 

“The  players  are  the  best,  first- 
rate,”  said  Gould,  who  has  also  cov¬ 
ered  the  Chicago  Bears  and  Notre 
Dame  football. 

For  21  years,  Frank  Brown  of  the 
New  York  Daily  News  has  covered 
pro  hockey.  The  sport  has  become 
more  commercial  but  the  players  are 
“still  solid,  down-to-earth  athletes 
who  are  easily  approachable.  They 
are  polite  and  well-spoken,”  Brown 
said.  Besides  his  association  with 
the  Daily  News,  he  was  international 
hockey  editor  for  the  Associated 


Press  from  1973  to  1980. 

Jay  Greenberg,  a  veteran  of  the 
hockey  beat  with  the  Philadelphia 
Daily  News,  the  Philadelphia  Bul¬ 
letin  and,  most  recently,  with  Sports 
Illustrated  magazine,  feels  hockey 
does  not  enjoy  the  respect  the  sport 
deserves. 

“It’s  the  best.  Ice  hockey  is  a 
hard  life  but  the  players  are  spe¬ 
cial,”  he  said.  Greenberg  is  expected 
to  join  the  Toronto  Sun  as  a  sports 
columnist. 

This  is  the  first  season  covering 
the  NHL  for  Larry  Hancock  of  the 
Trenton  (N.J.)  Times  and  he’s  im¬ 
pressed  with  the  attitude  of  the  play¬ 
ers  he  covers. 

“They’re  down-to-earth,  high- 
quality,”  the  writer  said. 

John  Dellapina  of  the  Bergen 
County,  N.J.,  Record,  says  profes¬ 
sional  hockey  players  are  the  “best 
athletes  I’ve  ever  dealt  with.  Do 
something  in  writing  about  a  base¬ 
ball  player,  and  he  wants  to  hang 
you  to  the  wall.” 

Tim  Panacchio,  of  the  Philadel¬ 
phia  Inquirer,  said  what  he  likes 
about  covering  hockey  is  that  the 
players  “are  not  pretentious.  You 
can  talk  to  them.  Many  of  them  are 
rural  Canadians  who  don’t  look  to 
hockey  as  a  way  to  make  a  lot  of 
money.  It  is  a  livelihood.  Fans  can 
relate  to  them.” 


Basketball  writers,  NCAA  still  at  odds 

Cannot  agree  on  ways  to  solve 
problems  related  to  post-season  tournament 


By  Jim  Haughton 

The  NCAA  basketball  committee 
is  still  in  conflict  with  the  U.S.  Bas¬ 
ketball  Writers  Association  in  its 
desire  to  improve  coverage  of  sub¬ 
regional,  regional,  and  Final  Four 
playoff  games,  according  to  John 
Feinstein,  president  of  the  writers’ 
group.  He  sees  slim  progress  ahead. 

Feinstein  and  Joe  Mitch,  execu¬ 
tive  director  of  the  USBWA,  met 
recently  with  committee  chairman 
Tom  Frericks  and  NCAA  staff  ex¬ 
ecutives  Dave  Cawood  and  Tom  Jen- 
stedt  in  Kansas  City.  They  presented 
seven  requests.  The  committee,  at 
its  December  meeting  in  New  Or- 

(Haughton  is  a  free-lance  writer.) 


leans,  rejected  six  and  put  the  sev¬ 
enth  on  hold. 

The  USBWA  would  like  the 
NCAA  to  appoint  a  local  liaison  rep¬ 
resentative  they  could  deal  with  at 
subregional  and  regional  games 
rather  than  have  to  clear  problems 
through  the  NCAA  staff  in  Over¬ 
land  Park,  Kan.  For  the  writers,  it 
involves  problems  such  as  phone 
lines,  hotel  rates,  and  food  facilities 
at  game  sites.  The  latter  is  impor¬ 
tant  to  writers  when  a  number  of 
consecutive  games  are  scheduled  at 
a  game  site  during  one  day. 

The  committee  rejected  the  local 
contact  suggestion. 

“The  NCAA  are  control  freaks,” 
Feinstein  remarked. 

It  did  approve  making  game 


coaches  available  10  minutes  after 
the  coach  enters  the  team  dressing 
room.  Writers  facing  deadlines 
sometimes  had  to  wait  15  minutes 
or  more  for  coaches  to  appear  and 
answer  questions. 

The  writers  did  ask  the  commit¬ 
tee  to  meet  with  the  group  during 
its  annual  summer  meeting.  The 
NCAA  group  suggested  a  three- 
member  subcommittee  to  meet  with 
the  writers. 

Feinstein  feels  the  plan  has  mer¬ 
it  but  believes  the  writers  should  be 
put  on  the  same  level  as  CBS-TV 
and  the  National  Association  of  Bas¬ 
ketball  Coaches  in  dealing  directly 
with  the  committee. 

He  said  the  NCAA  has  an  open 
(See  WRITERS  on  page  42) 


34 


EDITOR  &  PUBLISHER  for  Marh  21, 1992 


The  greatest  new  moneymaking  opportunity 
for  newspapers  in  many  years! 


Perfect  Date 

Voice  Personals  from  Accu-Weather^ 

The  Company  that  Serves  the  AP  and  150  Individual  Newspapers 


Accu-Weather,  a  company  you  know  and  trust, 
has  developed  the  voice  personal  formula  to  give 
you  maximum  profits. 

With  Perfect  Date,  you  provide  a  valuable  service 
to  your  readers  and  enhance  your  image  in  the 
community.  And  with  Perfect  Date,  there  is  no  in¬ 
vestment,  no  startup,  no  staff  to  hire,  no  risk. 

You  generate  substantial  revenue  immediately! 


"Within  weeks  Perfect  Date  was 
making  money  for  us.  We’re  fully 
satisfied  with  the  service  and 
Accu-Weather’s  professional  and 
courteous  customer  service.  ” 

Christopher  Hendricks 

Marketing  Director,  Observer-Dispatch,  Utica,  NY 


I - 

- 1 

To  calculate  your  potential 
annual  profits  from  our  proven 

Perfect  Date  program,  simply  mul- 

Accu-Weather  Does  It  All  for  You! 

tiply  your  circulation  by  $3. 

•  We  receive  all  print  and  voice  personals  via  800  numbers, 
and  carefully  screen  them  for  you. 

That’s  right!  A  60,000  circula¬ 
tion  newspaper  could  earn  up  to 

$1 80,000  a  year  with  Perfect  Date. 

•  We  assist  advertisers  in  wording  of  print  and  voice  personals. 

Daily 

Your  Annual 

•  We  compile  and  compose  all  print  ads  for  you. 

Circulation 

Revenue 

•  We  monitor  all  print  and  voice  ads  to  make  sure  they  meet 

Potential 

your  standards. 

10,000 

$  30,000.00 

•  We  deliver  camera-ready  layout  of  print  ads  to  you. 

20,000 

$  60,000.00 

•  We  customize  the  Perfect  Date  service  to  meet  your  market 

40,000 

$120,000.00 

requirements. 

60,000 

$180,000.00 

•  We  provide  daily  call  counts  via  an  800  number. 

100,000 

$300,000.00 

•  We  provide  complete  marketing  and  promotional 
assistance. 

We  send  you  a  big  check  every  month. 


>lccu-Weather,  Inc. 

Now  Celebrating  Our  30th  Anniversary,  Including  20  Years  of  Service  to  Newspapers 

61 9  W.  College  Ave.,  State  College,  PA  1 6801  Fax  (81 4)  238-1 339 

Call  (814)  234-9601x400 

Perfect  Date  is  a  part  of  MWX,  Inc.,  an  Accu-Weather  subsidiary. 


Search  on  for  murderer  of  New  York  journalist 

Media  urge  police  to  intensify  investigation 


Manuel  de  Dios  Unanue,  a  cru¬ 
sading  Cuban-born  journalist,  was 
waiting  for  dinner  as  he  often  did 
at  the  bar  of  the  Meson  Asturias 
restaurant  in  New  York  City  when 
a  young  Hispanic  man  entered  and 
calmly  fired  two  nine-millimeter  bul¬ 
lets  into  the  back  of  his  head. 

The  bullets  ended  the  life  of  a 
dedicated  and  fearless  newspaper  ed¬ 
itor,  reporter,  radio  talk  show  host, 
magazine  publisher.  The  former  ed¬ 
itor  of  the  Spanish-language  daily 
El  Diario-La  Prensa  in  New  York 
City,  de  Dios  was  48. 

“We  view  his  homicide  as  a  de¬ 
liberate  attempt  to  silence  those  who 
would  publish  the  truth  and  a  clear 
attack  on  our  First  Amendment 
rights.  As  such,  it  is  a  declaration 
of  war  on  democracy,”  a  group  of 
journalists  wrote  in  a  letter  to  New 
York  Police  Commissioner  Lee 
Brown. 

The  March  1 1  execution-style 
murder  was  the  first  time  a  New 
York  journalist  was  killed  because 
of  his  work,  said  Joel  Solomon,  as¬ 
sociate  director  of  the  Committee  to 
Protect  Journalists. 


A  week  later  reporters  from  the 
New  York  Daily  News,  El  Diario, 
WCBS-TV  and  WXTV  joined  in  a 
cooperative  investigation  in  which 
they  will  share  information. 

“We  have  to  break  down  the  walls 
of  competition  to  form  a  more  unit¬ 
ed  pressure  to  make  sure  his  killers 
are  brought  to  justice,”  the  team  said 
in  a  statement. 

De  Dios  ignored  frequent  threats 
and  exposed  drug  traffickers,  chal¬ 
lenged  the  dogma  of  anti-Castro 
Cuban  expatriates,  and  investigated 
the  alleged  government  frame-up  of 
a  New  York  immigration  agent  and 
the  unsolved  killing  of  two  Puerto 
Rican  activists. 

Police  were  investigating  a  long 
list  of  enemies  with  motives  for  si¬ 
lencing  de  Dios.  They  included 
Colombian  and  Dominican  cocaine 
traffickers,  radical  Cuban  expatri¬ 


ates,  and  Puerto  Rican  foes  of  in¬ 
dependence. 

De  Dios  was  the  second  foreign- 
born  U.S.  journalist  to  be  murdered 
because  of  his  work  in  the  last  year. 
In  March  1991,  Haitian  activist  and 
talk  show  host  Fritz  Dor  was  killed 
outside  a  Florida  radio  station. 

Within  a  week  of  the  latest  mur¬ 
der,  CPJ  issued  its  annual  report  list¬ 
ing  more  than  1,200  attacks  of  jour¬ 
nalists  in  1991.  Among  them  were 
61  journalists  dead — including  10  in 
Colombia,  six  in  Peru,  one  in 
Paraguay,  one  in  Brazil,  three  in 
Haiti,  two  in  Mexico — and  five  more 
missing  and  feared  dead. 

Silencing  press  coverage  by  mur¬ 
dering  journalists — a  tactic  all  too 
common  in  drug-exporting  Latin 
American  nations — made  an  unwel¬ 
come  arrival  in  New  York. 

“This  is  something  we  see  far  too 
often  in  other  parts  of  the  world. 
It’s  something  we  hope  doesn’t  be¬ 
come  more  common,”  said  CPJ’s 
Solomon.  “It’s  really  important  that 
this  is  seen  as  a  journalist  killed — 
not  a  foreign-born  or  foreign-lan¬ 
guage  journalist  killed.” 


After  earning  a  master’s  degree 
in  criminal  justice  from  John  Jay 
College  in  New  York,  de  Dios  joined 
El  Diario  as  a  reporter  in  1976  and 
rose  to  editor  in  1984.  He  was  forced 
to  resign  in  1989  after  controver¬ 
sies  over  his  radio  talk  show  and 
his  criticism  of  then-New  York  May¬ 
or  Ed  Koch.  He  continued  his  cru¬ 
sades  in  his  own  magazines  Cam¬ 
bio  XXI  (Change)  and  Crimen 
(Crime). 

Daily  News  columnist  Juan  Gon¬ 
zalez  said  in  a  column  that  de  Dios 
had  bragged  to  friends  recently  about 
evidence  he  uncovered  in  the  Cer- 
ro  Maravilla  case,  the  1978  killing 
by  Puerto  Rican  police  officers  of 
two  independence  activists.  An  en¬ 
velope  containing  his  findings  nev¬ 
er  reached  investigators  from  Puer¬ 
to  Rico’s  Senate,  Gonzalez  report¬ 
ed. 


Since  his  murder,  newspaper  ac¬ 
counts  said,  anonymous'death  threats 
have  been  called  in  to  El  Diario, 
and  callers  to  a  Puerto  Rican  radio 
station  threatened  government  in¬ 
vestigators  there. 

Police  have  released  a  sketch  of 
the  gunman  and  are  seeking  infor¬ 
mation. 

The  Daily  News  has  offered 
$10,000  for  information  leading  to 
the  arrest  of  the  killers.  That  was 
added  to  $10,000  offered  by  New 
York  Mayor  David  Dinkins. 

Gonzalez  and  about  a  dozen  oth¬ 
er  journalists,  concerned  that  the 
murder  was  getting  too  little  atten¬ 
tion,  met  with  police  officials  and 
suggested  the  investigation  include 
other  law  enforcement  agencies.  Po¬ 
lice  Commissioner  Brown  accepted 
many  of  the  ideas  but  rejected  a 
task  force. 

Many  associations  representing 
minority  journalists  signed  the  let¬ 
ter  to  Brown,  as  did  individual  re¬ 
porters. 

BellSouth  in 
phone  service  deal 
with  Dow  Jones 

Dow  Jones  &  Company,  parent 
of  the  Wall  Street  Journal,  and  Bell¬ 
South  announced  they  have  begun 
test-marketing  an  information  ser¬ 
vice. 

The  service  is  called  Personal  Info 
Clips  and  is  being  offered  to  cel¬ 
lular  telephone  subscribers  in  Los 
Angeles. 

Under  the  three-month  test  pro¬ 
gram,  which  began  March  16,  fre¬ 
quently  updated  30-second  reports 
of  news  are  being  provided  to  about 
5,000  customers  of  the  BellSouth 
cellular  service.  The  information  is 
being  put  together  by  a  Dow  Jones 
staff  which  also  produces  stock  quo¬ 
tations  and  business  news  for  Dow- 
phone  and  Journalphone  pay  ser¬ 
vices. 

Information  is  sent  to  a  BellSouth 
central  computer  for  deposit  into 
subscribers’  voice  mailboxes.  The 
subscriber  can  then  call  the  com¬ 
puter  and  listen  to  the  reports,  which 
cost  $2.25  per  month,  plus  cellular 
airtime  of  200  to  400  per  minute. 


“We  view  his  homicide  as  a  deliberate  attempt  to  si¬ 
lence  those  who  would  publish  the  truth  and  a  clear  at¬ 
tack  on  our  First  Amendment  rights.  ” 


! 
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Student  press  law 
signed  in  Kansas 

Kansas  Gov.  Joan  Finney  has 
signed  into  law  a  bill  that  protects 
“liberty  of  the  press  in  student  pub¬ 
lications”  for  public  school  students 
in  the  state,  according  to  the  Wash¬ 
ington,  D.C. -based  Student  Press 
Law  Center. 

The  bill  was  introduced  after  the 
U.S.  Supreme  Court’s  1988  decision 
had  given  high  school  officials  the 
power  to  censor  stories  in  a  student 
newspaper  in  the  Hazelwood  School 
District  v.  Kuhlmeier  case. 

According  to  SPLC,  the  Kansas 
law  protects  student  expression  ex¬ 
cept  when  it  is  libelous,  slanderous, 
obscene,  or  would  incite  students  to 
commit  acts  that  are  defined  under 
state  law  as  criminal  or  that  could 
result  in  a  student’s  suspension  or 
expulsion  from  school.  Also  ex¬ 
empted  under  the  law  is  material 
that  would  substantially  disrupt  op¬ 
eration  of  the  school. 

The  Kansas  law  is  the  fifth  of  its 
kind  in  the  country,  SPLC  report¬ 
ed.  Other  states  with  such  legisla¬ 
tion  include  California,  Mas¬ 
sachusetts,  Iowa,  and  Colorado.  Oth¬ 
er  states  that  have  considered  similar 
bills  include  Florida,  Hawaii,  Illi¬ 
nois,  Indiana,  Kentucky,  Michigan, 
Montana,  Nevada,  New  Hampshire, 
New  Jersey,  Ohio,  Oregon,  Rhode 
Island,  Washington,  Wisconsin,  and 
Wyoming. 

“In  the  four  years  since  the  Hazel¬ 
wood  decision,  the  number  of  inci¬ 
dents  of  censorship  of  high  school 
publications  reported  to  the  Student 
Press  Law  Center  has  skyrocketed,” 
SPLC  executive  director  Mark  Good¬ 
man  said  in  a  released  statement. 
“A  growing  number  of  states  are 
saying  that’s  not  the  lesson  about 
life  in  a  democracy  we  want  to  be 
teaching  tomorrow’s  citizens.” 

Beeline  draws 
strong  results 

The  Fresno  (Calif.)  Bee  has  found 
that  its  Audiotex  system  works  just 
fine  in  transmitting  hard  news. 

Recently,  the  local  school  board 
scheduled  an  afternoon  meeting  to 
vote  on  laying  off  258  employees 
as  part  of  a  budget-balancing  move. 

The  Bee  knew  readers  would  want 
the  results  before  the  next  morn¬ 
ing’s  paper. 

So  it  set  up  a  special  category  on 
Beeline,  the  newspaper’s  voice  in¬ 


formation  service,  and  promoted  it 
in  a  story  that  ran  on  a  day  of  the 
vote.  As  soon  as  the  board’s  vote 
was  known,  an  assistant  city  editor 
recorded  the  outcome  on  Beeline. 

The  Bee  reported  that  more  than 
700  people  called  in  for  the  infor¬ 
mation.  The  message  reported  not 
only  that  the  layoffs  were  approved 
but  told  callers  to  read  the  next  day’s 
Bee  for  the  complete  story  and  re¬ 
actions  from  employees. 

One  of  the  most  useful  applica¬ 


tions  of  audiotex  is  to  end  our  dead¬ 
lines,  especially  on  local  issues  of 
great  interest,”  said  marketing  di¬ 
rector  Karen  Baker.  “We  knew  that 
with  the  meeting  scheduled  in  the 
afternoon,  people  would  be  anxious 
to  get  the  results.  We  want  people 
to  get  their  news  from  the  Bee, 
whether  in  the  paper  or,  when  more 
convenient,  on  the  telephone.” 

Baker  said  Beeline,  which  was 
started  last  July,  is  averaging  be¬ 
tween  3,000  and  4,000  calls  per  day. 


sta  •  bil  •  i  •  ty 

adj  :  Firmly  established: 
lasting,  permanent 


INSI  is  working  harder  than 
ever  to  prove  itself  as 
THE  premier  newspaper 
systems  developer.  But  it 
takes  more  than  hard  work 
&  promises  to  get  the  job  done. 
That's  why  we've  invested  over 
$10  million  into  developing  our 
application  software. 


INSI  has  something  to  prove. 


Stability  is  essential. 


INTEGRATED  NEWSPAPER  SYSTEMS 

-  INTERNATIONAL 

Credtbility  •  Support  •  Stability 

Circulation  Management  Systems  •  Consultation  •  Site  Analysis  &  Systems  Design  •  Payroll  Systems 
Accounts  Payable  Systems  •  UserTraining  •  Advertising  Management  Systems 
Rnancial  Management  Systems  •  PC  Networks  •  IBM®  Midrange  Platforms 
Credit  Management  Systems  •  Transient  Management  Systems  •  24  Hour  Support 

1589  Lamberton  Road  •  Trenton,  New  Jersey  08611  •  609/393-9293  •  FAX;  609/393-9391 
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Monotype  placed  in  receivership 


By  Jim  Rosenberg 

Upon  failing  to  cut  losses  and 
find  new  funding,  directors  of  Mono¬ 
type  Corp.  PLC,  Surrey,  England, 
placed  their  firm  into  administra¬ 
tive  receivership  March  5.  Mono¬ 
type  Inc.,  a  separate  U.S.  business 
in  Elk  Grove,  Ill.,  is  not  in  re¬ 
ceivership  and  is  conducting  “busi¬ 
ness  as  usual,”  according  to  its  pres¬ 
ident.  Dennis  Nierman. 

Named  as  joint  administrative  re¬ 
ceiver  were  two  partners  from  the 
accounting  firm  Arthur  Andersen, 
who,  according  to  Monotype  Inc., 
intend  to  “continue  to  operate  the 
business  and  to  try  to  achieve  a 
sale  of  the  business  as  a  going  con¬ 
cern.” 

Monotype  Inc.’s  Nierman  said 
prospective  American  and  European 
purchasers  of  Monotype  PLC  were 
visiting  Surrey  only  days  after  re¬ 
ceivers  had  taken  control  of  the  com¬ 
pany.  He  said  he  could  not  name 
the  interested  parties. 

Nierman  said  Monotype  PLC  is 
but  one  of  several  of  his  firm’s 
worldwide  suppliers,  and  that  the 
British  company’s  disposition  was 
not  expected  to  have  an  adverse  ef¬ 
fect  on  Monotype  Inc.,  which  could 
continue  to  be  supplied  by  other 


manufacturers  and  by  Monotype  PLC 
or  its  successor  company. 

London’s  Financial  Times  re¬ 
ported  that  a  third  of  Monotype’s 
300  U.K.  employees  were  laid  off. 
Annual  turnover  was  put  at  £30  mil¬ 
lion. 

Monotype  subsidiaries  GB  Tech¬ 
niques  and  Sinclair  Imaging  Sys¬ 
tems  Ltd.  are  not  in  receivership. 
Though  the  FT  reported  their  sale 
is  expected,  Sinclair  Communica¬ 
tions  Inc.  president  George  Sinclair 
said  Monotype  would  be  able  to  sell 
off  only  its  partial  stock  holdings 
in  his  British  company.  As  for  his 
North  American  operation,  he  said, 
“we  floated  that  as  a  separate  busi¬ 
ness”  that  is  “totally  unrelated”  to 
Monotype. 

In  January  1990,  Monotype  re¬ 
verted  to  private  ownership  after 
Pointplus  PLC  had  acquired  a  90% 
stake  in  the  typography  designer  and 
output  device  manufacturer.  Point- 
plus  had  outbid  a  company  con¬ 
trolled  by  the  late  Robert  Maxwell, 
which  then  held  a  7.38%  stake  in 
Monotype. 

The  99-year-old  pioneer  in  auto¬ 
mated  typesetting  was  founded  in 
the  U.S.  but  eventually  came  under 
British  ownership.  It  went  public  in 
the  United  Kingdom  only  a  few  years 


before  Pointplus  became  majority 
stockholder. 

Pointplus  was  incorporated  by 
King,  Black  &  Associates  to  repre¬ 
sent  U.S. -based  private  interests. 
Richard  Black  is  chairman  of  KB&A 
and  Pointplus.  He  also  serves  on  the 
board  of  several  other  firms,  in¬ 
cluding  Archetype  Inc. 

Shortly  after  the  KB&A  compa¬ 
ny  took  control,  John  R.  Hoffman 
III  resigned  as  president  of  Mono¬ 
type  Inc.  He  was  replaced  by  R. 
Troy  Huggins,  formerly  of  AM  In¬ 
ternational’s  Bruning  Computer 
Graphics.  Later  in  1990,  Dennis 
Nierman,  formerly  sales  vice  pres¬ 
ident  at  Autologic,  was  named 
Monotype  Inc.  president.  Other  Au¬ 
tologic  sales  personnel  reportedly 
followed  Nierman  to  Monotype. 

Black  is  chairman  of  both  Mono¬ 
type  and  ECRM,  based  in  Tewks¬ 
bury,  Mass.  (He  is  an  investor  in 
ECRM,  but  KB&A  does  not  own 
that  company.)  After  Black’s  firm 
acquired  Monotype  Corp.  PLC,  its 
managing  director,  Jerry  O.  Wil¬ 
liams,  resigned  as  a  director  of 
ECRM  owing  to  “somewhat  of  a 
conflict.”  At  the  time,  ECRM  said 
Monotype  was  among  its  OEM  cus¬ 
tomers  and  a  competitor  of  several 
of  ECRM’s  major  accounts. 


AM  International  for  sale;  Komori  not  interested 


AM  International  is  on  the  auc¬ 
tion  block. 

However,  Komori  Corp.  of  Japan 
—  AM’s  second-largest  shareholder 
and  the  company  once  viewed  as  a 
likely  suitor  —  says  it  is  not  inter¬ 
ested  in  buying  the  entire  troubled 
Chicago-based  graphics  equipment 
manufacturer. 

In  a  March  10  filing  with  the  Se¬ 
curities  and  Exchange  Commission, 
Komori  said  it  is  “not  likely  to  pro¬ 
pose  an  acquisition  of  [AM]  by  Ko¬ 
mori,  or  any  other  extraordinary 
transaction  involving  [AM]  and  Ko¬ 
mori  for  the  time  being.” 

Komori  announced  its  intentions 
five  days  after  AM  disclosed  that  it 
had  hired  the  New  York  banking 
firm  Salomon  Bros,  to  explore  strate¬ 
gic  options,  including  sale  of  the 
company. 

In  its  filing,  Komori  indicated  it 
was  looking  at  a  wide  range  of  op¬ 
tions. 


The  company  said  it  might  sell  its 
8.3%  stake  in  AM,  or  hold  on  to  the 
stock  if  that  would  help  bring  in  a 
buyer.  Komori  also  said  it  might  be 
interested  in  buying  a  division  of 
AM,  although  it  was  not  specific. 

When  Komori  bought  its  stake  in 
AM  in  1987,  the  Japanese  firm,  then 
known  mostly  for  printing  curren¬ 
cy,  was  seen  as  a  takeover  threat. 

It  signed  a  four-year  standstill 
agreement  not  to  acquire  AM,  a  pact 
that  expired  last  November. 


Though  Komori  officials  inter¬ 
viewed  at  AM’s  annual  meeting  in 
December  disavowed  any  intention 
of  a  takeover,  investors  apparently 
believed  they  might  make  a  move. 
Wall  Street  bid  AM’s  stock  price 
up  on  that  speculation,  but  more  re¬ 
cently  the  shares  have  fallen. 

AM  closed  Tuesday  off  120  to 
$1.50  a  share.  By  contrast,  when 
Komori  made  its  initial  acquisition 
in  1987,  it  paid  an  average  price  of 
$6  per  share. 


AP  names  Tomlin  to  new  post 


David  H.  Tomlin,  Associated 
Press  deputy  director  of  communi¬ 
cations,  was  named  director  of  a 
new  department  that  markets  AP 
technology. 

As  director  of  the  Technology 
Marketing  department,  the  former 
AP  newsman,  bureau  chief,  and 


headquarters  executive  oversees 
worldwide  sales  of  AP  Leaf  picture 
desks  and  other  photo  technology 
equipment,  as  well  as  AP  Satnet  ser¬ 
vices,  which  utilize  excess  capaci¬ 
ty  on  AP  telecommunications  net¬ 
works. 

(See  TOMLIN  on  page  51) 


38 


EDITOR  &  PUBLISHER  for  March  21, 1992 


he  ANP A/TEC  Conference  will  march  into  Georgia  along  with  Editor  &  Publisher  June  6-10,  1992.  The  theme 
of  this  year's  conference,  "Challenges,  Changes  and  Customers"  reflects  the  recessionary  environment 
America's  newspapers  find  themselves  in  as  well  as  the  resolve  to  update,  upgrade  and  build  for  the  future. 

E&P  will  publish  three  issues  devoted  to  the  biggest  newspaper  event  of  the  year.  These  three  issues  offer  you  multiple  opportunities  to 
present  your  products  and  services  to  an  audience,  who  in  1992  alone,  will  spend  in  excess  of  a  billion  dollars  for  capital  improvements.  Your 
ad  message  will  be  seen  by  the  more  than  89,000  weekly  readers  of  Editor  &  Publisher;  general  managers,  production  managers,  MIS  and 
system  pros,  mailroom  and  pressroom  personnel. 

If  you  run  an  ad  in  the  May  9th  Planning  Issue  and  the  June  6th  Convention  Issue,  you  can  repeat  the  same  ad  in  the  June  13th  Post 
Convention  Issue  for  1/2  price.  Additionally,  we  will  provide  you  with  a  mailing  list.  You  select  the  category  (publishers,  production  managers, 
mailroom  supervisors,  etc.).  The  mailing  list  will  give  you  an  additional  chance  to  reach  your  prime  prospects.  Save  money,  target  your 
buyers,  be  seen  in  the  industry’s  #1  publication  and  march  out  of  Georgia  with  money  in  your  carpetbag. 


j  E&P’s  Planning  Issue 
I  May  9tti 

'  Published  a  full  month  before  the 
conference,  this  issue  is  used  by  newspaper 
executives  to  plan  how  they  will  spend  their  j 
time  at  ANPA/TEC.  Lists  of  all  the  I 
conference  exhibitors,  descriptions  of  what 
they  plan  to  exhibit,  a  complete  floor  plan 
of  exhibit  halls  and  exhibitors  memos  are 
included  in  this  issue.  You  can  be  sure  that 
those  planning  to  attend  ANPA/TEC  will  be 
holding  on  to  this  section,  making  notes  of 
the  exhibits  they  plan  to  visit  and  carrying  it 
with  them  to  Georgia.  Be  sure  your  ad  is  in 
this  issue  inviting  them  to  visit  your  booth. 

I 

Deadlines  tor  Planning  Issue:  i 

I  Space  -  April  23  Ad  Material  -  April  27  | 


E&P’S  Conference 
Issue  -  June  6th 

This  at-the-show  issue  wiU  not  only 
reach  those  important  prospects  at  the 
conference,  but  will  also  reach  those 
subscribers  who  couldn’t  make  it  to  the 
show.  The  News/Tech  environment  of  this 
issue  provides  the  ideal  showcase  for  your 
products  and  enhances  your  ad  messi^e 
with  the  conference  attendees  and  at 
newspaper  offices  around  the  country  when 
their  minds  are  in  the 
“shopping  mode.” 

Deadlines  for  the  Conference  Issue: 
Space  -  May  27  Ad  Material  -  May  29 


E&P's  Post  Conference 
Issue -*  June  13th 

Your  ad  in  this  issue  will  make  certain  your 
company's  capabilities  and  services  are 
foremost  in  the  minds  of  prospects  as  they 
return  to  their  offices  after  the 
conference.  Use  this  issue  as  a  follow  up 
sales  call.  Remind  them  of  what  you  have  to 
offer.  This  issue’s  editorial  focuses  on  the 
highlights  of  the  convention,  recapping 
seminars  and  meetings  and  reviewing  the 
many  exhibits.  This  issue  attracts  the 
attention  of  those  who  did  not  attend  the 
conference  and  reminds  those  who  did  of 
what  they  saw  and  learned  in  Georgia. 

I  Deadlines  lor  the  Post  Conference  ls.je 
j  Space  -  June  3  Ad  Material  -  June  5 


Sales  Offices 


New  York 

212*675M380 


Chicago 

312*641*0041 


New  Orleans 
504*386*9673 


Los  Angeles 
213*382*6346 


San  Francisco 
415*421*7950 
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South  Bend  Tribune  expands  where  it  stands 

By  Jim  Rosenberg  for  four-color  work  on  32  pages  of  deadlines. 

a  64-page  paper.  In  will  handle  The  Tribune  will  expand  at  its 
The  South  Bend  (Ind.)  Tribune  broadsheet,  tabloid,  and  special-size  current  location  in  downtown  South 
signed  a  contract  last  month  with  products  using  a  3:2  and  jaw  fold-  Bend,  which  it  called  a  priority  for 
Koenig  &  Bauer  AG  for  the  pur-  er  between  two  sets  of  towers  and  its  owner,  Shurz  Communications, 
chase  of  a  K&B  Anilox-Colora  off-  a  special  jaw  folder  at  one  end.  An  original  recommendation  to  re¬ 
set  press,  centerpiece  of  the  news-  The  press  will  deliver  to  a  mod-  locate  outside  the  city  limits  “would 
paper's  $36  million  expansion  and  ernized  Ferag  mailroom.  New  post-  have  complicated  production  coor- 
modernization  project  and  the  first  press  equipment  includes  four  ty-  dination”  and  “removed  essentially 
such  press  sold  in  the  United  States  lines,  a  bundle  distribution  system,  the  last  manufacturing  plant  from 
(E&P,  Dec.  21,  Feb.  29).  seven  truck  loaders,  and  Ferag’ s  new  the  downtown  area,”  the  company 

Measuring  108'  long  by  53'  high,  BZP  Zoning  system.  Tylines  each  said, 
the  K&B  press  will  replace  the  Tri-  consist  of  a  Metaverpa  single-tie,  The  newspaper  then  approached 
bune’s  keyless  letterpress  equipment  cross-tie  and  bottom  wrapper,  a  top-  the  Cleveland-based  Austin  Co., 
sometime  in  1994.  sheet  printer  with  applicator,  and  which  was  already  engaged  in  de- 

It  dispenses  with  approximately  Double  Track  bundle  conveyors.  signing  the  huge  new  plant  for  its 
1,600  ink-adjustment  keys  and  nu-  Plate  Conveyor  bundle  distribu-  hometown  paper,  the  Plain  Dealer. 
merous  rollers  by  metering  ink  from  tion  will  use  a  laser  scanner  to  read  Austin  developed  a  site  plan  that 
anilox  rolls  evenly  across  the  web.  the  topsheets  and  send  bundles  to  will  exploit  abandoned  and  under- 
In  addition  to  the  greater  color  ca-  any  of  the  truck  loaders.  The  new  used  space  next  to  the  Tribune  build- 
pacity  the  press  offers,  the  keyless  equipment  will  be  connected  to  two  ing. 

design  should  reduce  ink  misting  upgraded  Ferag  Single  Copy  Con-  The  architecture  and  engineering 
and  start-up  waste.  It  is  also  de-  veyor  and  inserting  systems  installed  firm  then  designed  a  modern,  three- 
signed  for  simple  operation  and  ac-  in  1984.  story,  33,300-square-foot  press 

cessibility.  The  Tribune  said  the  new  pro-  building  with  an  adjacent  8,000- 

The  new  press  comprises  40  cou-  duction  system  should  permit  more  square-foot  newsprint  warehouse.  A 
pies  configured  as  four  four-high  selective  distribution  of  advertising  second-floor  bridge  connects  the 
and  two  two-high  towers,  allowing  preprints  without  requiring  earlier  press  building  to  the  existing  build¬ 
ing  and  to  distribution  operations. 

Distribution  will  be  housed  on  the 
ground  floor  of  a  25,000-square-foot 
building  on  an  adjacent  lot.  The  pro¬ 
motion  and  circulation  departments 
will  share  the  building’s  second  floor 
with  offices  of  the  company’s  Irish 
Sports  Report  and  Tribune  Business 
Weekly. 

All  newspapers,  supplies,  and 
waste  will  be  shipped  and  received 
off  the  street,  with  space  inside  the 
building  complex  for  trucks  await¬ 
ing  loading  or  unloading. 

The  buildings  will  be  red  brick, 
trimmed  with  limestone  to  match 
the  current  Tribune  building  and 
churches  and  schools  in  the  imme¬ 
diate  area.  Large  windows  on  two 
sides  will  permit  public  observation 
of  the  operating  press. 

Harland  Simon 
named  Britain’s  best 

London’s  Financial  Times  named 
Harland  Simon  the  winner  of  the 
BBC  Financial  World  award. 

Selection  of  the  supplier  of  au¬ 
tomated  publishing  systems  inte¬ 
gration  and  press  drives  and  con¬ 
trols  from  among  2,000  U.K. -listed 
companies  was  based  on  best  busi¬ 
ness  performance  of  a  company  over 
the  last  five  years. 


Scitex  to  acquire  Leaf 

Leaf  Systems  Inc.  has  announced  America  Corp.,  is  located  in  Bed- 
an  agreement  that  provides  for  Sci-  ford.  Mass.  Long  known  for  its  high- 
tex  Corp.  Ltd.,  Herzlia,  Israel,  to  end  color  electronic  prepress  sys- 
acquire  all  Leaf  stock  for  $35  mil-  terns,  Scitex  has  expanded  into 
lion  and  contingency  payments  midrange  systems  and  links  to  desk- 
through  1994.  top  prepress  systems.  In  recent  years 

Leaf  is  to  become  a  wholly  owned  it  has  acquired  Iris  Graphics  Inc., 
and  autonomous  Scitex  subsidary,  maker  of  ink-jet  digital  color  proof 
retaining  its  management  and  exist-  printers,  and  Unda,  a  Finnish  de- 
ing  relationships  with  customers,  veloper  of  Unix-based  midrange  col- 
VARs,  OEMs,  and  distributors.  It  or  systems. 

will  remain  in  its  Southborough,  Late  last  month  it  was  announced 
Mass.,  offices.  that  International  Paper  will  acquire 

Robert  A.  Caspe,  Leaf  Systems  an  11%  interest  in  Scitex,  pending 
founder  and  president,  said  the  ar-  approval  by  shareholders  and  Sci- 
rangement  will  give  Leaf  continued  tex’s  two  principal  owners,  compa- 
growth  and  more  efficient  penetra-  nies  which  would  see  their  com- 
tion  of  the  world  market.  He  added,  bined  38%  stock  in  Scitex  reduced 
in  a  statement,  that  Leaf  will  be  able  to  1 1%  each  as  a  result  of  the  deal 
to  accelerate  product  development  with  IP  (which  will  have  four  mem- 
and  marketing.  bers  on  the  Scitex  board). 

Leaf  developed  the  portable  film  Scitex  said  that  it  was  already 
scanner-transmitter  and  picture  desk  considering  joint  development  pro- 
available  through  the  Associated  jects  that  would  involve  its  own 
Press.  It  is  also  working  on  elec-  imaging  technology  with  IP  know- 
tronic  image  archiving  solutions  for  how  in  the  areas  of  films,  plates, 
the  AP  and  its  members.  Other  Leaf  and  consumables.  IP’s  Imaging  Prod- 
products  include  its  Leafscan  35  and  ucts  division  includes  the  Ilford 
45  scanners.  (film)  and  Anitec  (plates)  business- 

Scitex’s  U.S.  subsidiary,  Scitex  es. 
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Atex  update 


In  a  continuing  corporate  re¬ 
structuring,  Atex  Inc.  began  the  year 
by  organizing  itself  into  five  profit 
centers  consisting  of  two  product 
companies  (for  newspapers  and  for 
magazines  and  commercial  publish¬ 
ing)  and  three  sales  regions  (Amer¬ 
icas,  Europe,  Asia),  each  with  its 
own  sales  company. 

A  small  corporate  staff  in  Biller¬ 
ica,  Mass.,  will  provide  corporate 
management  services  and  support 
for  the  product  and  sales  companies. 

The  product  companies  will  build 
modular  core  products  to  be  sold  to 
Atex  sales  companies  and  into  hor¬ 
izontal  markets.  The  sales  compa¬ 
nies  will  serve  as  system  integra¬ 
tors,  using  Atex  and  other  suppli¬ 
ers’  products  to  create  customer- 
specific  solutions. 

In  the  new  structure,  former  News¬ 
paper  Automation  and  Integration 
Group  vice  president  Josephine 
Hoppe  was  named  vice  president  and 
general  manager,  with  responsibili¬ 


ty  for  Newspaper  Products  compa¬ 
ny.  Vice  president  and  general  man¬ 
ager  Don  Hollands  remains  in  charge 
of  the  Commercial  and  Color  Sys¬ 
tems  Products  company. 

On  the  sales  side,  vice  president 
and  general  manager  Max  Coeburgh 
manages  the  Americas  sales  region, 
managing  director  Graham  Shaw, 
formerly  director  of  industry  mar¬ 
keting  at  Crosfield  Electronics  in 
the  U.K.,  manages  European  sales, 
and  Andy  Smith  continues  as  re¬ 
gional  director  for  the  Asia-Pacific 
region. 

Serving  under  Coeburg,  Barry 
Truitt  returned  to  Atex  last  month 
as  North  American  sales  vice  pres¬ 
ident.  In  the  years  1978-80  Truitt 
was  Atex  operations  director  for  the 
U.K.,  the  Benelux  countries  and 
Scandinavia.  He  later  held  sales  and 
marketing  positions  with  SII,  Has- 
tech.  Autologic,  and  Hell. 

In  February,  Atex’s  PC  Prefer¬ 
ence  for  Windows  finished  beta  test¬ 


ing  in  the  Orange  County  (Calif.) 
Register  ad  department,  where  it 
concurrently  ran  the  Atex  Integrat¬ 
ed  Advertising  System  in  one  win¬ 
dow  and  an  IBM  mainframe  session 
in  another  window. 

The  product  runs  under  Windows 
3.0  on  an  IBM  personal  computer, 
allowing  the  user  to  open  a  window 
to  the  Atex  editorial  or  advertising 
front  end  while  using  other  Win¬ 
dows-compatible  applications.  Ear¬ 
ly  customers  include  Newsday, 
Melville,  N.Y.,  USA  Today  and  the 
Detroit  Free  Press. 

Italy’s  La  Repubblica,  a  longtime 
Atex  customer,  signed  for  more  than 
$1  million  worth  of  Atex  publish¬ 
ing  systems  to  enable  it  to  output 
full  pages  of  text,  rules,  graphics, 
and  images. 

In  addition  to  50  PC  Preference 
workstations,  the  order  includes  six 
Atex  Application  Servers,  nine  IBM 
RS6000-based  EdPage  WYSIWYG 
(See  ATEX  on  page  42) 


Are  We  Building  A  Stacker  For  You? 


Every  day,  newspapers  around  the  world  count  on  the  Quipp 
quality  built  into  every  Model  300  Stacker. 

•  From  friendly  touch  screen  controls  to  the  dual  stacking  tech¬ 
nique  and  advanced  electronics,  every  Quipp  Model  300  Stacker 
is  rigorously  tested  to  guarantee  it  meets  your  production  needs. 
Run  after  run. 

If  you  want  the  very  best,  call  your  Quipp  Salesman  today 
and  ask  for  a  Model  300  Stacker.  We'll  build  one  for  you. 


For  Information  Contact: 

Quipp  Systems,  Inc. 

Phone  (3051  623-8700 
Fax  (305)  623-0980 

GA  (404)  590-7267  ii  ■  ■  ■  im  « 

NY  (718)  946-7961  □UIPP 

OH  (216)892-1162  ^ 

WA  (206)  574-2868 
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Hispanic 


(Continued  from  page  20) 


apt  to  be  exploited  by  advertisers,” 
he  said.  “Business  in  this  country 
is  done  in  English,  and  a  bilingual 
paper  can  do  everything  that  a  Span¬ 
ish  one  can.” 

“They  need  us  more  than  we  need 
them,”  commented  Rhonda  Bayer 
Ehrlich,  advertising  director  of  el  di- 
ario  in  New  York  City,  about  major 
advertisers.  “Look  at  the  growth  and 
number  of  Hispanic  publications.” 

Many  corporate  advertisers  may 
be  shunning  Hispanic  newspapers 
but  “major  retailers  are  opening  their 
doors  to  us,”  she  said. 

Ric  Trent,  president  of  Southern 
California  Community  Newspapers, 
said  his  group,  which  publishes  both 
English-  and  Spanish-language  news¬ 
papers,  operates  on  the  assumption 
that  a  high  percentage  of  Hispanic 
households  contain  members  who 
speak  English,  Spanish,  or  are  bilin¬ 
gual. 

“We  think  that  every  member  of 
our  Hispanic  audience  is  currently 
an  English-proficient  American  cit¬ 
izen  or  wants  to  be,”  he  went  on. 
“We  are  trying  to  play  a  part  in  the 
assimilation  process  by  providing 
news  of  their  community  and  by 
bringing  our  advertisers’  message  of 
goods  offered  for  sale  to  this  rapid¬ 
ly  growing  middle-class  market.” 

In  assessing  the  typical  Hispanic 
household,  Trent  observed  that 
“They  have  strong  family  units.  They 
have  solid  basic  values,  which  are 
known  and  shared  across  a  wide  sec¬ 
tor.  They  are  working  for  a  better 
life  for  their  children.  These  char¬ 
acteristics  are  perfectly  suited  for 
good  newspaper  readers  ...  .” 


Writers 

( Continued  from  page  34) 


door  for  CBS — they  pay  $143  mil¬ 
lion  annually  for  game  rights  under 
the  current  contract  for  contests  from 
the  subregionals  to  the  Final  Four 
playoff  game. 

“We  have  a  bigger  audience  than 
they  have,”  Feinstein  declared. 

The  writers  would  like  greater  ac¬ 
cess  to  game  officials  but  have  met 
with  little  success.  When  referee 
Ppte  Pavia  ejected  coach  Dean  Smith 
o  'North  Carolina  in  last  year’s  play¬ 
offs,  writers  were  unable  to  discuss 
with  Pavia  why  he  had  made  his 
decision. 

Feinstein,  formerly  of  The  Na¬ 
tional,  spent  1 1  years  with  the  Wash¬ 
ington  Post. 


Sun-Times  starts 
stock  audiotex 

The  Chicago  Sun-Times  has  added 
a  900-number  interactive  stock  quote 
service  to  its  line  of  audiotex. 

Stockline  enables  readers  to  call 
for  individual  stock  quotes  or  to  cre¬ 
ate  a  personal  “stock  quote  portfo¬ 
lio”  of  up  to  10  stocks.  Calls  are 
billed  at  850  per  minute. 


Censor 

(Continued  from  page  17) 


Moreover,  the  report  pointed  out 
that  advertorials  further  undermine 
the  journalistic  process. 

“On  the  one  hand,  product-friend¬ 
ly  ‘reporting’  seeks  to  maintain  its 
‘objective’  journalistic  credentials 
while  advancing  the  special  interest 
of  advertisers,  sometimes  to  the 
detriment  of  the  public,”  according 
to  CSC. 

“On  the  other  hand,  advertorials 
typically  seek  to  camouflage  their  true 
commercial  identity  and  thereby  cap¬ 
italize  on  the  public  trust  of  jour¬ 
nalistic  integrity,  here  too  sometimes 
to  the  detriment  of  the  public. 

“In  both  instances,  something  is 
being  concealed  or  obscured  in  or¬ 
der  to  push  products  or  services.  In 
both  instances,  a  lie  of  sorts  is  per¬ 
petrated  and,  in  both  instances,  there 
is  no  room  for  any  measure  of  crit¬ 
ical  truth,”  the  report  declared. 

The  Center  for  the  Study  of  Com¬ 
mercialism  did  not  present  its  re¬ 
port  just  to  bury  the  media,  but  also 
to  offer  some  suggestions  to  com¬ 
bat  the  problem  of  advertiser  cen¬ 
sorship. 

Among  the  suggestions:  Publicize 
the  problem;  Establish  a  national 
private  censorship  clearinghouse; 
Further  investigate  the  problem;  Or¬ 
ganize  a  conference;  Establish  vol¬ 
untary  guidelines  governing  the  prac¬ 
tice  of  private  censorship;  Enact  state 
and/or  national  whistle-blower  laws 
to  protect  journalists;  Outlaw  ad¬ 
vertiser  censorship;  Clearly  identi¬ 
fy  advertiser  influence;  and  Get  the 
involvement  of  the  Federal  Trade 
Commission. 

“Censorship  and  devaluation  of 
the  journalistic  process  represent  part 
of  the  critical  costs  we  pay  for  a 
commercialized  press,”  the  report 
concluded.  “To  some  extent,  these 
problems  are  inevitable. 

“Still,  and  despite  formidable 
odds,  it  is  vital  to  contest  private 
economic  censorship  and  the  cor¬ 
ruption  of  the  editorial  process  so 
that  this  brand  of  tyranny  does  not 
escape  public  debate.” 


Feud 

(Continued  from  page  16) 


how  isn’t  overpolished  by  eager 
staffers?”  he  asked. 

Examiner  managing  editor  Phil 
Bronstein  swept  aside  charges  by 
both  Ted  Fang  and  Hinckle. 

“We  stand  by  the  story,”  he  de¬ 
clared.  “It  was  well-researched,  re¬ 
ported,  and  properly  edited.  This  is 
a  legitimate  news  story  about  a  pub¬ 
lic  figure.” 

Bronstein  said  that  Fang’s  accu¬ 
sation  that  the  Examiner  has  been 
“gunning”  for  the  Independent  “does 
not  wash  with  reality.” 

He  pointed  out  that  the  Examin¬ 
er  backed  James  for  the  BART  di¬ 
rectorship  and  five  years  ago  pub¬ 
lished  a  favorable  story  when  the 
Fangs  bought  the  Independent. 

Bronstein  termed  Hinckle’ s  racist 
charge  “absurd,”  adding,  “I  think  if 
you  got  Warren  aside  he  would  ad¬ 
mit  it.” 


Atex 

( Continued  from  page  41) 


page  layout  workstations,  three  Im¬ 
age  Services  units  to  collect  and 
hold  art  and  images  from  various 
sources,  three  Full-Page  Output  units 
to  assemble  all  page  elements,  and 
Atex’s  new  fault-tolerant  fileserver 
to  provide  data  redundancy  for  the 
pagination  products. 

The  same  component  pagination 
systems  also  were  ordered  by  Cor- 
riere  dello  Sport,  also  a  product  of 
Repubblica  publisher  STEC. 

Atex  earlier  announced  almost  $3 
million  in  sales  to  four  southeast 
Asian  newspapers,  the  biggest  be¬ 
ing  a  $1  million  order  from  Star 
Publications,  Kuala  Lumpur,  for 
Atex  Integrated  Advertising  System, 
classified  pagination.  Architect  ad 
dummying,  and  PC  News  Layout 
software.  The  Malaysian  paper’s 
purchase  included  an  Atex  Enhanced 
System  Performance  memory  and 
management  upgrade  for  its  current 
Atex  editorial  and  ad  systems.  It  in¬ 
stalled  Atex  Storage  Pedestals  to 
house  digital  audiotape  and  optical 
disk  drives  and  storage  media. 

The  Manila  Bulletin  installed  Atex 
remote  ad  systems  at  three  bureaus 
and  Full-Page  Output  for  use  with 
its  existing  Atex  ad,  dummying,  and 
PC  News  Layout  systems. 

In  Thailand,  a  business  and  eco¬ 
nomic  weekly  placed  a  $970,000  or¬ 
der  for  Atex  systems  and  the 
Bangkok  Post  is  upgrading  its  Atex 
system. 
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JANUARY 
Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturaily  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,”  “General,”  “Automotive,”  or 
“Financial". 

LNA  NEWSPAPER  defines  “National” 
advertising  as  a  combination  of  the  “General” 
and  “Automotive”  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  levels  that  do  not  include  “Retail” 
or  “Financial”  classifications,  data  shown  is 
for  “National"  (“General"  and  “Automotive”.) 

1992  1991 

run  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALLENTOWN,  PENN. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Preprint  Local . 

8,752 

36,701 

8,733 

23,306 

ROP  National . 

2,686 

4,037 

Preprint  Notional . 

880 

39 

Financial . 

674 

1,149 

Classified . 

55,238 

61,29a 

Total . 

115,445 

38,447 

127,789 

23,345 

Coll-S 

ROP  Locol  ... 

16,839 

7,001 

20,991 

1,949 

Preprint  Locol . 

12,052 

23,520 

9,627 

21,594 

ROP  Notional . 

4,668 

226 

4,297 

208 

Preprint  National . 

14,028 

13,838 

Finoncial . 

749 

28 

628 

27 

Classified . 

18,719 

20,924 

Total . 

67,055 

30,775 

70,305 

23,778 

GRAND  TOTAL.... 

182,500 

69,222 

198,094 

47,123 

YEAR  TO  DATE. 

182,500 

69,222 

198,094 

47,123 

BERGEN  COUNTY,  NJ. 

Record-m 

ROP  Local . 

51,818 

2,274 

53,172 

2,937 

Preprint  Local . 

2,420 

5,666 

1,020 

2,309 

ROP  Notional . 

6,093 

7,292 

Preprint  Notionol . 

880 

Finoncial . 

1,893 

223 

2,202 

480 

Classified 

41,720 

42,057 

Total 

103,944 

9,043 

105,743 

5,726 

Record-S 

ROP  Locol 

25,879 

2,715 

30,204 

4,605 

Preprint  Locol . 

9,136 

33,100 

7,311 

26,722 

ROP  Notionol . 

6,465 

15 

7,293 

130 

Preprint  National . 

14,812 

13,572 

799 

Financial . 

2,147 

104 

2,191 

353 

Clossified... 

26,915 

29,289 

ROP  Local . 

19,367 

8,988 

22,878 

8,322 

Preprint  Local . 

14,520 

18,844 

12,347 

13,340 

ROP  Notional . 

14,469 

864 

14,369 

1,011 

Preprint  National . 

15,558 

14,353 

Finoncial 

978 

752 

1,508 

1,175 

Classified . 

75,778 

267 

71,729 

43 

Total 

140,670 

29,715 

137,164 

23,891 

GRAND  TOTAL . 

253,620 

37,312 

250,895 

29,655 

YEAR  TO  DATE . 

253,620 

37,312 

250,895 

29,655 

Herald-m 

ROP  Locol . 

22,710 

24,251 

ROP  Notional . 

4,593 

5,027 

Financial . 

543 

653 

Classified . 

58,553 

60,103 

Total . 

86,399 

90,034 

Herald-S 

ROP  Local . 

3,795 

3,812 

Preprint  Local . 

440 

16,390 

20,372 

ROP  Notional . 

5,206 

4,667 

Preprint  Notional . 

8,774 

9,227 

Financial . 

934 

241 

Classified . - . 

15,008 

14,272 

Total . 

24,542 

25,164 

22,992 

29,599 

GRAND  TOTAL . 

...  110,941 

25,164 

113,026 

29,599 

YEAR  TO  DATE.... 

...  110,941 

25,164 

113,026 

29,599 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  local . 

39,765 

45,264 

Preprint  Locol 

15,648 

1,149 

14,731 

1,890 

ROP  Notionol . 

3.741 

4,744 

Preprint  Notional . 

880 

2,066 

Financial . 

1,602 

1,597 

Clossified.... 

67,098 

8,448 

68,858 

4,136 

Total . 

128,734 

11,663 

135,194 

6,026 

Post-e 

ROP  Local . 

26,416 

31,227 

Preprint  Lo(  al 

19,350 

1,943 

13,685 

7,376 

ROP  Notional . 

2,180 

3,743 

Preprint  Notionol . 

680 

Finoncial.... 

454 

331 

Classified.. 

27,453 

24,041 

Total . 

75,853 

2,823 

73,027 

7,376 

Enquirer-S 

ROP  Local . 

22,674 

24,281 

480 

Preprint  Local . 

23,998 

1,416 

23,622 

1,439 

ROP  National . 

6,240 

5,586 

Preprint  Notionol . 

15,700 

86 

15,814 

952 

Finoncial.... 

625 

574 

Clossified . 

29,394 

32,022 

Total . 

98,631 

1,502 

101,899 

2,871 

GRAND  TOTAL... 

..  303,218 

15,988 

310,120 

16,273 

YEAR  TO  DATE 

303,218 

15,988 

310,120 

16,273 

DALLAS, 

TEXAS 

Morning  New$-m 

ROP  Local . 

80,943 

8,626 

84,112 

7,878 

Preprint  Local . 

28,220 

20,130 

24,710 

12,823 

ROP  Notional . 

6,627 

878 

9,019 

772 

Preprint  Notionol . 

110 

2,748 

261 

2,223 

Finonciol . 

1,877 

139 

2,516 

335 

Clossified . 

175,083 

7,037 

147,701 

1,775 

GRAND  TOTAL .  237,502 

YEAR  TO  DATE .  237,502 


Time-o/d 

ROP  local . 

Preprint  Local.. 
ROP  Notional... 

Finonckil . 

Classified... 


ORIiNWICH,  CONN. 

15,186 


17,182 

6,330  11,162 

1,957 

1,672 

19,122  _ 

46,263  11,162 


ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 

Finoncial . 

Clossified . 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


89,357  15,773 

89,357  15,773 


HAtTFORD  CONN. 


ROP  Local . 

28,779 

42,020 

37,292 

14,213 

Preprint  Locol . 

231 

18,664 

ROP  Notional . 

13,793 

5,408 

7,771 

3,877 

Preprint  Notionol . 

3,288 

Finoncial... 

1,349 

1,032 

2,791 

1,304 

Clossified . 

31,034 

309 

37,864 

44 

Total . 

74,955 

52,057 

85,949 

38,102 

Courant-S 

ROP  Local . 

10,662 

3,658 

12,946 

2,874- 

Preprint  Locol . 

2,324 

94,850 

2,726 

86,407 

ROP  Notional . 

7,222 

484 

8,366 

227 

Preprint  Notionol . 

15,480 

910 

14,281 

147 

Financial.. 

564 

181 

1,585 

114 

Clossified. 

21,527 

208 

18,388 

Total . 

57,779 

100,291 

58,292 

89,769 

GRAND  TOTAL... 

132,734 

152,348 

144,241 

127,871 

YEAR  TO  DATE... 

132,734 

152,348 

144,241 

127,871 

HAYWARD 

CALIF. 

Rcview-m 

ROP  Local . 

33,111 

30,280 

Preprint  Local . 

43,622 

993 

ROP  Notionol . 

8,842 

7,527 

Preprint  National . 

86 

Finoncial. 

1,284 

1,626 

Clossified 

67,777 

70,235 

292,860  39,558  268,319 


85,354  35,934  89,860 


News-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 
Finoncial.. 
Clossified . 


Review- S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Finoncial. 

Classified 
Total . 


YEAR  TO  DATE .... 

189,298 

44,977 

195,603 

38,335 

Total . 

158,603  3,535 

160,199 

5,195 

GRAND  TOTAL... 

....  226,794 

143,0X 

BOSTON, 

MASS. 

GRAND  TOTAL . 

..  451,463  43,093 

428,518 

31,001 

YEAR  TO  DATE.. 

....  226,794 

143,000 

Globe-m 

YEAR  TO  DATE.... 

451,463  43,093 

428,518 

31, XI 

ROP  Local . 

37,598 

160 

42,623 

132 

Preprint  Locol . 

5,548 

841 

5,493 

FREMONT,  CALIF. 

lONO  ISLAND,  N.Y. 

ROP  Notionol . 

7,682 

23 

9,943 

Argus-m 

Newsdoy-m 

Preprint  Notional . 

1,740 

139 

ROP  L«al . 

38,444 

35,984 

ROP  local . 

27,720 

34,965 

32,744 

41,887 

Finonciol... 

1,349 

126 

2,210 

Preprint  Local . 

48,904 

5,026 

Preprint  Local . 

6,380 

12,473 

Classified... 

66,321 

58,094 

8,951 

7,414 

5,467 

10,244 

6,476 

10,228 

Total . 

112,950 

7,597 

113,711 

5,764 

Preprint  Notional . 

86 

Preprint  Notional . 

86 

Financial. 

1,295 

1,497 

Finonciol. 

2,770 

1,391 

3,303 

2,790 

*lnrlirntP'R  rpnnrtinn  finiirp*;  in 

66,987 

70,520 

dassifnd 

22,607 

54,217 

22,472 

69,414 

lines. 

Tatal . 

...  164,667 

120,441 

Total . 

58,564 

107,283 

64,995 

136,792 
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1992  1991 


1992  1991 


1992  1991 


FUURUN  PART  RUN  FUll  RUN  PART  RUN 


FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


Ncwsdoy-S 

ROP  Loco! . 

Preprint  local . 

ROPNotioncil 

Preprint  Notiortol  . . 

Firancial  . 

Classified 

9,546 

2,200 

7,698 

4,244 

317 

6,491 

11,229 

54,755 

1.SS6 

6,417 

123 

13,747 

14,132 

4,414 

5,499 

15,161 

352 

8,598 

24,130 

59,886 

3,144 

857 

301 

16,965 

Total . 

30,496 

87,827 

48,156 

105,283 

GRAND  TOTAL.. 

89,060 

195,110 

113,151 

242,075 

YEAR  TO  DATE.. 

89,060. 

195,110 

113,151 

242,075 

L.A./LONO  ftlACH,  CALIF. 

Press-Telegrom-m 

ROP  Locol . 

37,799 

9,769 

40,696 

13,422 

Preprint  locol . 

9,772 

20,894 

5,552 

15,818 

ROP  Notionol . 

3,981 

330 

4,542 

270 

Preprint  Notionol . 

880 

172 

498 

Ftnonciol . . . 

894 

458 

1,728 

192 

Clossified 

57,199 

3,375 

59,869 

Totol . 

110.525 

34,998 

112,885 

29,702 

Press-Telegram-S 

ROP  Locol . 

8,260 

22 

10,063 

16 

Preprint  locol . 

16,560 

1,727 

18,725 

46 

ROP  Notional . 

5,471 

444 

4,461 

265 

Preprint  NotKxtol . 

15,328 

15,101 

88 

Finonciol . 

154 

106 

Clossified . 

11,816 

12,819 

Totol . 

57,589 

2,193 

61,275 

415 

GRAND  TOTAL... 

....  168,114 

37,191 

174,160 

M,117 

YEAR  TO  DATE  .. 

....  168,114 

37,191 

174,160 

30,117 

LOS  ANCELIS,  CALIF. 

Doily  News  m 

ROP  Locol . 

56,929 

11,207 

59.144 

9,488 

Preprint  locol . 

22.508 

17,516 

15,661 

19,454 

ROP  National . 

9,741 

959 

11,068 

95 

Preprint  Notionol . 

880 

201 

82 

810 

Finonciol . 

1,277 

620 

1,771 

519 

Clossified 

119,737 

4,328 

133,383 

124 

Totd . 

211,072 

34,831 

221,109 

30,490 

News-S 

ROP  Local 

9,185 

4,905 

12,830 

3,772 

Preprint  Locol 

16,220 

7.274 

13,907 

5,989 

ROP  Notionol  . 

7,221 

277 

7,369 

41 

Preprint  Notional . 

12,728 

72 

13,323 

128 

Feioncial . 

212 

535 

274 

408 

Clossified 

39,382 

840 

46,857 

Totol . 

84,948 

13,903 

94,560 

10,338 

GRAND  TOTAL... 

...,  296,020 

48,734 

315,669 

40,828 

YEAR  TO  DATE:. 

.  296,020 

48,734 

315,669 

40,828 

Times-m 

ROP  Locol 

129J12 

53,024 

127,676 

68,867 

Preprint  Locol . 

12,096 

58,813 

13,155 

54,892 

ROP  Notionol . 

14.747 

5,266 

16,414 

5,265 

Preprint  Notional . 

1,640 

1,383 

Finonciol 

3,835 

2,350 

5,725 

2,209 

Clossified 

83,486 

112,158 

90,920 

102,195 

Totol . 

243,476 

233,251 

253,890 

234,811 

Times-S 

ROP  Local . 

32,379 

16,560 

35,728 

16,708 

Preprint  local . 

12,108 

19,666 

9,756 

19,386 

ROP  Notional . 

18,316 

1,496 

14,647 

2,572 

Preprint  Nottonol . 

14,276 

817 

16,041 

345 

Finonciol 

1,173 

1,132 

UTO 

162 

Classified 

48,200 

35,354 

62,412 

47,715 

Total . 

126,452 

75,025 

139,854 

86,888 

GRAND  TOTAL.. 

369,928 

308,276 

393,744 

321,699 

YEAR  TO  DATE. 

.  369,928 

308,276 

393,744 

321,699 

L.A./TOARANCC4  CALIF. 

-Breeze-tn 

ROP  Locol 

36,234 

37,745 

Preprint  Locol . 

30,088 

29.958 

ROP  Notionol 

5,137 

5,321 

Preprint  Notionol . 

928 

548 

1  Finonciol . 

957 

1,683 

Clossified 

44,631 

50,714 

Total .. 

117.975 

125,969 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Breeze- S 

6,546 

20,620 

7,906 

18,261 

Preprint  Laol . 

ROP  Notionol 

4,145 

4,027 

Preprint  Notionol . 

14,434 

13,839 

175 

191 

Clossified 

14,670 

15,769 

60,590 

59,993 

GRAND  TOTAL 

178,565 

185,962 

YEAR  TO  DATE . 

178,565 

185,962 

MARIN  COUNTY, 

CALIF. 

Independent-Joumol-e 

ROP  Locol 

29,958 

23,619 

Preprint  local . 

5,637 

ROP  Notionol . 

3,695 

2,156 

Finonciol . 

1,371 

1,573 

Clossified 

38,405 

35,985 

Total . 

73,429 

68,970 

Independent-Joumol-S 

ROP  Local . 

6,904 

7,510 

Preprint  Local . 

509 

ROP  Notional . 

4,320 

3,229 

Preprint  Notional . 

96 

Financial 

265 

148 

Clossified 

15,953 

15,498 

Total.... 

27,538 

26,894 

GRAND  TOTAL . 

100,967 

95,864 

YEAR  TO  DATE . 

100,967 

95,864 

NIWARK, 

,  NJ. 

Stor-Ledger-m 

ROPlocol . 

56.639 

7,925 

61,992 

9,280 

ROP  Notionol . 

8,365 

30 

9,970 

131 

Finonciol 

2,548 

380 

2,666 

848 

Clossified 

79,096 

21,165 

71,907 

16,545 

Totol.... 

146,648 

29,500 

146,535 

26,804 

Stor-Ledger-S 

ROP  Local . 

37,479 

1,506 

39,661 

Preprint  Locol . 

16,922 

28,618 

17,428 

18,524 

ROP  National . 

12,294 

11,556 

Preprint  Notionol . 

15,596 

340 

13,417 

46 

Finonciol . 

3,072 

3,880 

Classified 

56,430 

55,879 

Totol . 

141,793 

30,464 

141,821 

18,570 

GRAND  TOTAL . 

288,441 

59,964 

288,356 

45,374 

YEAR  TO  DATE . 

288,441 

59,964 

288,356 

45,374 

NEW  YORK, 

N.Y. 

Daily  News-m 

ROP  Local . 

25,451 

16,196 

13,497 

1,085 

ROP  Not  onol 

7,252 

4,298 

3,984 

62 

Finonciai . 

794 

549 

Classified 

12,084 

14,578 

20,609 

Totol... 

45,581 

35,621 

38,090 

1,147 

News-S 

ROP  Local . 

9,158 

6,299 

5,045 

38 

Preprint  Local . 

1,186 

15,022 

701 

1,605 

ROP  Notionol . 

5.653 

1,189 

3,971 

817 

Preprint  National . 

9,074 

530 

2,049 

Classified . 

2.662 

2,977 

3,211 

Totol . 

27,733 

26,017 

14,977 

2,460 

GRAND  TOTAL . 

73,314 

61.638 

53,067 

3,607 

YEAR  TO  DATE..., 

73,314 

61,638 

53,067 

3,607 

Post-m 

ROP  Local . 

28,421 

40,333 

ROP  Notionol . 

13,841 

19,539 

Finonciol . 

645 

1,271 

Classified . 

4,639 

10,033 

GRAND  TOTAL .... 

47,546 

71,176 

YEAR  TO  DATE... 

47,546 

71,176 

Times-m 

ROP  Local . 

56,967 

7,381 

52,101 

5,091 

ROP  Notionol . 

21,277 

1,572 

21,899 

1,810 

Finonciol . 

7,894 

4,584 

7,264 

4,469 

Clossified . 

29,020 

1,099 

34,395 

1,502 

Totol .  115,158  14,636  115,659  12,872 


Times-S 

ROP  Local .  29,566  17,494  31,943  18,182 

Preprint  Local .  2,352  8,230  744  10,179 

ROP  Notional .  23,444  5,368  25,870  4,498 

Preprint  Notionol .  10,234  1,876  10,375  476 

Financial .  5,493  1,290  3,515  1,625 

Clossitied  48,664  7,961  56,573  9,783 

Total .  119,753  42,219  129,020  44,743 

GRAND  TOTAL .  234,91 1  56,855  244,679  57,615 

YEAR  TO  DATE .  234,911  56,855  244,679  57,615 


OAKLAND,  CALIF. 


Tribune-m 

ROP  Local .  22,546  2,880  20,028  2,810 

Preprint  Locol .  13,420  53,338  11,511  56,463 

ROP  Notionol  4,525  255  5,193 

Preprint  Notional .  503  239 

Financial  763  172  1,072  373 

Clossified  28,279  _  35,542  _ 7 

Totol .  69,533  57,148  73,346  59,892 

Tribune-S 

ROP  Local .  5,459  6,091 

Preprint  Local .  392  27,856  459  32,671 

ROP  Notional .  4,018  3,695  851 

Preprint  Notionol .  13,928  15,063 

Finonciol .  169  49 

Classified .  8,380  11,018  _ 

Totol .  32,346  27,856  36,375  33,522 

GRAND  TOTAL .  101,879  85,004  109,721  93,414 

YEAR  TO  DATE .  101,879  85,004  109,721  93,414 


ONTARIO-LIPLAND,  CALIF. 

Inlond  Valley  Bulletin-o/d 


ROP  Local . 

40,345 

35,961 

Preprint  Locol . 

1,779 

ROP  Notionol . 

2,859 

2,087 

Financial . 

900 

1,117 

Classified 

44,737 

38,694 

Total . 

88,841 

79,638 

Inland  Valley  Bulletin-S 

ROP  Local . 

9,113 

8,907 

ROP  National . 

3,481 

2,378 

Finonciol 

203 

79 

dossil  led 

11,986 

9,817 

Total.. 

24,783 

21,181 

GRAND  TOTAL . 

113,624 

100,819 

YEAR  TO  DATE . 

113,624 

1X,819 

Stor-News-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Finonciai . 

Classified . 

PASADENA,  CAIIF. 

22,799 

2,860 

2,448 

745 

24,565 

28,600 

1,996 

1,163 

27,457 

Total.. 

53,417 

59,216 

Stor-News-S 

ROP  Local . 

7,240 

7,236 

Preprint  Lxal . 

2,408 

ROP  Notionol . 

3,382 

3,414 

Preprint  Notional . 

3,268 

Finonc  lol 

43 

14 

Clossified . 

6,241 

8,365 

Total. 

22,582 

19,029 

GRAND  TOTAL 

75.999 

78,245 

YEAR  TO  DATE ... 

75,999 

78,245 

Herald-m 

ROP  Local . 

PLEASANTON,  CALIF. 

.  34,783 

32,569 

Preprint  Local . 

5,144 

ROP  Notional . 

9,922 

6,809 

Finonciai . 

811 

1,287 

Clossified . 

65,861 

72.481 

Totol.  ,  111,377  118,290 
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We  at  Canadian  Pacific  Forest  Products  proudly  introduce 
our  comprehensive  Recover  and  Recycle  Program®.  We 
have  constructed  new  de-inking  pulp  plants  at  our  two 
largest  newsprint  mills  for  efficient  production  of  recycled 
content  newsprint.  These  mills  are  now  in  full  operation, 
producing  900,000  tonnes  of  recycled  newsprint  a  year  — 
at  a  recovered  content  level  that  meets  or  exceeds  all 
existing  government  regulations. 

Our  corporate  affiliates  will  provide  a  steady  supply  of 
high  quality  waste  paper  —  old  newspapers  and 
magazines  only  —  allowing  us  to  assure  you  a  guaranteed 
contract  supply  of  recycled  content  newsprint. 

335,000  tonnes  Recovered 

At  these  volumes,  you  will  be  a  partner  in  the  removal  of 
335,000  tonnes  of  paper  from  the  waste  stream,  annually. 


Get  the  facts! 

We  believe  our  Recover  and  Recycle  Program®  is  the 
most  comprehensive  available.  See  for  yourself.  To 
receive  a  brochure  detailing  our  Recover  and  Recycle 
Program®,  call  your  local  Canadian  Pacific  Forest 
Products  office. 

Seattle  1-800-776-0779  Chicago  1-800-326-6689 
White  Plains  1-800-669-2737  Atlanta  404-255-0705 
Montreal  514-878-4856 


0m  Canadian  Pacific  Forest 
Products  Limited 


OUR  COMMITMENT 


IN  BLACK  AND  WHITE 


(Continued  from  page  44) 


1992 


1991 


1992 


1991 


1992  1991 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


Herotd-S 


ROP  locol . 

7,367 

7,227 

ROP  Notionol . 

4.636 

3,302 

Fmonciol 

83 

34 

Cknsificd  . 

20.704 

22,787 

Totol . 

32,290 

33,350 

GRAND  TOTAL 

143,667 

151,640 

YEAR  TO  DATE  „ 

143.667 

151,640 

RIVERSIDE, 

CALIF. 

Press-Ewerprise-m 

ROP  Local  . 

43.277 

52,411 

Preprint  Locol 

10,899 

2,623 

ROP  Notionol . 

4,403 

4,021 

Preprint  Notionol . 

880 

FinancKil . 

1.253 

2,377 

Clossified . 

56.788 

55,324 

Totol . 

117,500 

116,756 

Press-Enterprises 

ROP  Locol 

8,502 

11,291 

Preprint  Locol . 

9.778 

3,107 

ROP  Notional . 

4.816 

4,573 

Preprint  Notionol . 

15,882 

6,157 

Fmoncni . 

524 

482 

Clossified 

13,531 

13,745 

Totol 

53,033 

39,355 

GRAND  TOTAL 

170,533 

156,111 

YEAR  TO  DATE .. 

...  170,533 

156,111 

SAN  BERNARDINO,  CALIF. 

Sun-m 

ROP  Locol 

39,077 

37,129 

Preprint  Locol 

880 

3,165 

ROP  Notionol 

4,354 

5,458 

FinoncKJl . . 

1,248 

1,634 

Clossified 

45,786 

48,557 

Total 

91,345 

95,943 

Sun-S 

ROP  Locol . 

6,909 

8,590 

Preprint  Locol . 

4,180 

2,966 

ROP  Notional . 

4.508 

4,010 

Preprint  National . 

1,838 

177 

Finonciol  . 

279 

326 

Classified 

10,611 

11,834 

Totol . . 

28,325 

27,903 

GRAND  TOTAL.. 

...  119.670 

123,846 

YEAR  TO  DATE. 

119,670 

123,846 

SAN  DIEGO 

CALIF. 

Union-m 

ROP  locol . 

74.602 

78,774 

Preprint  Locol . 

10,355 

7.744 

ROP  Notional . 

6,963 

8,161 

Preprint  National  .  . 

1,138 

Finonciol 

2.251 

4,101 

Clossified . 

84,211 

77,855 

Totol  . 

....  179,520 

176,635 

Union-S 

ROP  Local 

25,658 

31,656 

Preprint  Local . 

23,442 

25,696 

ROP  Notionol  . 

6,780 

8,101 

Preprint  Notionol . 

14,840 

13,051 

FinoncKtl . 

1,221 

1.707 

Clossifted . 

35,812 

37,075 

Totol... 

107,753 

117,286 

GRAND  TOTAL 

287,273 

293,921 

YEAR  TO  DATE 

....  287,273 

293,921 

SAN  PRANCISCO,  CALIF. 

Owonicle-m 

ROP  Local 

46,600 

10,825  45,380 

10,005 

Preprint  Local . 

34,696 

31,082 

ROP  Notionol . 

7,674 

612  10,063 

819 

Preprint  Notionol . 

1,138 

419 

Finonciol 

2,220 

268  2,557 

317 

Clossified 

60,310 

68,390 

Totol . 

116,804 

47.539  126,390 

42,642 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Exominer-e 


ROP  Locol . 

41.183 

8,734 

39,931 

9,587 

Preprint  Local . 

34,036 

31,772 

ROP  Notionol . 

7,664 

381 

9,749 

453 

Preprint  Notionol . 

1,138 

413 

FmoncKil . 

1,999 

52 

2,272 

384 

Clossified . 

59,877 

66,513 

Total 

110,723 

44,341 

118,465 

42,609 

Exominer  &  Chronicle-S 

ROP  Local . 

14,302 

4,100 

15,385 

2.449 

Preprint  Locol . 

258 

20,570 

1,785 

21,028 

ROP  Notional . 

12,160 

175 

8,217 

245 

Preprint  Notionol . 

15,414 

14,433 

Finonciol . 

501 

416 

511 

312 

Clossified . 

30,221 

33,917 

Totol . 

72,856 

25,261 

74,248 

24,034 

GRAND  TOTAL . 

300,383 

117,141 

319,103 

109,285 

YEAR  TO  DATE . 

300,383 

117,141 

319,103 

109,285 

SAN  OABRIIL,  CALIF. 


Tribune-m 

ROR  local . 

34,256 

33,840 

ROP  Notionol . 

2,886 

4,730 

Financial 

791 

687 

Clossified 

29,433 

37,107 

Total . . 

67,366 

76,364 

Tribune-S 

ROP  Locol . 

5,583 

6,015 

Preprint  Local . 

222 

ROP  Notional . 

3,388 

3,507 

Finonciol . 

104 

62 

Clossified . 

6,612 

8,260 

Total . 

15,687 

18,066 

GRAND  TOTAL . 

83,053 

94,430 

YEAR  TO  DATE . 

83,053 

94,430 

AAercury  News-o/d 
ROP  Local 

Preprint  Locol . 

ROP  Notional . 

Finonciol . 

Clossified . 

SAN  JOSE,  CALIF. 

70,848 

48,187 

9,800 

3,338 

125,748 

69,146 

38,138 

9,805 

3,800 

140,867 

Total,.,.  . 

257,921 

261,756 

Mercury  News-S 

ROP  Locol . 

19,605 

19,729 

Preprint  Locol . 

33,346 

33,491 

ROP  Notionol . 

9,404 

7,977 

Preprint  Notionol . 

14,964 

14,086 

Finonciol 

472 

744 

Classified 

43,152 

50,457 

Totol... 

120,943 

126,484 

GRAND  TOTAL  ... 

...  378,864 

388,240 

YEAR  TO  DATE 

378,864 

388,240 

SAN  MATEO,  CALIF. 

Times-e 

ROP  Local . 

24,061 

20,043 

Preprint  Locol . 

16,830 

ROP  Notional . 

6,318 

4,777 

Preprint  Notionol . 

14,620 

Finonciol . 

1,009 

1,343 

29,377 

33,055 

GRAND  TOTAL . 

92,215 

59,218 

YEAR  TO  DATE . 

92,215 

59,218 

SANTA  ANA,  CALIF. 

Oronge  County  Register-o/d 


ROP  Local .  106.689  7,908  115.393  14.168 

Preprint  Locol .  20.134  19.679  19,257  25,515 

ROP  Notional .  9,608  10,826 

Preprint  Notional .  1,320  486  726 

Finonckjl .  2,289  86  3,061  171 

Classified .  127,247  3,336  136,062  _ 

Total .  265,967  32,329  285,085  40,580 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
Oronge  County  Register  S 


ROP  Locol  21,899  27,250 

Preprint  Local .  19,678  1,440  19,963 

ROP  Notionol  9,199  7,680 

Preprint  Notionol .  15,910  15.414 

Finoncial .  461  438 

Classified .  44,023  51,514  _ 

Total .  111,170  1,440  122,259 

GRAND  TOTAL .  377,137  33,769  407,344  40,580 

YEAR  TO  DATE .  377,137  33,769  407.344  40,580 


SANTA  ROSA,  CALIF. 

Press  Democrot-m 


ROP  locol 

36,919 

34,189 

Preprint  Locol . 

1,760 

885 

ROP  Notionol . 

1,559 

1,598 

Finoncial . 

1,092 

1,975 

CIOSSiflKl 

69,308 

69,391 

Total  — 

110,638 

108,038 

Press  Oemocrot-S 

ROP  Local . 

10,538 

10,777 

Preprint  Locol . 

503 

ROP  Notional . 

3,960 

3,589 

Finonciol . 

890 

1,056 

Classified . 

15,927 

16,292 

Totol.... 

31,315 

32,217 

GRAND  TOTAL . 

141,953 

140,255 

YEAR  TO  DATE . 

141,953 

140,255 

STAMFORD,  CONN. 

Advocote-o/d 


ROP  Local . 

20,432 

21,487 

Preprint  Locol . 

3,646 

13,685 

ROP  Notional . 

3,544 

2,245 

Finoncial 

866 

2,207 

Clossified 

26.164 

22,735 

Totol... 

51,006 

52,320 

13,685 

Advocote-S 

ROP  Local . 

6,588 

6,120 

Preprint  Local . 

9,227 

8,083 

ROP  Notional . 

4,477 

3,954 

Preprint  Notional . 

13,577 

Finonciol . 

478 

924 

Clossified 

9,702 

10,255 

Totol .. 

21,245 

44,057 

8,083 

GRAND  TOTAL . 

72,251 

96,377 

21,768 

YEAR  TO  DATE . 

72,251 

96,377 

21,768 

VENTURA,  CALIF. 

Star  Free  Press-m 

ROP  Local . 

31,305 

35,625 

Preprint  Locol . 

1,650 

ROP  Notional . 

7,541 

4,256 

Finonciol . 

1,640 

1,721 

Clossified . 

32,402 

38,539 

Totol. 

74,538 

80,141 

Stor  Free  Press-S 

ROP  local . 

9,251 

10,142 

Preprint  Local . 

220 

ROP  Notional . 

4,213 

3,612 

Finonciol . 

494 

544 

Classified . 

12,959 

15,283 

Totol 

27,137 

29,581 

GRAND  TOTAL.... 

101,675 

109,722 

YEAR  TO  DATE ... 

101,675 

109,722 

WALNUT  CREEK,  CALIF. 

Contra  Costa  Times-m 


ROP  Locol .  38,877  37.315 

Preprint  Local .  1 2,432  36,694 

ROP  National .  4,062  4,987 

Preprint  National .  86 

Financial .  1,813  2,143 

Classified .  51,028  57,083 

Total .  108,298  138,222 
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1992 

1991 

FULL  RUN  PART  RUN 

ULLRUN  PARI 

RUN 

Contra  Costa  Times-S 

ROP  Locol . 

9,875 

11,883 

Preprint  local . 

23,474 

ROP  Notionol . 

1,833 

3,902 

Preprint  Notionol . 

14,642 

Finonciol . 

1,138 

569 

Clossified . 

16,640 

26,898 

Total . 

29,486 

81,368 

GRAND  TOTAL . 

137,784 

219,590 

YEAR  TO  DATE .... 

137,784 

219,590 

WESTCHESTEt/ROCKLAND, 

N.Y. 

Reporter-Dispotch-e 

ROP  Local . 

22,284 

267 

28,626 

352 

Preprint  Local . 

4,052 

6,121 

4,639 

1,956 

ROP  Notional . 

4,830 

5,415 

7 

Preprint  Notional . 

1,084 

182 

252 

Financial . 

2,482 

3,574 

Classified . 

24,395 

27,752 

Total . 

59,127 

6,388 

70,188 

2,567 

Reporter-Dispotch-S 

ROP  Local . 

10,358 

13,738 

Preprint  Local . 

20,350 

8,484 

22.895 

8,44C 

ROP  Notional . 

6.993 

6,406 

Preprint  Notional . 

14.326 

68 

13.643 

Financial . 

2,148 

1,682 

Classified . 

8,882 

9,267 

Total . 

63,057 

8,552 

67,631 

8,440 

GRAND  TOTAL . 

122,184 

14,940 

137,819 

11,007 

YEAR  TO  DATE.... 

122,184 

14,940 

137,819 

11,007 

ADVERTISING  DATA 

SUPPLIED  BY 

PUBLISHER 

ALBANY, 

N.Y. 

Times-Union-ni 

ROP  Local . 

20,436 

21,632 

Preprint  Local 

21,645 

26,875 

ROP  Notional 

4,542 

5,691 

Preprint  Notionol . 

330 

Clossified . 

23,930 

20,513 

Total . 

70,553 

75,041 

Times-Union-S 

ROPLocol . 

10,728 

11,754 

Preprint  Local . 

31,245 

29,758 

ROP  Notional . 

1,516 

2,091 

Preprint  Notional . 

19,595 

19,910 

Classified . 

12,316 

11,957 

Total . 

75,400 

75,470 

GRAND  TOTAL  ... 

145,953 

150,511 

YEAR  TO  DATE... 

145,953 

150,511 

ALBANY 

ORE. 

Democrot-Herold-e 

ROP  Local . 

17,926 

16,012 

ROP  Notional . 

254 

610 

Clossified . 

13,631 

17,006 

GRAND  TOTAL.... 

31,811 

33,628 

YEAR  TO  DATE... 

31,811 

33,628 

BANGOR, 

MAINE 

Doily  News-m 

ROPLocol . 

12,313 

5,918 

15,606 

4,965 

Preprint  Local 

4,739 

15,407 

8,792 

9,696 

ROP  Notional 

1,083 

1,410 

Clossified . 

10,725 

165 

9,534 

143 

Total . 

28,860 

21,490 

35,342 

14,804 

*lndicates  newspapers  reporting  figures  in 

lines. 

EDITOR  &  PUBLISHER  for  March  21,  1992 


1992  1991 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

NewS'S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Cktssified . 

5,061 

293 

14,904 

6,234 

1,061 

13,068 

6,895 

405 

404 

15,009 

5,401 

756 

8,746 

Totol . 

26,492 

14,149 

28,114 

9,502 

GRAND  TOTAL . 

55,352 

35,639 

63,456 

24,306 

YEAR  TO  DATE . 

55,352 

35,639 

63,456 

24,306 

BENNINGTON,  VT. 

Bonner-m 

ROP  Local . 

7,421 

7,879 

Preprint  Local . 

1,072 

918 

ROP  Notional . 

496 

197 

Preprint  No+'onol . 

106 

165 

Clossified . 

5,282 

6,531 

GRAND  TOTAL.... 

14,377 

15,690 

YEAR  TO  DATE  .. 

14,377 

15,690 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 

ROP  Local .  20,341 

Preprint  Local .  18,321  8,072 

ROP  National  1,269 

Preprint  Notionol .  1 6 

Clossified .  22,917 

24,798 

22,520 

2,687 

21,224 

5C 

5,066 

46 

Total . 

62,848 

8,088 

71,229 

5,162 

Press  &  Sun  6ulletin-S 

ROP  Local . 

11,142 

14,067 

Preprint  Local 

24,145 

5,508 

19,873 

5,080 

ROP  Notional . 

446 

602 

Preprint  National . 

17,557 

20 

14,784 

Classified . 

6,811 

7,593 

Total . 

60,101 

5,528 

56,919 

5,080 

GRAND  TOTAL . 

122,949 

13,616 

128,148 

10,242 

YEAR  TO  DATE . 

122,949 

13,616 

128,418 

10,242 

BLOOMINGTON,  IND. 

Herald  Times-mS 

ROP  Local . 

23,814 

27,022 

Preprint  Local . 

44,899 

38,069 

ROP  Notional . 

342 

855 

Preprint  Notionol . 

5,726 

4,553 

Classified.... 

25,000 

25,058 

GRAND  TOTAL . 

99,781 

95,557 

YEAR  TO  DATE . 

99,781 

95,557 

BOISE, 

ID. 

Statesman-nf)S 

ROP  Local . 

41,904 

35,228 

Preprint  Local . 

37,332 

43,388 

ROP  Notionol . 

1,832 

2,091 

Preprint  National . 

16,632 

16,601 

Classified... 

44,191 

43,336 

GRAND  TOTAL . 

141,891 

140,664 

YEAR  TO  DATE . 

141,891 

140,664 

BUFFALO 

,  N.Y. 

News-o/d 

ROP  Local. 

28,229 

27,497 

Preprint  Locol . 

1,225 

5,299 

762 

4,400 

ROP  National . 

6,063 

5,829 

Clossified... 

26,875 

25,094 

Total . 

62,392 

5,299 

59,182 

4,400 

NewS'S 

ROP  Local 

13,014 

14,861 

Preprint  Local . 

732 

8,107 

3,433 

5,328 

ROP  Notional 

3,186 

2,381 

Preprint  Notionol . 

6,437 

5,399 

Classified... 

7,812 

7,044 

Total . 

24,744 

14,544 

27,719 

10,727 

GRAND  TOTAL . 

87,136 

19,843 

86,901 

15,127 

YEAR  TO  DATE . 

87,136 

19,843 

86,901 

15,127 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

11,680 

13,575 

ROP  Notionol . 

429 

1,236 

Classified... 

10,134 

9,921 

GRAND  TOTAL . 

22,243 

24,732 

YEAR  TO  DATE . 

22,243 

24,732 

1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CINTRAIIA.  III. 

Sentine|.cS 

ROPLocol .  13,956  16,663 

Preprint  Locol .  10,866  754  9,094  1,252 

ROPNalkmol .  1,042  1,390 

Preprint  Notional .  1,168  609 

Classified .  12,071  9,640 

GRAND  TOTAL .  39,103  ^  37,396  1,252 

YEAR  TO  DATE .  39,103  754  37,396  1,252 

CMAMMION,  III. 

News  Ga2ette.eS 

ROPLocol .  29,537  112  33,571  91 

Preprint  Local  61,275  14,835  72,885  7,998 

ROP  Notionol  1,289  965 

Preprint  Notionol .  21,801  21,543 

l2Classified  24,024  25,110 

GRAND  TOTAL .  137,926  14,947  154,074  8,089 

YEAR  TO  DATE .  137,926  14,947  154,074  8,089 


CHICAOO,  III. 

Doily  Herold-m 

ROPLocol .  44,580  36,328  »,992  54,735 

Preprint  Local  2,853  41,822  2,902  40,452 

ROP  Notional  933  761  180  318 

Clossified.,  32,074  33,328  _ 

GRAND  TOTAL .  80,440  78,911  67,352  95,505 

YEAR  TO  DATE .  80,440  78,911  67,352  95,505 

CIEVIIAND,  OH. 

Plain  Deoler-m 

ROPLocol .  62,336  12,443  61,088  14,268 

Preprint  Local  22,149  29,358  18,055  17,919 

ROP  Notional .  9,998  88  11,508  152 

Preprint  Notional .  14,870  1,446  14,008  833 

Classified  48,736  13,459  53,150  11,739 

GRAND  TOTAL .  158,089  56,794  157,809  44,911 

YEAR  TO  DATE .  505,895  56,794  157,809  44,911 

COlUMBIA,  S.C. 

Stote-mS 

ROPLocol .  57,500  5,184  58,135  7,990 

Preprint  Locol .  51,377  53,166 

ROP  Notionol  3,400  4,553 

Preprint  Notional .  20,045  19,475 

Classified,,,  74,899  86,452  _ 

GRAND  TOTAL .  207,221  5,184  221,781  7,990 

YEAR  TO  DATE .  207,221  5,184  221,781  7,990 

'  OntOIT,  MICH. 

News  &  Free  Press-meS 

ROPLocol  76,382  36,710  92,462  29,553 

Preprint  Local .  25,842  44,440  19,135  52,190 

ROP  Notional .  13,741  911  14,777  604 

Preprint  Notional  13,207  1,927  12,527  294 

Classified .  64,804  _  67,802  _ 

GRAND  TOTAL .  193,976  83,988  205,983  82,641 

YEAR  TO  DATE .  193,976  83,988  205,983  82,641 

DUIUTH,  MINN. 

News  Tribune-mS 

ROPLocol .  24,631  3,397  23,342  3,323 

Preprint  Locol  21,294  32,763  19,915  35,854 

ROP  Notional  1,026  1,595 

Preprint  Notional .  25,250  23,250  1,000 

Clossified,  35,387  1,231  26,266  1,954 

GRAND  TOTAL .  107,588  37,391  94,368  42,131 

YEAR  TO  DATE .  107,588  37,391  94,368  42,131 

DURHAM,  N.C. 

Herold-Sun-mS 

ROPLocol .  37,051  39,577 

ROP  Notional .  1,441  2,341 

Classified .  24,757  27,902 

GRAND  TOTAL .  63,249  69,820 

YEAR  TO  DATE .  63,249  69,820 

EAU  CLAIRE,  WIS. 

Leader  Telegrom-eS 

ROP  Locol .  25,587  26,221 

Preprint  Local  22,615  17,330  23,200  15,708 

ROP  Notionol  518  913 

Preprint  Notional .  13,552  13,664 

Clossified.  22,347  22,375  _ 

GRAND  TOTAL .  84,619  17,330  86,373  15,708 

YEAR  TO  DATE .  84,619  17,330  86,373  15,708 
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V 


1992 

1991 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

EDMONTON,  ALTA. 

Joumol-m* 

ROPLocol  . 

682,913 

739,500 

Preprint  loori.. . 

.....  786,378 

771,052 

ROP  Notionol . 

193,349 

215,731 

Prepnnt  Nononoi . 

45,293 

44,078 

dossified 

553,160 

529,208 

GRAND  TOTAL 

.  2,261.093 

2,299,569 

YEAR  TO  DATE 

2.261,093 

2,299,569 

Note:  Figures  gn^n 

n  modulor  ogote  lines. 

IL  DORADO,  ARK. 

News-Times*m 

ROPLocol . 

11,829 

13,648 

Preprint  locol . 

31,454 

31,709 

ROP  Notionol . 

164 

412 

Preprint  Notionoi . 

1.294 

390 

Clossified . 

8,788 

8,147 

GRAND  TOTAL 

53,529 

54,306 

YEAR  TO  DATE 

53,529 

54,306 

ERIE,  PENN. 

Morning  News-m 

ROP  loco! _ _ 

15,965 

16,532 

Prepnnt  locol _ 

18,280 

15,268 

ROP  Notionol . 

618 

1,122 

Classified . 

19,591 

20,914 

Tolol . 

S4.4S4 

53,836 

Doiiy  Times-e 

ROP  Locd 

19,569 

19,574 

Preprint  local 

20,458 

15,836 

ROP  Notionol . 

668 

1,149 

Classified . . 

25,176 

26.560 

Totol . 

65,871 

63,119 

Times-News-S 

ROP  locol . 

18,338 

17,495 

Preprint  Locoi . 

16,080 

20,445 

ROP  Notionol . 

379 

651 

Preprint  Notionol . 

12,506 

12,761 

Clossified . 

18.942 

18,069 

Totol 

66,245 

69,421 

GRAND  TOTAL 

.  186,570 

186,376 

YEAR  TO  DATE 

....  186,570 

186,376 

FOtT  LAUDCRDALEp  FLA. 

1  News/Sun-Sentinel-meS 

ROP  locol . 

....  118,183  173,106 

148,391 

127,931 

Preprint  Local . 

47,240  31,287 

46,438 

24,544 

ROP  Notionol . 

19,377  737 

21,090 

1,544 

Preprint  Notionol . 

23,274  5,569 

23,397 

308 

Clossified . . 

....  168,836  70,717 

223,108 

66,496 

GRAND  TOTAL. 

....  376,910  281,416 

462,424 

220,823 

YEAR  TO  DATE 

376,910  281,416 

462,424 

220,823 

FRIDIRICK,  MO. 

Post-m 

ROP  Locol . 

31,099 

36,253 

Preprint  Locol 

65.208 

59,994 

ROP  Notionol 

379 

516 

Clossified . 

32,904 

Totol . . 

.....  129,590 

128,257 

News-e 

ROP  Local . 

31,099 

36,253 

Preprint  Locol . 

64,452 

59,994 

ROP  Notional . 

379 

516 

Clossified . 

32,904 

31.494 

Total.. 

128,834 

128,257 

GRAND  TOTAL 

....  258,424 

256,514 

YEAR  TO  DATE 

....  258,424 

256,514 

GRAND  FORKS,  N.D. 

HeroW-m 

ROP  Local . 

24,043 

26,262 

Preprint  Locol . 

39,578 

42,203 

ROP  Notionol . 

694 

1,268 

Preprint  Notional . 

17,140 

16,521 

Clossified . 

17,378 

16,390 

GRAND  TOTAL 

98,833 

102,644 

YEAR  TO  DATE 

98,833 

102,644 

‘Indicates  newspapers  reporting  figures  in 

lines. 

1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OMND  ISLAND,  NIB. 

Independent -eS 


ROP  local 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

29,190 

19,965 

1,300 

720 

13,010 

8,371 

31,897 

16,297 

2,010 

687 

12,842 

6,984 

GRAND  TOTAL . 

64,185 

8,371 

63,733 

6.984 

YEAR  TO  DATE . 

64,185 

8,371 

63,733 

6,984 

GREENSBURO, 

PENN. 

Tribune- Revtew-m 


ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Clossified . 

18,169 

7,129 

411 

24,784 

11,802 

19,850 

11,138 

1,116 

24,259 

5,322 

Totol . 

50,493 

11,802 

56,363 

5,322 

Tribune-Review-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

15,523 

32,266 

464 

22,229 

11,642 

12,237 

20,069 

13,176 

131 

22,489 

15,540 

21,109 

Totol . 

82,124 

12,237 

71,405 

21,109 

GRAND  TOTAL . 

.  132,617 

24,039 

127,768 

26,431 

YEAR  TO  DATE .  132,617  24,039  127,768  26,431 


HUTCHINSON,  KAN. 

News-m$ 


ROP  Locol . 

18,764 

18,179 

Preprint  Local . 

13,752 

41,666 

16,436 

33,981 

ROP  Notionol . 

740 

1,154 

Preprint  Notionol . 

13,662 

187 

Clossified . 

16,947 

19,439 

GRAND  TOTAL . 

63,865 

41,666 

55,395 

33,981 

YEAR  TO  DATE 

63,865 

41,666 

38,772 

33,981 

INDIANAPOLIS,  IND. 

Stor-m 

ROP  Locol . 

40,040 

1,129 

43,183 

590 

Preprint  Locol . 

1,467 

2,005 

ROP  Notionol . 

1,376 

2,975 

Classified . 

39,072 

40,323 

Totol 

80,588 

2,596 

86,481 

2,595 

News-e 

ROP  Local . 

28,243 

1,129 

30,787 

590 

Preprint  Locol . 

1,467 

2,005 

ROP  Notionol . 

1,296 

2,844 

Clossified . 

37,803 

39,025 

Totol . 

67,342 

2,596 

72,656 

2,595 

Stor-S 

ROP  Local . 

14,035 

15,530 

Preprint  Local . 

680 

5,973 

1,151 

6,868 

ROP  Notionol . 

1,040 

659 

Preprint  Notional . 

4.927 

4,193 

Classified . 

31,920 

35,023 

Totol . 

52,602 

5,973 

56,556 

6,868 

GRAND  TOTAL... 

....  200,532 

11,165 

215,693 

12,058 

YEAR  TO  DATE  . 

.  .  200,532 

11,165 

215,693 

12,058 

LINCOLN,  NEB. 

Joumol-Stor-meS 

ROP  Local . 

38,951 

38,519 

Preprint  Locol . 

50,092 

40,013 

ROP  Notional . 

931 

1,287 

Preprint  Notional . 

14,330 

14,856 

Classified 

31,408 

28,422 

GRAND  TOTAL . 

135,712 

123,097 

YEAR  TO  DATE . 

135,712 

123,097 

LOUISVILLE,  KV. 

Courier  Journol-o/d 

ROP  Local . . 

32,223 

15,842 

35,761 

18,575 

Preprint  Local . 

34,432 

44.307 

ROP  Notional . 

413 

2,393 

28 

Clossified 

21,316 

14,176 

21,114 

10,374 

Total, 

53,952 

64,450 

59,268 

73,284 

1992 

1991 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Courier  Joumol-S 

ROP  Local . 

21,441  128 

26,745 

53 

Preprint  Locol 

28,835 

26,065 

RCP  Notionol 

290 

864 

Preprint  Notional . 

15,266 

14,803 

Clossified. ... 

13,119 

13,227 

Totol . 

34,850  44,229 

40,836 

40,921 

GRAND  TOTAL.. 

88,802  108,679 

100,104 

114,205 

YEAR  TO  DATE. 

88,802  108,679 

1M,I04 

114,205 

MANCHESTER,  N.H. 

Union  Leoder-m 

ROP  Local . 

39,101 

38,160 

ROP  Notional . 

1,598 

1,442 

Clossified . 

25,441 

Total . 

66,140 

66,254 

N.H.  Sunday  News-S 

ROP  Locol . 

10,532 

12,696 

ROP  Notional . 

38 

569 

Clossified . 

14,825 

14,667 

Total 

25,395 

27,932 

GRAND  TOTAL.. 

91,535 

94,186 

YEAR  TO  DATE  .. 

91,535 

94,186 

MEDICINE  HAT,  B.C. 

News-e 

ROP  Local . 

286,514 

271,539 

Preprint  Locol . 

450,596 

461,504 

ROP  Notional . 

16,789 

32,383 

Preprint  Notionol . 

37,186 

23,194 

Classified . 

97,202 

GRAND  TOTAL.  .. 

888,287 

884,042 

YEAR  TO  DATE... 

888,287 

884.042 

Note;  Figures  given  in  nxidulor  ogote  lines 

MIDDLETOWN,  N.Y. 

Tiines  Herold  Record-mS 

ROP  Local . 

59,690 

66,880 

Preprint  Local . 

39,543  53,355 

25,803 

44,124 

ROP  Notional 

1,357 

881 

Preprint  Notionol . 

29,784 

25,002 

Classified . 

49,510 

51,354 

GRAND  TOTAL... 

...  179,884  53,355 

169,920 

44,124 

YEAR  TO  DATE: 

179,884  53,355 

169,920 

44,124 

MONTREAL,  QUE 

Gozette-mS* 

ROP  Local . 

499,229 

633,558 

Preprint  Locol . 

247,312 

238,366 

ROP  Notionol . 

299,906 

309,662 

Preprint  Notional . 

73,283 

46,863 

Clossified . 

456,494 

514.122 

GRAND  TOTAL... 

1,576,223 

1,742,571 

YEAR  TO  DATE; 

1,576,223 

1,742,571 

Note;  Figures  given  in 

modular  ogote  lines 

MUNCIE,  IND. 

Stor-m 

ROP  Local . 

15,073 

17,248 

Preprint  Local . 

2,486 

2,264 

ROP  Notional . 

375 

1,229 

Classified . 

8,851 

Totol . 

26,785 

29,487 

Press-e 

ROP  Local . 

19,641 

23,067 

Preprint  Local . 

4,102 

3,683 

ROP  Notional . 

379 

1,234 

Preprint  Notional . 

59 

Classified . 

10,090 

Totol . 

34,271 

37,923 

Stor-S 

ROP  Local . 

3.912 

4,932 

Preprint  Locol . 

3,288 

3,164 

ROP  Notional . 

22 

16 

Preprint  Notional . 

764 

514 

Classified . 

2,945 

2,692 

Total . 

10,931 

11,318 

GRAND  TOTAL  ... 

•  71,987 

78,728 

YEAR  TO  DATE  ... 

71,987 

78,728 

48 


EDITOR  &  PUBLISHER  for  March  21,  1992 


Please  send  me: 

1992  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1991) 

Exclusive  data  on  U.S.  and  Conodian  newspaper  mcwkets. 

_ 1991  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April  1991) 

The  encyclopedia  of  the  newspaper  industry. 

The  cost  of  eoch  book,  $80  per  copy,  lulk  orders  of  5  or  rrtere  of  each  book,  $72  eoeh. 

$105  per  copy  ouf«kte  Ihe  U.S.  er  Cemodo. 


Nlnmn 

Title 

Companv 

Nlnti  ire  nf  B*  Ksiriect: 

Address 

Ste./Apt. 

City 

ritnte 

7ip 

Siqnature 

Visn/MC 

Account  # 

Exp.  date 

Payment  must  accompany  att  orders.  Please  provide  complete  street  address  for  UfS  dekvery. 
New  York  State  residents  add  oppticable  soles  tax. 


Editor  &  Publisher 


Editor  &  Publisher 

Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


1992 

1991 

1992 

1991 

1992 

1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Full  RUN  PART  RUN 

Full  RUN  PART  RUN 

NASHVILLC,  TCNN. 

PHOENIX, 

ARIZ. 

Eogle'5 

Tennesseon-m 

Arizona  Republic-m 

ROP  local 

18,168 

4,515 

365 

25,869 

5,590 

478 

ROP  Local . 

33,564 

36,946 

44,140 

42,581 

3,514 

40,902 

52,803 

44,254 

3,214 

15,615 

Preprint  Locol . 

ROP  Notionol . 

11,615 

8,225 

Preprint  Local . 

18,526 

14,114 

Preprint  Local 

ROP  Notional . 

1,314 

2,272 

ROP  Notional . 

3,555 

4,292 

Preprint  Notionol . 

14,850 

14,850 

Preprint  Notiono) . 

371 

29,119 

225 

27  325 

Preprint  Notionol . 

1,708 

63,760 

155,744 

550 

Clossified. 

16,907  _ 

16,819 

Total . 

82,894 

80,882 

46,409 

173,246 

20,614 

Totol . 

54,807 

11,615 

63,606 

8,225 

Bonner-e 

ROP  Local . 

Gozette-e 

ROP  locol 

GRAND  TOTAL . 

135,364 

11,615 

143,687 

8,225 

32,001 

37,537 

45,588 

42,581 

3,415 

40,902 

48,378 

44,254 

3,089 

15,615 

YEAR  TO  DATE  .  .. 

135,364 

11,615 

143,687 

8,225 

Preprint  Local . 

18,526 

14,114 

Preprint  Local . 

ROP  Notional . 

1,290 

2,279 

ROP  Notionol . 

3,705 

4,272 

RENO,  NEV. 

Preprint  Notionol . 

371 

225 

Preprint  Notional . 

1,708 

550 

Gazette- Journal-m 

Classified  .. 

28,420 

26,934 

Classified... 

63,919 

2,093 

71,168 

1,875 

ROP  local . 

67,658 

66,974 

80,608 

81,089 

157,501 

46,410 

168,622 

20,579 

Preprint  Local . 

111.181 

98,555 

ROP  Notional . 

1,186 

2,375 

Tennesseon-S 

Arizona  Republic-S 

Preprint  Notional . 

18,656 

18,474 

ROP  Local . 

15,805 

18,300 

12,988 

ROP  Local . 

Preprint  Locol . 

26,534 

23,066 

29,983 

26,707 

Classified. 

60,028 

55,847 

Preprint  Local 

15,789 

GRAND  TOTAL . 

258,709 

242,225 

ROP  Notional . 

812 

1,067 

ROP  Notional . 

3,170 

2,985 

YEAR  TO  DATE  .  .. 

258,709 

242,225 

Preprint  Notionol . 

14,834 

13,962 

Preprint  Notionol . 

18,229 

17,233 

Classified.... 

15,355 

15,815 

Clossified... 

36,122 

39,848 

Total . 

62,595 

62,132 

Totol . 

107,121 

116,756 

RICHMOND 

VA. 

GRAND  TOTAL . 

420,366 

92,819 

458,624 

41,193 

226,097 

224,103 

ROP  local . 

37,752 

2,827 

OKAnO  lOf AL... 

YEAR  TO  DATE .... 

420,366 

92,819 

458,624 

41,193 

33,299 

2.894 

Preprint  Local . 

14,979 

YEAR  TO  DATE .. 

226,097 

224,103 

1,418 

18,018 

2,065 

ROP  Notionol . 

3,344 

3,099 

NORTHAMPTON,  MASS. 

Preprint  Notionol . 

239 

1,340 

210 

Daily  Hampshire  Gazette-e 

Classified 

31,637 

2,766 

26,864 

1,163 

ROP  local .. 

27,684 

27,760 

PORTAGE  LA  PRAIRIE,  MAN. 

8,351 

81,490 

6,122 

Preprint  Local . 

ROP  Notional . 

19,092 

134 

8,127 

16,383 

314 

9,804 

Daily  Grophic-e 

ROP  Lxol . 

8,285 

Preprint  National . 

129 

Preprint  Locol . 

5,088 

4,523 

2,827 

1,073 

27,043 

18,009 

2,867 

2,894 

1,763 

Clossified... 

12,431 

11,887 

ROP  Notionol . 

518 

1,084 

Preprint  Locol . 

ROP  Notionol . 

14,979 

3,152 

GRAND  TOTAL . 

.  59,341 

8,127 

56,473 

9,804 

Preprint  Notional . 

52 

YEAR  TO  DATE- 

59,341 

8,127 

56,473 

9,804 

GRAND  TOTAL... 

15,671 

Preprint  Notional . 

210 

16,230 

Clossified 

27,057 

2,766 

24,736 

1,163 

NORTH  BAY 

ONT. 

YEAR  TO  DATE .. 

16,230 

15,671 

7,910 

72,865 

5,82(5 

Nugget-m 

ROP  Local . 

18,656 

19,980 

Times-Dispotch'S 

34,759 

41,398 

3,994 

ROP  Local . 

20,126 

18,731 

ROP  National . 

2,681 

PORTLAND 

MAINE 

Preprint  locol . 

21,768 

2,175 

14,594 

1,022 

Preprint  Notional . 

2,528 

3,065 

Press  Herold-m 

ROP  Notionol . 

1,231 

1,136 

15,022 

15,200 

ROP  locol . 

20,397 

25,579 

Preprint  Notionol . 

15,303 

12,214 

Preprint  local . 

14,397 

13,007 

Clossified 

22,052 

18,899 

YEAR  TO  DATE .. 

73,646 

83,637 

ROP  National . 

Preprint  Notionol . 

1,834 

268 

3,073 

Total . 

80,480 

2,175 

65,574 

1,022 

NORTH  PLATTE,  NEB. 

Classified. 

13,397 

13,338 

GRAND  TOTAL.... 

236,216 

18,436 

219,929 

12,964 

Telegroph-mS 

ROP  Local . 

50,293 

54,997 

18,436 

219,929 

12,964 

19,884 

21,334 

Preprint  Locol . 

12,137 

1,245 

12,006 

12,267 

1,901 

14,877 

Telegrom-S 

ROP  locol . 

14,373 

17,044 

18,704 

Preprint  Notionol . 

1,436 

1,044 

914 

392 

Preprint  Local . 

21,143 

Press-Enterprise-mS 

Clossified . 

9,378 

9,410 

ROP  National . 

665 

1,087 

ROP  Local . 

50,388 

19,088 

62,442 

18,011 

GRAND  TOTAL 

44,080 

13,050 

45,826 

15,269 

Preprint  Notional . 

6,378 

15,531 

5,520 

10,949 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

115,193 

3,820 

24,634 

214 

101,926 

4,122 

22,461 

YEAR  TO  DATE 

44,080 

13,050 

45,826 

15,269 

Totol . 

58,090 

53,304 

Classified 

56,832 

183 

63,314 

201 

Doily  Star-m 

ROP  Local . 

ONEONTA 

N.Y. 

GRAND  TOTAL. 

...  108,383 

108,301 

GRAND  TOTAL... 

250,867 

19,485 

254,265 

18,212 

13,992 

13,873 

1,190 

YEAR  TO  DATE 

...  108,383 

108,301 

YEAR  TO  DATE.. 

...  250,867 

19,485 

254,265 

18,212 

ROP  Notionol . 

437 

Clossified . 

10,228 

10,544 

GRAND  TOTAL. 

24,657 

25,607 

PROVIDENCE,  R.l. 

Register-Stor-m 

25,607 

Journol-Bulletin-a/d 

46,303 

49,224 

ROP  locol . 

30,717 

5,156 

30,928 

7,431 

62,598 

23,558 

Preprint  Local . 

3,934 

89,568 

5,616 

92,234 

ROP  Notional . 

2,137 

2,557 

ONTARIO, 

ORE. 

ROP  National . 

1,723 

3,284 

Preprint  Notional . 

17,429 

520 

Argus  Observer-eS 

Preprint  Notional . 

181 

16,944 

114 

Classified 

38,661 

41,618 

ROP  Local . 

10,653 

10,823 

Classified 

24,559 

538 

28,230 

804 

Preprint  Locol . 

29,090 

27,026 

61,114 

112,206 

68,058 

100,583 

YEAR  TO  DATE . 

...  161,228 

117,477 

ROP  Notionol . 

320 

745 

Classified 

9,229 

8,024 

GRAND  TOTAL.. 

49,292 

46,618 

ROP  locol . 

19,342 

1,679 

20,413 

I.o56 

ST.  JOHNSBURY,  VT. 

YEAR  TO  DATE . 

49,292 

46,618 

Preprint  Local . 

21,469 

109,095 

20,202 

95,177 

Caledonion-Record-e 

1,471 

1,894 

17,457 

15,959 

OTTAWA, 

ILL. 

Preprint  Notionol . 

16,411 

14,495 

Preprint  Local . 

15,254 

14,706 

Daily  Times-e 

Classified 

11.340 

209 

11,647 

461 

ROP  National . 

390 

609 

12,243 

26,088 

1,688 

70,034 

110,983 

68,651 

97,294 

Classified 

3,537 

3,433 

26,798 

298 

1,288 

616 

35,707 

ROP  Notional . 

GRAND  TOTAL. 

...  131,148 

223,189 

136,709 

197,877 

Preprint  National . 

628 

205 

168 

YEAR  TO  DATE. 

131,148 

223,189 

136,709 

197,877 

YEAR  TO  DATE .. 

36,638 

35,707 

Clossified . 

6,757 

5,233 

GRAND  TOTAL. 

48,705 

1,288 

45,457 

784 

ST.  LOUIS 

MO. 

YEAR  TO  DATE 

48,705 

1,288 

45,457 

784 

READING,  PA. 

Post-Dispotch-m 

Eogle-Times*e 

13,071 

34,898 

17,003 

3,759 

15,537 

30,236 

14,790 

Preprint  Locol . 

ROP  Notional . 

25,955 

2,863 

Preprint  Locol . 

16,510 

244 

159 

‘Indicates  newspapers  reporting  figures  in 

ROP  Notionol . 

Clossified. 

416 

33,605 

1,098 

33,957 

Preprint  Notional . 

Classified 

986 

40,363 

16,492 

190 

92,914 

19,874 

lines. 

80,557 

80,081 

107,550 

29,807 

148,764 

35,570 
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1992  1991 


FULL  RUN 

;>ART  RUN 

FULL  RUN 

PART  RUN 

Po$i-Oisj«iid)S 

ROP  locol 

20.673 

21.113 

Preprint  Locol . 

23,001 

21,520 

ROP  Notionoi . 

3^73 

4,435 

Preprint  Notionoi 

16,479 

15,773 

Clossjfied 

94,413 

93,841 

Tort  . 

.  158.439 

156.682 

GRAND  TOTAL 

265.989 

29,807 

305,446 

35,570 

YEAR  TO  DATE. 

-  265,989 

29,807 

X5,446 

35,570 

SAN  mioo 

,  CALIF. 

Umon-Tribune-meS 

ROP  Locol . 

195,928 

29,702 

219,493 

31,723 

Prepnot  locol 

52,290 

59,488 

53,496 

60,244 

ROPNotnnol 

».6B4 

1812 

39.546 

2,919 

Preprint  Notionoi 

17,612 

156 

16,800 

2,288 

Clouificd 

203,841 

9,678 

208,027 

10,362 

GRAND  TOTAL. 

.  500,355 

1X.836 

537,362 

107,536 

YEAR  TO  DATE. 

500,355 

100.836 

537.362 

107,536 

SAN  PRANCISCOp  CALIF 

Chronicler 

ROP  locol . 

35,134 

8,658 

35.845 

8,343 

Preprint  Locol 

37.310 

32,860 

ROP  Notionoi . 

11,583 

828 

15,102 

420 

Preprint  Notionoi 

1J92 

Clossified 

33.114 

37,568 

Total . 

118,433 

9,486 

121,375 

8,763 

Exommer-e 

ROP  Locol 

29.297 

8.513 

29,843 

8,488 

Preprint  Locol . 

37,310 

32,860 

ROP  Notionoi . 

11,186 

348 

14,539 

1,202 

Preprint  Notionoi . 

1.292 

Ckissified 

32,554 

37,175 

Total . 

111,639 

8.861 

114,417 

9,690 

1  Examiner/Chroncle-S 

ROP  locol 

14,844 

4.111 

16,066 

2,603 

Preprint  Locol . 

27,690 

28,072 

ROP  Notionoi . 

7.796 

549 

7,373 

328 

Preprint  Notionoi 

23,270 

22,360 

Clossified 

18,987 

21.648 

Total . 

92,587 

4,660 

95.519 

2,931 

GRAND  TOTAL.. 

322.659 

23,007 

331,311 

21,384 

YEAR  TO  DATE. 

322.659 

23,007 

331811 

21,384 

SANTA  MONICAp  CALIF. 

Outloali.c 

ROP  Locol 

26,435 

32,369 

Preprint  Locol . 

11,138 

11,329 

ROP  Notionoi 

5,009 

5,303 

Preprint  Notionoi . 

1,075 

23 

Ckissffied . 

23,425 

26,528 

GRAND  TOTAL. 

67.339 

75,552 

YEAR  TO  DATE 

67J39 

75,552 

SARATOGA  SRRINOS,  N.T. 

Sorotagiorwn 

ROP  local . 

8,829 

9,609 

Preprint  Locol . 

6,006 

9,708 

24804 

ROP  Notional . 

551 

312 

Clossified . 

8.339 

8,564 

Totol . 

23,725 

9,708 

42,989 

Soratogian-S 

ROP  Locol . 

4,320 

4,521 

Preprint  Locol . 

23,118 

5,130 

18.966 

ROP  Notional . 

5 

4 

Preprint  Notionoi . 

1,248 

216 

Clossified . 

3814 

2849 

Total . 

32805 

5846 

26,140 

GRAND  TOTAL 

56,230 

15,054 

69,129 

YEAR  TO  DATE 

56830 

15,054 

69,129 

SAULT  $n.  AAARIE,  OPIT. 

Star-c 

ROPlocol  _ 

20809 

24828 

Preprint  Locol _ 

24,457 

23,950 

ROP  Notionoi . 

1841 

3,322 

Preprint  NcRionol . 

2893 

2,928 

Clowfitd. . 

11.574 

10,984 

GRAND  TOTAL 

60.174 

65812 

YEAR  TO  DATE 

_  60.174 

65,512 

^Indicates  newspapers  reporting  figures  in 
lines. 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SNILiYVIUI,  TINN. 


Times-Goiette-e 

ROP  Locol . 

13,188 

13,521 

Preprint  Loral . 

17,400 

13,075 

ROP  Notionoi . 

62 

456 

Preprint  NotiorKil _ 

729 

354 

Clossified. . 

4.363 

4871 

GRAND  TOTAL . 

35,724 

31,677 

YEAR  TO  DATE . 

35,742 

31,677 

SHRCVtPORT,  LA. 

Times-mS 

ROP  Locol . 

43,059 

50,385 

Preprint  Locol . 

ROP  Notional . 

19,309 

1,872 

19,288 

16,387 

2,214 

14,799 

Preprint  Notional . 

Clossified . 

17,389 

36.251 

86 

15,726 

33,217 

GRAND  TOTAL . 

..  117,880 

.19,374 

117,929 

14,799 

YEAR  TO  DATE ... 

...  117,880 

19,374 

117,929 

14,799 

SITKAp  ALASKA 

Sentinel-e 

ROP  Locol . 

5,814 

6,066 

ROP  Notionoi . 

1,639 

433 

Ckissified . 

980 

828 

GRAND  TOTAL . 

8,433 

7,327 

YEAR  TO  DATE . 

8,433 

7,327 

SOUTH  BEND,  IND. 

Tribune-e 

ROP  locol . 

18,570 

2,833 

24,171 

2,468 

Preprint  Local . 

14,560 

15,210 

14,300 

14,300 

ROP  Notional . 

1,835 

1,831 

Preprint  NotKXiol . 

910 

130 

Clossified. 

20,274 

19,035 

Total . 

55,239 

18,953 

59,337 

16,898 

Tribune-S 

ROP  Local . 

8,076 

1,406 

8,939 

2,015 

Preprint  Locol . 

8,970 

17,550 

5,460 

24,700 

ROP  Notionoi . 

603 

535 

Preprint  Notionoi . 

21,060 

260 

20,410 

390 

Clossifted. 

9,887 

10,516 

Total . 

48,596 

19,216 

45,860 

27,105 

GRAND  TOTAL... 

..  103,835 

38,169 

105,197 

44,003 

YEAR  TO  DATE.. 

....  103,835 

38,169 

105,197 

44,003 

Spokesmon-Review-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Ckissified. 

SPOKANE,  WASH. 

29,805 

6.341 

1.793 

84 

31,107 

28.381 

5,855 

2,113 

58 

35,273 

Totol . 

69,130 

71,680 

Chronicle*e 

ROP  Local . 

29,643 

28,303 

Preprint  Local . 

4.399 

3,215 

ROP  Notionoi 

1.793 

2,113 

Preprint  Notional . 

Classified 

20 

31.110 

35,330 

Totol . 

66,965 

68,961 

Spokesmon-Review-S 

ROP  local . 

9,770 

8,363 

Preprint  Locol . 

3,854 

4,128 

ROP  Notionoi . 

629 

649 

Preprint  Notional . 

2.977 

1,806 

Classified 

13,266 

13,484 

Totol . 

30,496 

28,430 

GRAND  TOTAL . 

...  166,591 

169,071 

YEAR  TO  DATE ... 

...  166,591 

169,071 

SUMTER,  S.C. 

The  Item-eS 

ROP  locol . 

21,642 

21,000 

Preprint  Local . 

16,167 

18,539 

ROP  Notionoi . 

247 

1,013 

Clossified . 

11,175 

7,253 

GRAND  TOTAL . 

49,231 

47,805 

YEAR  TO  DATE . 

49,231 

47,805 

1992  1991 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

SYRACUSE,  N.Y. 

Post  Stondord  m 

ROPblocul 

24,250 

9,191 

24,356 

8,445 

Preprint  Local . 

57,750 

51,941 

ROP  Notionoi . 

2,272 

2,946 

Clossified 

13,061 

12,691 

Total . 

97,333 

9,191 

91,934 

8,445 

Herald  Journal  e 

ROP  Locol . 

22,748 

5,505 

23,818 

5,714 

Preprint  Locol . 

60,920 

53,905 

ROP  Notional . 

2,126 

2,885 

Clossified . 

12,776 

12,984 

Total . 

98,570 

5,505 

93,592 

5,714 

Herald  Americon-S 

ROP  local . 

14,777 

289 

15,372 

73 

Preprint  Local . 

48,169 

39,612 

ROP  Notional . 

592 

951 

Preprint  Notional . 

15,451 

14,408 

Clossified 

10,872 

12,772 

Totol . 

89,861 

289 

83,115 

73 

GRAND  TOTAL . 

285,764 

14,985 

268.641 

14  232 

YEAR  TO  DATE .... 

285,764 

14,985 

268,641 

14,232 

TACOMA, 

WASH. 

AAorning  News  Tribune*m 

ROPlocol . 

38,128 

1,303 

37,692 

2,701 

Preprint  Local . 

39,504 

17,350 

35,181 

8,970 

ROP  Notionoi . 

6,192 

141 

7,624 

390 

Preprint  Notional . 

23,696 

608 

23,060 

347 

Clossified 

42,373 

1,395 

40,104 

1,573 

GRAND  TOTAL . 

149,893 

20,997 

143,661 

13,981 

YEAR  TO  DATE.... 

149,893 

20,997 

143,661 

13,981 

TOLEDO, 

OHIO 

8lade-e 

ROP  local . 

24,699 

4,319 

31,251 

5,859 

Preprint  Local . 

17,703 

18,207 

ROP  Notional . 

1,393 

6 

2,553 

25 

Clossified 

13,815 

456 

15,471 

485 

Total . 

57,610 

4,781 

67,482 

6,369 

Blode-S 

ROP  Local . 

12,290 

16,064 

243 

Preprint  Locol . 

19,908 

23,184 

ROP  Notional . 

1,172 

1,103 

Preprint  Notional . 

22.806 

22,806 

Classified 

9,770 

10,335 

Totol . 

65,946 

73,492 

243 

GRAND  TOTAL.  .. 

123,556 

4,781 

140,974 

6,612 

YEAR  TO  DATE .... 

123,556 

4,781 

140,974 

6,612 

TOPEKA 

KAN. 

Copital  Joumol-m 

ROP  Local . 

37,999 

37,109 

Preprint  Locol . 

39,589 

17,614 

13,039 

50,431 

ROP  Notionoi . 

486 

1,879 

Preprint  Notional . 

420 

12,709 

12,574 

Classified 

24,910 

22,483 

GRAND  TOTAL  ... 

103,404 

30,323 

74,510 

63,005 

YEAR  TO  DATE ... 

103,404 

30,323 

74,510 

63,005 

TORRANCE,  CALIF. 

Daily  Breeze*eS 

ROP  locol . 

43,966 

47,898 

Preprint  Local . 

51,395 

50,060 

ROP  Notionoi . 

6,046 

6,020 

Preprint  Notional . 

23,868 

20,980 

Clossified 

48,252 

59,066 

GRAND  TOTAL... 

173,527 

184,024 

YEAR  TO  DATE.. 

173,527 

184,024 

TROY, 

OHIO 

Doily  News-eS 

ROP  Locol . 

13,850 

14,863 

ROP  Notionoi . 

195 

984 

Classified .  8,517  7,974 

GRAND  TOTAL .  22,562  23,821 

YEAR  TO  DATE .  22,562  23,821 
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Islands 

(Continued  from  page  13) 

ago  to  work  at  the  Daily  News,  his 
paper  had  a  circulation  of  only  900 
to  1,000  in  St.  Croix.  By  1988,  he 
says,  this  had  risen  to  1,400  and  to¬ 
day  he  says  that  “in  high  [tourist] 
season  we  hit  4,000  daily  in  St. 
Croix.” 

Dillman  points  out  that  in  1982 
“we  had  three  employees  in  St. 
Croix,  two  reporters  and  a  circula¬ 
tion  person.  Today  we  have  three 
full-time  reporters  in  St.  Croix,  a 
half-time  sports  reporter,  a  half-time 
photographer,  a  full-time  reception¬ 
ist,  an  ad  person,  and  a  circulation 
person.” 

In  addition,  he  says,  “We’re  look¬ 
ing  for  a  building — we’ll  buy  a  build¬ 
ing.  We  want  more  room  and  more 
access.” 

Brodhurst-Knight,  not  yet  30,  is 
resisting  this  pressure,  in  what  some 
see  as  a  David-and-Goliath  battle, 
since  Gannett  is  the  biggest  chain 


Workshop 

(Continued  from  page  4) 

stimulate  readers,  move  them  emo¬ 
tionally,  and  call  them  to  action. 

•  Good  writing  involves  risk.  We 
should  stray  from  well-known  paths 
even  though  we  know  we  will  some¬ 
times  lose  our  way. 

•  General  exhortations  may  in¬ 
spire,  but  only  specifics  give  writ¬ 
ers  and  editors  tools  they  can  actu¬ 
ally  use. 

•  Good  writing  flows  from  in¬ 
spiration,  not  dogma.  Rules  are  fine 
when  they  promote  clarity  through 
consistency,  but  the  only  ultimate 
rule  of  writing  is  that  there  are  no 
rules. 


operation  in  the  U.S.  Brodhurst- 
Knight  feels  that  “We’re  more  root¬ 
ed  in  the  community,  our  motives 
are  not  always  solely  bottom  line 
but  what’s  best  for  the  communi¬ 
ty” 

Brodhurst-Knight  will  not  say 
what  the  new  plant  cost — “All  the 
bills  aren’t  in  yet” — but  she  con¬ 
cedes  a  bank  loan  was  necessary  to 
get  the  structure  up.  She  acknowl¬ 
edges  that  she  intends  to  rent  some 
space  in  the  new  building,  some¬ 
thing  on  the  order  of  2,500  square 
feet. 

Editorially,  the  Avis  tends  to  go 
for  what  Dillman  calls  “mad-dog 
headlines,”  which  can  be  attributed 
at  least  in  part  to  the  Avis’  man¬ 
aging  editor,  a  Trinidadian  named 
Ed  Wynn  Brant  whose  early  jour¬ 
nalistic  experience  was  with  one  of 
Trinidad’s  spicier  papers.  The  Avis 
also  has  plunged  into  a  good  deal 
of  investigative  journalism,  previ¬ 
ously  the  Daily  News’  exclusive 
realm,  and  both  papers  are  compet¬ 
ing  hard  for  readers,  with  the  Dai¬ 
ly  News  adding  a  new  Monday- 
Wednesday-Friday  St.  Croix  section 
averaging  eight  pages. 

The  St.  Croix  section  has  been  a 
particular  bone  of  contention  at  the 
Avis  because  the  Daily  News  gives 
away  free,  classified  ads  of  a  “non¬ 
commercial”  nature,  such  as  per¬ 
sonals.  Last  year  the  Avis  threat¬ 
ened  to  sue  the  Daily  News  for  giv¬ 
ing  away  ads  but  then  withdrew  the 
threat  when  the  Daily  News  appeared 
to  be  on  sound  legal  grounds. 

Both  papers  are  believed  to  be 


“making  some  money,”  in  Dillman’s 
phrase,  with  the  Avis  almost  cer¬ 
tainly  having  lower  expenses  be¬ 
cause  its  staff  pay  is  lower. 

Both  morning  tabloids  publish  six 
days  a  week,  the  Daily  News  Mon¬ 
day  through  Saturday,  the  Avis  Tues¬ 
day  through  Sunday.  The  Daily 
News  is  flown  to  St.  Croix  early  in 
the  morning  for  distribution. 

Brodhurst-Knight  says  she  intends 
to  expand  Avis  circulation  in  St. 
Thomas  but  will  not  give  any  fig¬ 
ures. 

Tomlin 

(Continued  from  page  38) 

Tomlin  directs  marketing,  tech¬ 
nical  and  support  staff  in  the  U.S. 
and  overseas,  and  works  closely  with 
the  AP’s  foreign  and  domestic  bu¬ 
reaus.  His  department  reports  to  AP 
president  Louis  D.  Boccardi,  who 
said  in  a  statement  that  “develop¬ 
ing  new  sources  of  income  is  cru¬ 
cial  to  our  being  able  to  meet  the 
expectations  of  members.” 

After  working  at  Virginia  and 
Washington,  D.C.,  newspapers, 
Tomlin  spent  18  years  in  various 
AP  bureaus.  He  transferred  to  New 
York  in  1988  as  director  of  News¬ 
paper  Membership,  two  years  later 
was  named  AP  SelectStocks  exec¬ 
utive  project  coordinator  and  was 
appointed  deputy  director  of  com¬ 
munications  last  year. 

Convention 

( Continued  from  page  14 ) 

ventions  previously  were  the  only 
major  industry  gatherings  sans  their 
own  in-house  newspapers. 

“The  political  parties  themselves 
would  not  get  into  the  business  of 
publishing,”  he  observed.  “They 
have  too  much  else  to  worry  about.” 

The  Convention  Daily’s  status  as 
the  sole  newspaper  of  the  conven¬ 
tions  will  change  this  year,  howev¬ 
er,  as  the  Congressional  Quarterly, 
which  reports  on  the  activities  of 
Congress,  is  planning  its  own  con¬ 
vention  paper. 

But  the  National  Journal  has  put 
new  plans  on  the  drawing  board  for 
this  year — such  as  a  fax  edition  the 
equivalent  of  a  late  city  final,  and 
an  exclusive  advertising  partnership 
with  USA  Today — to  maintain  its  in¬ 
novative  edge. 

“Even  in  this  day  and  age  where 
there’s  not  that  much  excitement  [at 
the  conventions],”  Sullivan  said,  “if 
you  put  out  a  good  product,  then 
people  will  read  it.” 


Subpoena 

( Continued  from  page  26) 

was  only  natural  that  I  wanted  to 
see  publicly  exposed  whoever  it  was 
who  was  willing  to  violate  com¬ 
mittee  rules,  and  the  rules  of  com¬ 
mon  decency  and  fair  play. 

“It  was  he  I  was  after,  not  some 
reporter  who  was  simply  doing  his 
job.  I  had  not  counted  on  Paul  Ro¬ 
driguez  of  the  Washington  Times 
being  subpoenaed  and  grilled  .  .  .” 

Noting  that  the  telephone  com¬ 
pany  subpoenas  go  “even  beyond 
outrage,”  Sen.  Cranston  said,  “The 
investigation  has  degenerated  into 
an  unjustified  criminal  probe.  No 
crime  has  been  committed  —  but 
Mr.  Fleming  is  doing  violence  to 
the  Constitution  .  .  . 

“Mr.  Fleming  should  be  told  to 
cool  it,”  the  senator  added. 

“If  he  doesn’t,  I  urge  the  Senate 
Rules  Committee  do  so  by  reject¬ 
ing  his  request  for  subpoenas  for 
the  telephone  records  of  reporters 
and  their  news  organizations.” 

Comanche  News  folds 

After  62  years,  the  weekly  Co¬ 
manche  (Okla.)  News  has  folded. 

Editor  and  Publisher  Pat  Wilkens 
wrote  in  the  last  issue,  Jan.  30,  that 
the  paper  was  being  closed  because 
local  businesses  were  not  support¬ 
ing  it,  according  to  a  story  in  the 
Oklahoma  Publisher,  the  publica¬ 
tion  of  the  Oklahoma  Press  Asso¬ 
ciation. 

According  to  the  Editor  and  Pub¬ 
lisher  International  Year  Book,  the 
paper  had  a  paid  circulation  of  965. 

On  Feb.  27,  Wilkins  and  her  hus¬ 
band  Jim  started  the  Stephens  Coun¬ 
ty  Heritage  Shopper. 
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SYNPICATES/NEWS  SERVICES  - 

Mauldin  is  retiring  from  editoriai  cartooning 


Bill  Mauldin,  a  two-time  Pulitzer 
Prize  winner  perhaps  best  known  for 
his  Willie  and  Joe  soldier  charac¬ 
ters  from  World  War  II,  is  retiring 
as  an  editorial  cartoonist. 

North  America  Syndicate  (NAS) 
will  distribute  his  last  cartoon  to  75 
newspapers  for  March  30  release. 

Mauldin  had  previously  retired  as 
a  Chicago  Sun-Times  editorial  car¬ 
toonist  in  1991,  according  to  that 
newspaper. 

Last  year  was  also  when  Mauldin 
badly  damaged  two  fingers  after  his 
World  War  II  vintage  jeep  slipped 
off  a  jack  and  fell  on  his  drawing 
hand  (see  E&P,  November  2). 

“The  medic  on  duty  at  the  local 
emergency  room  happened  to  be  a 
plastic  surgeon  who  specializes  in 
hand  injuries,”  said  the  New  Mex¬ 
ico  resident.  “He  cut  and  stitched 
and  moved  some  meat  around,  and 
after  all  this  time  I’ve  almost  got  a 
new  hand. 

“Now  it’s  time  to  fish  or  cut  bait. 
The  accident  was  about  a  week  from 
my  70th  birthday.  I  always  swore  I 
wouldn’t  end  my  career  by  collapsing 
in  a  pathetic,  twitching  heap  on  my 
drawing  board.  Besides,  I’ve  been 
getting  used  to  ignoring  all  those 
deadlines.  So  it’s  time  to  quit.” 

NAS  executive  editor  Tom 
Pritchard  said  Mauldin  is  not  retir¬ 
ing  completely.  “Even  though  he  has 
put  his  cartoonist’s  pen  down,  it’s 
only  so  he  can  spend  more  time  at 
the  typewriter,”  he  stated. 

Pritchard  added,  “Bill  defined 
World  War  II  for  the  folks  back 
home  and  probably  did  more  to  boost 
the  morale  of  the  GI  than  any  oth¬ 
er  cartoonist. 


“He  saw  the  contradictions  of  war, 
the  irony,  the  frustration,  and  the 
horror,  and  he  managed  to  record  it 


James  Robison 


ei944. 1992  Bill  Mauldin 

T»r  mid,  luppy.  free  lift  is  over.  Tomorrtr  ym  susrt  luggin  ammo  ag'in."' 


A  World  War  II  cartoon, 
with  style  and  wit.  And  that  style 
and  humor  —  that  ability  to  see  to 
the  heart  of  an  issue  and  either  en¬ 
lighten  it  or  demolish  it  —  never  left 
him.  He  never  changed  his  style  to 
suit  popular  fads.” 

The  New  Mexico-born  Mauldin 
served  as  a  correspondent  for  Stars 
and  Stripes  and  as  an  infantryman 
during  World  War  II.  He  received 
the  Purple  Heart  for  injuries  sus¬ 
tained  during  a  battle  in  Italy. 

Mauldin,  who  earned  his  first 
Pulitzer  in  1945  when  he  was  only 
23,  worked  for  United  Feature  Syn¬ 
dicate  until  1948  and  then  as  a  free¬ 
lancer  for  a  decade.  He  joined  the 
St.  Louis  Post-Dispatch  in  1958,  a 
year  before  winning  his  second 
Pulitzer,  and  then  the  Sun-Times  in 
1962. 

The  cartoonist  —  who  also  cov¬ 
ered  conflicts  such  as  the  Korean, 
Vietnam,  and  Persian  Gulf  wars  — 
wrote  and  illustrated  15  books  dur¬ 
ing  his  career.  Mauldin  has  also  be¬ 
come  a  sculptor  in  recent  years. 

New  exec  at  NYTNS 

Former  United  Media  executive 
editor  James  T.  Robison  has  been 
named  associate  editor  of  the  New 
York  Times  News  Service. 

Robison,  48,  has  worked  for  sev¬ 
eral  newspapers  during  his  career 
—  including  stints  as  managing  ed¬ 
itor  of  The  Record  (based  in  Hack¬ 
ensack,  N.J.),  managing  editor  of 


the  Orange  County  Register,  assis¬ 
tant  managing  editor  of  the  St.  Louis 
Globe-Democrat,  and  religion  edi¬ 
tor  of  the  Chicago  Tribune.  He  has 
also  been  a  reporter. 

New  ‘Moves’  feature 

A  weekly  column  providing  real 
estate  and  housing  information  has 
been  launched  by  Universal  Press 
Syndicate. 

“Smart  Moves”  is  by  Ellen  James 
Martin,  a  columnist  and  senior  fi¬ 
nancial  reporter  for  the  Baltimore 
Sun  and  former  Sun  real  estate  ed¬ 
itor  and  assistant  business  editor. 

Her  stories  and  columns  have  also 
appeared  in  the  New  York  Times, 
Self,  Money,  Financial  World,  In¬ 
stitutional  Investor,  and  various  oth¬ 
er  publications.  And  the  Maryland 
resident  co-authored  The  Guide  to 
Business  and  Economics  Journal¬ 
ism  published  last  year  by  Columbia 
University  Press. 

Martin  was  awarded  a  Knight- 
Bagehot  Fellowship  in  business  and 
economics  at  Columbia  in  1982.  She 
also  holds  master’s  degrees  in  jour¬ 
nalism  and  international  affairs  from 
Columbia. 

Her  “Smart  Moves”  clients  in¬ 
clude  the  Boston  Globe,  Columbus 
Dispatch,  Los  Angeles  Times,  Mil¬ 
waukee  Journal,  Minneapolis  Star 
Tribune,  Orlando  Sentinel,  and  San 
Francisco  Chronicle. 

An  international  slot 

Henry  Hartzenbusch  has  been 
named  director-international  of  Uni¬ 
versal  Press  Syndicate. 


Hartzenbusch  —  who  will  be 
based  in  Washington,  D.C.  —  has 


Henry  Hartzenbush 
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been  an  Associated  Press  corre¬ 
spondent,  bureau  chief,  director,  and 
more  in  such  locales  as  New  York, 
Manila,  Tokyo,  Frankfurt,  and  Hong 
Kong  during  his  career. 

He  has  also  served  in  various  ma¬ 
jor  positions  at  the  Voice  of  Amer¬ 
ica. 

Hartzenbusch  was  born  and  raised 
in  Shanghai,  China,  and  is  fluent  in 
three  languages  —  Chinese,  English, 
and  German. 

Universal  will  continue  to  use  Ed¬ 
itors  Press  Service  for  its  interna¬ 
tional  syndication. 

New  panel  from  TMS 

A  six-days-a-week  comic  panel 
which  “takes  a  sly  look  at  modern 
life”  has  been  launched  by  Tribune 
Media  Services. 


IC1M8  Trtbun*  M«dta  S«rvic«$.  inc.  I 

Al  Rights  Rstsrvsd  I 

Is  Lee  showing  a  semiconductor? 

“Leescapes”  is  by  Bill  Lee,  who 
has  been  the  humor  editor  for  Pent¬ 
house  and  Omni  magazines  since 
1976.  His  work  has  appeared  in  Pent¬ 
house,  Esquire,  National  Lampoon, 
The  New  Yorker,  and  other  publi¬ 
cations,  and  been  exhibited  at  var¬ 
ious  galleries. 

The  award-winning  cartoonist  was 
educated  at  the  School  of  Visual 
Arts  in  New  York. 

A  ‘Hollywood’  switch 

Frank  Swertlow  has  moved  his 
“Hollywood  Freeway”  gossip  and 
entertainment  column  from  Univer¬ 
sal  Press  Syndicate  to  the  New 
York  Times  Syndicate. 

The  feature  will  be  available  four 
times  a  week,  with  one  installment 
devoted  to  tv  news. 

Swertlow,  46,  has  been  a  colum¬ 
nist  with  the  Los  Angeles  Daily  News 
since  1984.  Before  that,  he  was  tv 


Frank  Swertlow 

critic  and  writer  at  the  Los  Angeles 
Herald  Examiner,  KCBS-TV,  TV 
Guide,  Chicago  Sun-Times,  Chica¬ 
go  Daily  News,  and  UPl. 

Also,  Swertlow  has  written  free¬ 
lance  articles  and  appeared  on  na¬ 
tional  tv  shows. 

KRTBN’s  distributors 

Knight-Ridder/Tribune  Busi¬ 
ness  News  (KRTBN)  has  signed 
three  more  agreements  with  distrib¬ 
utors  for  the  electronic  service. 

The  three  are  NewsNet  Inc.,  Bryn 
Mawr,  Pa.;  Mainstream  Data  Inc., 
Salt  Lake  City;  and  Individual  Inc., 
Cambridge,  Mass. 

NewsNet’s  full-text  online  service 
includes  more  than  500  sources  of 
news,  including  newsletters,  wire 
services,  and  other  business  infor¬ 
mation. 

Mainstream  offers  a  broadcast  in¬ 
formation  service  that  delivers  news 
to  Apple  Macintosh  computers  via 
FM  radio  and  satellite. 

Individual  publishes  customized 
daily  newsletters  —  delivered  elec¬ 
tronically  or  by  fax  —  for  the  com¬ 
puter,  electronics,  and  aerospace  in¬ 
dustries. 

There  are  now  a  total  of  six  dis¬ 
tributors  for  the  recently  launched 
KRTBN  (see  E&P,  February  22),  a 
unit  of  Knight-Ridder/Tribune  In¬ 
formation  Services  which  is  mar¬ 
keted  by  the  Tribune  Media  Ser¬ 
vices  syndicate. 

A  potpourri  of  books 

America:  What  Went  Wrong?  by 
Pulitzer  Prize-winning  investigative 
journalists  Donald  L.  Barlett  and 
James  B.  Steele  of  the  Philadelphia 
Inquirer  has  been  released  by  An¬ 
drews  and  McMeel,  the  publishing 
arm  of  Universal  Press  Syndicate. 

The  book’s  material,  expanded 
from  last  October’s  celebrated  In¬ 
quirer  series,  discusses  how  millions 


of  Americans  have  been  victimized 
by  the  actions  of  Washington  rule- 
makers  and  Wall  Street  deal-mak¬ 
ers. 

United  Media’s  Topper  publish¬ 
ing  arm  has  released  Happy  Days 
Are  Here  Again,  the  latest  collec¬ 
tion  of  editorial  cartoons  from 
Pulitzer  winner  Mike  Peters  of  the 
Dayton  Daily  News  and  United  Fea¬ 
ture  Syndicate. 

Random  House  has  come  out  with 
the  first  children’s  book  starring  the 
title  dog  character  in  “Howard 
Huge,”  which  runs  in  Parade  mag¬ 
azine  and  is  syndicated  interna¬ 
tionally  by  United. 

Howard  'luge  Comes  to  Stay  is 
written  by  Bunny  Hoest  and  illus¬ 
trated  by  John  Reiner,  who  collab¬ 
orate  on  “The  Lockhorns,”  “Agatha 
Crumm,”  and  “What  A  Guy!”  for 
King  Features  Syndicate. 

Also,  Hoest  appeared  on  the 
March  1 1  Best  Talk  show  on  the 
New  York  City  area’s  WPIX-TV. 
She  discussed  how  comics  increas¬ 
ingly  reflect  aspects  of  today’s  so¬ 
ciety. 

“Marvin”  creator  Tom  Armstrong 
of  King’s  North  America  Syndi¬ 
cate  division  has  written  and  illus¬ 
trated  his  first  non-“Marvin”  book 
( Continued  on  page  54) 


TIE  THE  KNOT 

WITH  MORE 

READERS 


Our  Wedding  Bells  Mini  has  13 
features.  And  Brides  and  Bouquets 
offers  20  special  features.  You 
can  buy  them  individually.  Or 
get  everything  you  need  to  help 
room  the  bride  by  ordering 
oth.  Call  and  say  ''I  do"  today 
to  our  brides  packages.  Add  a 
colorfoto  for  cover  pizzazz  too! 

Cal!  toll-free  800445-4555  for 
a  free  sample  of  our  perfect 
union.  Alaska,  California, 

Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
revenues. 
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SYNDICATES/NEWS  SERVICES 


Walt  Kelly’s  children  doing  ‘Pogo’ 

The  late  Walt  Kelly’s  son  and  daughter  will  be  taking  over  the  Los 
Angeles  Times  Syndicate-distributed  “Pogo”  as  of  March  23. 

Peter  and  Carolyn  Kelly  will  replace  Neal  Sternecky,  who  is  departing 
to  develop  his  own  comic  strip. 

“I  think  it  promises  to  be  a  lot  of  fun,”  said  Peter,  a  professional  writ¬ 
er  who  will  script  the  comic.  “Carolyn  and  I  like  to  be  funny  together. 
Now  we  can  let  everyone  in  on  the  joke.” 

Carolyn  —  a  designer,  illustrator,  and  cartoonist  who  will  handle  the 
art  —  added,  “We’ve  both  been  steeped  from  birth  in  the  tradition  of 
‘Pogo.’” 

Speaking  of  tradition,  there  will  be  a  special  series  of  original  Sunday 
strips  by  Walt  Kelly  starting  on  March  29. 

Walt  did  “Pogo”  for  more  than  two  decades  until  his  death  in  1973. 
The  strip  reappeared  on  comics  pages  in  1989. 


(Continued  from  page  53) 
for  Longstreet  Press.  It’s  called  Dirty 
Dancing  With  Wolves  and  Other 
Movie  Sequels  That  Never  Made  It 
Off  the  Drawing  Board. 

Armstrong  has  also  created  a  1992 
calendar  for  No  Greater  Love,  the 
organization  which  provides  support 
to  families  of  military  people  who 
have  lost  their  lives. 

A  graphic  novel  called  The  Mask 
Conspiracy  has  been  written  and  il¬ 
lustrated  by  Illinois-based  weekly 
newspaper  editor  Myke  Feinman. 
The  comic  book  —  published  by  Ink 
and  Feathers  Comics,  140  N.  Mul¬ 
berry,  No.  2,  Herscher,  111.  60941 

—  stars  fictional  journalist  Terry 
Freedom.  The  book’s  last  eight  pages 
are  by  “Big  Lou”  cartoonist  Jim  Rid¬ 
ings,  a  former  newspaper  reporter. 

Another  cartoon  book.  The  Fun¬ 
ny  Zone,  has  been  self-published  by 
Rick  Olson,  Box  21302,  Minneapo¬ 
lis,  Minn.  55421. 

In  the  text  area,  McGraw-Hill  has 
released  an  updated  paperback  edi¬ 
tion  of  How  to  Get  More  Miles  Per 
Gallon  in  the  1990s  by  New  York 
Times  Syndicate  auto  columnist  Bob 
Sikorsky. 

Another  NYTS  columnist,  Jeff 
Smith,  has  written  The  Frugal 
Gourmet  Whole  Family  Cookbook 
for  William  Morrow. 

Pocket  Books  has  published  a  col¬ 
lection  of  humor  columns  called 
Notes  of  a  Nervous  Man  by  James 
Lileks  of  Newhouse  News  Service. 

Dress  for  Less  has  been  published 
by  Sisters  Syndicate,  2244  Asbury 
Ave.,  Evanston,  Ill.  60201.  The  book 

—  based  on  the  Sisters  column  of 
the  same  name  —  is  by  Candie  Bar¬ 
rie  and  Pati  Lowell,  with  photographs 
by  Patricia  Barrow. 

“Supermarket  Sampler”  colum¬ 
nists  Bonnie  Tandy  Leblang  and  Car¬ 
olyn  Wyman  of  Universal  have  put 
together  a  book  of  the  best  new 
products  from  1991. 

Topper  has  released  True  and 
Tacky  II:  More  Weird  Stories  From 


From  Tom  Armstrong’s  book. 


the  World’s  Newswires  by  Carolyn 
Naifeh  and  Monica  Hoose.  Bob 
Staake  is  the  illustrator. 

And  coming  this  spring  from  Dut¬ 
ton  is  Succeeding  in  Small  Business: 
The  101  Toughest  Small  Business 
Problems  and  How  to  Solve  Them 
by  Los  Angeles  Times  Syndicate 
columnist  Jane  Applegate. 


Kid  section  changes 

Gannett’ s  “Penny whistle  Press” 
supplement  was  recently  redesigned 
and  renamed  “Kids  Today,”  ac¬ 
cording  to  an  article  in  last  month’s 
Gannetteer  magazine. 

The  11 -year-old  supplement  now 
has  four  pages  rather  than  eight, 
“more  clearly  written  stories,”  bet¬ 
ter  graphics,  and  so  on.  Also,  the 
target  audience  has  narrowed  from 
youngsters  4-14  to  10-14. 

“Kids  Today”  appears  in  28  Gan¬ 
nett  and  three  non-Gannett  newspa¬ 
pers. 

‘Annie’  has  a  sequel 

An  Annie  musical  sequel  called 
Annie  Warbucks  opened  in  Illinois 
last  month  to  generally  positive  re¬ 
views  and  may  come  to  Broadway 
this  December,  according  to  Variety. 

The  “Annie”  comic  strip,  created 


by  the  late  Harold  Gray,  is  now 
done  by  Leonard  Starr  of  Tribune 
Media  Services. 

Has  Guardian  pieces 

Stories  from  Britain’s  Guardian 
newspaper  are  now  being  distribut¬ 
ed  by  Insight  News  &  Features. 

The  Guardian  News  Service  pro¬ 
vides  20-25  stories  each  weekday, 
including  international  news  fea¬ 
tures,  commentary,  analysis,  enter¬ 
tainment,  travel,  sports,  and  sci¬ 
ence/environment  pieces. 

Insight  —  based  at  10  Huntley  St., 
No.  804,  Toronto,  Can.  M4Y  2K7 
—  also  distributes  copy  from  The 
Observer  and  European.  The  latter 
is  a  former  Robert  Maxwell  publi¬ 
cation  which  changed  owners. 

In  Stars  and  Stripes 

A  weekly  humor  comic  called 
“M.L.E.”  has  started  running  in  the 
Stars  and  Stripes  newspaper’s  Eu¬ 
ropean  edition. 

“M.L.E.”  (Military  Life  in  Eu¬ 
rope)  is  by  Charles  Kaufman,  a  for¬ 
mer  U.S.  Air  Force  captain  and  now 
the  creative  director  of  an  ad  agen¬ 
cy  near  Heidelberg,  Germany. 

Kaufman,  who  is  from  Oregon, 
has  done  cartoons  for  various  news¬ 
papers  and  magazines. 
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Group  for  Illinois  sports  editors  formed 


(Continued  from  page  15) 


St.  Patrick’s  Day. 

“And  while  we’re  talking  Irish, 
how  about  the  Orangemen  of  Syra¬ 
cuse,  or  the  Duke  Blue  Devils? 
Would  Jimmy  Swaggart  approve?” 

Also  joining  in  the  hullabaloo  was 
Los  Angeles  Times  sports  columnist 
Mike  Downey,  who  commented  on 
Oregonian’s  announcement:  “Nice 
idea,  but  not  very  practical.  For  all 
I  know,  there  might  be  Oregon  res¬ 
idents  who  resent  having  a  news¬ 
paper  named  after  them.” 

Still,  Downey  said  “this  is  an  im¬ 
portant  subject  that  won’t  —  and 
shouldn’t  —  go  away.” 

He  offered  the  notion  that  the  dis¬ 
pute  might  be  resolved  by  teams  like 
the  Atlanta  Braves  and  Cleveland 
Indians  changing  their  names,  point¬ 
ing  out  that  Stanford  University 
switched  its  nickname  from  the  In¬ 
dians  to  the  Cardinals  in  1972  with¬ 
out  seeming  to  have  lost  alumni  sup¬ 
port. 

John  Rawlings,  editor  of  the  St. 
Louis-based  Sporting  News,  told  the 
Oregonian,  “I  think  it’s  a  terrific 
symbolic  gesture.  I  think  it’s  going 
to  give  people  everywhere  some¬ 
thing  to  think  about.”  ! 

Managing  editor  Thompson  be¬ 
lieves  more  Oregonian  readers  are 
thinking  positively  about  the  change 
as  the  shock  wears  off. 

“We’re  starting  to  get  more  let¬ 
ters  of  support,”  he  said. 

Sports  editor 
back  on  job 

More  than  four  months  after  he 
was  nearly  killed  by  a  hit-and-run 
driver,  Chicago  Defender  sports  ed¬ 
itor  Larry  Gross  has  returned  to  the 
newsroom. 

Gross  was  hospitalized  for  weeks 
and  spent  extensive  time  in  reha¬ 
bilitation  following  the  Oct.  18, 
1991,  injury.  Gross,  49,  suffered  nu¬ 
merous  breaks  in  his  arms  and  legs 
and  spent  several  days  in  critical 
condition  at  Christ  Hospital  in  Oak 
Lawn,  Ill. 

While  walking  across  a  South  Side 
street  at  9:50  p.m.  that  Friday,  Gross 
was  struck  by  what  police  describe 
as  a  “small  dark  blue  van”  that  ca¬ 
reened  around  the  corner  (E&P,  Nov. 
2,  1991,  P.  25). 

The  Defender  continues  to  offer 
a  $5,000  reward  for  information  lead¬ 
ing  to  the  driver’s  arrest. 

No  one  has  been  arrested  for  the 
hit-and-run. 


Illinois  Press  Sports  Editors  will 
hold  their  inaugural  meeting  April 
15  at  the  Champaign-U rbana  News- 
Gazette. 

The  new  group  was  the  idea  of 
three  sports  editors:  Bryan  Blood- 
worth  of  the  Bloomington  Panto¬ 
graph,  Jean  McDonald  of  the  News- 
Gazette  and  Mark  Tupper  of  the  De¬ 
catur  Herald  &  Review. 

Organizational  assistance  was  pro¬ 
vided  by  the  Illinois  Press  Founda- 
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TV  DATA,  the  world’s 
largest  supplier  of 
television  listings,  is 
pleased  to  welcome 
these  major  clients  to 
our  growing  list. 

Find  out  why  more 
newspapers  choose 
TV  DATA  for  their 
television  listings. 
Call  Carol  Gannon  at 

800-833-9581. 


tion,  the  foundation  of  the  Illinois 
Press  Association. 

The  day-long  inaugural  meeting 
will  include  a  meeting  with  Asso¬ 
ciated  Press  personnel  and  several 
panels  and  roundtable  discussions. 
All  Illinois  sports  editors  are  invit¬ 
ed. 

Reservations  are  being  handled 
by  Shari  Speta  at  the  Illinois  Press 
Association,  701  South  Grand  Ave. 
West,  Springfield,  Ill.,  62704. 
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WYSE 

WORDS 


Contemporary  Advice 
for  Today's  Grandparents 


Best-selling  author  of 

Funny,  You  Don't  Look 
Like  a  Grandmother, 
Wyse  shares  her  thoughts 
on  grandparenting  in 
the  '90s  with  "Wyse 
Words,"  her  weekly 
column  for  Maturity 
News  Service. 

Offering  sound  and 
sensitive  advice  for 
today’s  grandparents, 

Wyse  answers  readers' 
questions  on  topics  like 
talking  with  grandkids, 
long-distance 
grandparenting  and 
grandparents'  rights. 


Wyse  writes  from 
experience.  She  has 

18  grandchildren,  has 
written  50  books  and  is 
a  contributing  editor  to 
Good  Housekeeping 
magazine. 

Reach  your  most  loyal 
readers  with  Lois  Wyse 
and  Maturity  News 
Service,  the  leading 
source  of  news  and 
information  for  your 
older  readers. 

For  more  Information 
please  call  Lisa  Klem 
Wilson  at  800-221-4816 
(in  New  York, 

212-692-3700). 
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UNITED  FEATURE 
SYNDICATE 

200  PARK  AVENUE 

NEW  YORK  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 
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1992 

1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

TULSA,  OKLA. 

WorW-m 

ROP  Locol . 

30,877 

1,411 

31,578 

1,327 

Preprint  Local . 

1,635 

964 

1,604 

1,253 

ROP  Notional . 

764 

1,138 

Preprint  Notional . 

144 

50 

Classified . 

25,428 

26,360 

Totol 

58,704 

2,375 

60,824 

2,630 

Tribone-e 

ROP  local 

32,801 

1,411 

32,046 

1,327 

Preprint  Local . 

1,635 

964 

1,604 

1,253 

ROP  National . 

764 

1,138 

Preprint  Notional . 

50 

Classified . 

25,071 

26,014 

Totol . 

60,271 

2,375 

60,802 

2,630 

World-S 

ROP  locol . 

16,275 

15,665 

Preprint  Local . 

3.997 

4,587 

ROP  Notionol . 

1,097 

1,395 

Preprint  National . 

3,684 

3,419 

Classified . 

15,543 

16,426 

Totol . 

40,596 

41,492 

GRAND  TOTAL.. 

...  159,571 

4,750 

163,118 

5,260 

YEAR  TO  DATE . 

...  159,571 

4,750 

163,118 

5,260 

TWIN  FALLS 

IDAHO 

Times  News-mS 

ROP  Local . 

24,444 

23,770 

Preprint  Local . 

52,335 

50,587 

ROP  National . 

217 

524 

Preprint  Notional . 

88 

88 

Classified . 

20,202 

16,100 

GRAND  TOTAL- 

97,286 

91,069 

YEAR  TO  DATE . 

97,286 

91,069 

WASHINGTON,  PENN. 

Observer-Reporter-m 

ROP  Local . 

14,382 

17,020 

Preprint  Local . 

10,772 

14,513 

ROP  National . 

530 

1,086 

Preprint  National . 

516 

Clossified . 

20,594 

20,540 

Total . 

46,794 

53,159 

Observer-Reporter-S 

ROP  Locol . 

4,282 

4,819 

Preprint  Local . 

14,706 

13,545 

ROP  Notional . 

204 

Preprint  Notional . 

645 

774 

Classified . 

4,332 

3,735 

Total . 

24,169 

22,873 

GRAND  TOTAL 

70,963 

76,032 

YEAR  TO  DATE 

70,963 

76,032 

WINDSOR,  ONT. 

Star-e* 

ROP  Local.... 

393,896 

502,643 

Preprint  Local 

495,463 

478,752 

ROP  Notional 

98,495 

126,084 

Preprint  Notionol . 

106,838 

90,533 

Classified . 

261,431 

275,366 

GRAND  TOTAL. 

....  1,356,123 

1,473,378 

YEAR  TO  DATE 

.  1,356,123 

1,473,378 

Note;  Figures  given  in  modular  ogote  lines. 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Locol.  .. 

43,964 

8,717 

40,585 

8,151 

Preprint  Local 

4,300 

15,821 

2,806 

9,218 

ROP  Notional 

1,333 

1,174 

Preprint  National . 

528 

40 

594 

Classified . 

42,664 

83 

31,802 

Totol . 

92,261 

25,149 

76,407 

17,963 

Journol-S 

ROP  Local  ... 

15,098 

2,882 

14,031 

3,051 

Preprint  Local 

3,319 

19,804 

1,992 

13,394 

ROP  Notional 

311 

770 

Preprint  Notional . 

18,510 

15,014 

Clossified . 

20,313 

14,482 

Totol . 

57,551 

22,686 

46,289 

16,445 

GRAND  TOTAL 

149,812 

47,835 

122,696 

34,408 

YEAR  TO  DATE 

.  149,812 

47,835 

122,696 

34,408 
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11  W.  19tli  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES 

AVAILABLE 


900  PERSONALS 


900  VOICE  PERSONALS  at  the  lowest 
cost.  Different  programs  with  different 
revenue  splits.  Established,  reputable 
company.  (800)  755-5898. 


***  FREE  900  #’s  *** 

Yes  -  FREE  900  #'s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


ENTERTAINMENT 


HOLLYWOOD  GOSSIP  COLUMN  (the 
latest  on  the  greatest).  Weekly,  camera- 
ready  with  photos.  Info:  1(800) 
533-0073. 


NEWS  SERVICES 


ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
.  Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  (jA 
92545  Phone  (714)  926-4843. 


SENIOR  HEALTH 


“SENIOR  CLINIC.”  America’s  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  60()  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 


ANNOUNCEMENTS 


A  tyrant  is  the  worst  dis¬ 
ease,  and  the  cause  of  all 
others. 

William  Blake 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

PUBLISH  the  Bingo  Bugle.  Nation’s 
largest  franchised  monthly  Bingo  news¬ 
paper.  High  profit  potential.  Complete 
training.  $1,500  -  $4,000  investment. 
In  "Entrepreneur’s"  Top  500  Fran¬ 
chises.  Call:  l-(800)-447-1958,  or 
write:  Bingo  Bugle  Development,  PO 
Box  51189,  Seattle,  WA  98115-1189. 

WORKING  partner  for  growing  6-year- 
old  South  jersey  Directory  Publisher. 
Seeking  skills  in  business  management, 
finance  production,  marketing.  Capitol 
may  be  required.  (609)  988-5480 


EDITORIAL  CONSULTANTS 


ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing,  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
■papers.  Write  Mike  Wallace  News 
Consulting,  512  Capitola  Ave.,  Suite 
100,  Capitola,  CA  95010,  or  call  (408) 
479-1757. 

NEWSPAPER  APPRAISERS 

APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


■’1st  in  RESULTS" 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

■  BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a 'property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 

(803)  457-3846.  No  obligation. 

Sales  •  Appraisals  •  Consulting 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS  I 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  M A  02 1 74.  (6 1 7)  643-1863 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
Appraisal*6rokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

GEORGIA 

Spend  the  weekends  on  nearby  beaches 
or  exploring  islands  off  the  Georgia  and 
South  Carolina  coast.  Two  paid  weeklies 
available  in  separate  packages. Both 
uncontested.  Owners  asking  $550,000 
for  one  and  $120,000  for  the  other. 
Confidentiality.  Agreement  required. 
Call  or  write  today. 

JIM  HALL  MEDIA  SERVICES 
PO  Box  1088 
Troy,  Alabama  36081 
Telephone:  (205)  566-7198 
FAX:  (205)  566-0170 


NEWSPAPERS  FOR  SALE 


BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 

COUNTY  SEAT  weekly  newspaper  in 
South  Central  Texas  for  sale.  Totally 
computerized  operation  grosses 
$250,000,  nets  almost  half  of  gross. 
$350,000  cash  sale  price.  Send  finan¬ 
cial  qualifications  in  first  letter  to  PO 
Box  26530,  Austin,  TX  78755. 

Daily  newspaper.  No.  Calif.,  15K  circu¬ 
lation  range.  Price:  $15-20  million. 
Plus  nearby  weekly  group  $7.6  million. 
Mel  Hodell,  Bkr.,  5196  Benito,  #11, 
Montclair,  CA  91763.  (714) 
626-6440. 

FOR  SALE:  Northern  Arizona,  growing 
regional  market,  twice  weekly, 
Wednesday  and  Friday  morning  news¬ 
paper.  Award  winning.  Gross  $750K 
plus  real  estate.  Reply  to:  Box  5719, 
Editor  &  Publisher. 

TEXAS:  Shopper,  profitable, 
$2,900,000 

MINNESOTA:  Shopper,  profitable, 
$450,000 

CALIFORNIA:  Paid  shopper,  profitable, 
$1,050,000 

ROCKIES:  Free  newspapers,  profitable, 

$2,000,000. 

MONTANA:  Newspaper,  profitable, 
$215,000 

Cribb  Media  Service,  1  Annette  Park  Dr. 
Bozeman,  MT  59715  (406)  586-6621 

WEEKLY  &  TMC  on  Mac  near  Eugene. 
$75,000,  terms.  Write:  Newspaper, 
322  Broken  Oak  Loop,  Eugene,  OR 
97405. 

NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

INVESTOR  SEEKS  NEWSPAPER 
.Investor  will  purchase  small  daily  and 
medium  to  large  weekly  newspapers. 
Respond  to  Box  5758,  Editor  & 
Publisher.  Principals  only.  No  brokers, 
please. 

NEWSPAPER  WANTED:  Profitable 
Texas  weekly,  grossing  $200,000  - 
$500,000.  Call  (713)  554-2556. 


PUBUCATIONS  FOR  SALE 


THIS  IS  THE  DREAM  you’ve  been  wait¬ 
ing  for.  A  monthly  newsmagazine  in 
Southern  Oregon’s  famous  vacation 
paradise.  Buying  this  highly  respected 
publication  also  buys  you  an  enviable 
lifestyle  in  this  co^  economically  sound 
cultural  community.  Publication  gros¬ 
ses  $100,000  per  year,  netting 
$50,000  comfortably.  Asking 
$110,000.  Call  evenings/weekends 
(503)  846-7695. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


EDITOR  &  PUBLISHER  for  March  21,  1992 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCULATION  WITH: 
1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAILABLE 
CALL  MR.  PRIOLO 
1(800)  25  AMTEL 


ARE  YOUR  TELEMARKETING 
RESULTS  MEETING  YOUR  NEEDS? 
CIRCULATION  DEVELOPMENT  INC. 
1  (800)  247-2338 


CIRCULATION  III 
TelemarKeting  Coast  to  Coast 
(214)  352-1123 
Jotin  Dinan  ~  John  Lyons 


DOVER  PROMOTIONS.  INC. 

Nothing  fancy,  just  hard  work!  Crew 
sales  with  employee  managers.  Tele¬ 
marketing,  Market  Research  and  Opin¬ 
ion  Polls.  (609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


TERRY  JOHNSTON 
PRODUCTIONS  INC. 
Unequaled  Telemarketing  Results 
Immediate  Growth  Realized 
Call:  (7 14)  665-7298 


INDUSTRY  SERVICES  1 

CIRCULATION  SERVICES 

VER-A-FAST  CORPORATION 
Start/Stop  Saver  Verification 
Pre-approved  Sampling 
Call  1-800-FAST-INF0 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

'Daily  Sen/ice  Contracts* 

*0ne  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  11800)  657-2110 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 


3M  Deadliner/Pyrofax 
Film  Recycling 
*  one  free  recycle 
with  mention  of  this  ad 
*  2  shipped  minimum 
_ l-(800)  541-4307 _ 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 


r ****** W*AA**A******A*AA******«AAA***A*AA1 

Crosfield  Pagefax 
\l  Facsimile  Equipment 

\l  For  Sale  I 

t  *  * 

1 2  The  New  York  Daily  News  is  accepting  bids  for  ^ 

^  *  purchase  of  the  following  Crosfield  Pagefax  units:  * 

f  *  * 

1 2  *  3  Pagefax  '663'  Readers  with  compressors  J 

t*  * 

^  *  *6  Pagefax  '664"  Writers  with  decompressors  * 

t  *  and  on-line  film  transports  (processors  not  ^ 

J  *  included).  J 

t*  * 

^  *  TWo  ARQ  concentrator  network  controllers  * 

k*  * 

k  *  All  equipment  is  two  years  old  and  has  been  used  * 

^  2  sparingly.  Equipment  can  be  viewed  at  The  Daily  J 

News  facilities.  Functional  demonstrations  * 

k  *  arranged  on  request.  * 

it 

^  Please  submit  bids  or  direct  inquiries  for  all  or  part  of  this  equipment  to:  ^ 

★  ★ 

It  it  Mr.  Robert  Sember  ^ 

J  ♦  Purchasing  Director  ^ 

^  J  New  York  Daily  News  J 

*  A  220  E  42nd  St.  X 

*  it  New  YorK  NY  10017  it 

*  *  Phone  (212)  210-1814  * 

**  DAILYsNEWS  * 

***************************************** 

***************************************** 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


MAILROOM 


•  24-P.  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX.  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


MAILROOM 
TRUCKLOADER 
(never  used) 

D-12  truckloader  (Machine  Design) 
telescoping  12  ft.  conveyor  with  electric 
controls.  Purchased  new,  in  storage  for 
8  years.  No  reasonable  offer  refused. 
Call  Mona  or  Ken  at  (201)  428-6200 
ext.  5000  or  5002. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PUBLIC 

AUCTION 

On  Thursday,  April  2nd,  we  will  sell  at 
PUBLIC  AUCTION  in  Harrisburg,  Penna. 
one  (1)  GOSS  COMMUNITY  IN-LINE  WEB 
FOLDER,  22-3/4"  x  35"  completely  & 
totally  rebuilt  in  1990.  For  details  phone 
Howard  Diamond  at  (201)  653-4040  or 
tax  him  at:  (201)  653-5221. 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

For  Sale:  1985  8/u  COLOR  KING  w/3 
folders;  1975  8/u  HARRIS  V25  w/2 
folders;  1975  6/u  HARRIS  MIOOO; 
1984  5/u  G14  BAKER  PERKINS  w/TEC 
22’  dryer;  1973  4/u  NEWS  KING; 
HARRIS  2  fomer  folder  23  9/16". 

(913)  362-8888  Fax  (913)  362-8901 

GOSS  COSMO  PRESS  -  1974  -  6  units. 
Good  running  condition. 

Call  (813)  461-0245. 


SCANNING  EQUIPMENT 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 


NEW  Ultre  Inagesetter  94  (15"  width) 
w/Birmy  486  software  RIP  with  486/33 
computer,  64  mb  RAM,  200  mb  hard 
drive,  90  day  parts  warranty,  $35,500. 
Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


FAX  YOUR  AD  TO  E&P 
(212)  929-1259 

HELP 

WANTED 


AVAILABLE 

Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  ted  press  and 
bindery  ^uipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
senrice.  Call  Lee  Smith  Industries  at  1 
(800)  866-0515  for  further  details. 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528FAX  (404)  552-2669. 


FULL-TIME  FACULTY  F 


ASSISTANT  PROFESSOR 
JOURNALISM 

Position  begins  September,  1992. 
Advanced  degree,  experience  in  jour¬ 
nalism,  and  strong  commitment  to 
teaching,  essential.  Send  letter  and 
current  vita  by  May  1,  1992,  to  Prof. 
Harris  Ross,  Dept,  of  English,  Universi¬ 
ty  of  Delaware,  204  Memorial  Hall, 
Newark,  DE  19716. 

The  UNIVERSITY  OF  DELAWARE  is  an 
equal  opportunity  employer  which 
encourages  application  from  qualified 
minority  grou(3  members  and  women. 


POSITION  AVAILABLE 


Tlw  traduite  School  ol  Journalism  with  Intomational  and  Area  Studies  at  the  University  ot  California, 
Berkeley,  is  seehinf  a  lull-time  journalism  faculty  memher  whose  specialty  is  international  journalism,  with 
a  focus  on  Asia.  The  appointment  is  non-tenured  with  the  prospect  ot  tenure  in  the  future. 

The  quality  ot  an  applicant’s  professional  work  will  he  piven  suhstantial  wei|ht  as  will  scholarly  achieve¬ 
ment.  Previous  university  teachini  is  an  asset,  since  the  appointee  will  he  required  to  teach  both  qraduato 
seminars  and  under|raduate  lectures. 

The  appointee  is  eipected  to  continue  to  pohlish,  either  as  a  journalist  or  as  a  scholarly  researcher  in  this 
area.  The  faculty  member  would  also  be  eipected  to  participate  in  student  advisini,  faculty  (ovemance  and 
other  resxnsihilHies  of  the  SchMi.  the  University  and  the  journalism  profession. 

The  apxiotee  will  he  required  to  oversee  and  develop  tho  joint  master's  profram  in  Journalism  and  Asian 
Studios.  The  appointee  will  he  exacted  to  plan  and  administer  research  pro(rams  and  conferences  on 
international  journalism. 

Applications  should  be  mailed  before  April  30.  1992.  Apxintment  will  take  effect  July  1.  1992  or  soon 
thereafter. 

Apply  with  resume,  includint  the  names  of  at  least  three  references  to: 

Tom  Goldstein 

Dean,  Graduate  School  of  Journalism 
121  fforth  Gate  Hall 
University  of  California 
Berkoley.  CA  94720 
The  University  of  California  is  an 
Equal  Opxrtunity  Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  March  21,  1992 


IRING?  HIRING?  HIRING?  HIRING?  Hi 
PR  JUST  LOOKING?  OR  JUST  LOOKIN 
?  BUYING?  BUYING?  BUYING?  BUY 
ING?  SELLING?  SELLING?  SELLING? 

?  HIRING?  HIRING?  HIRING?  HIRING 
IT  LOOKING?  OR  JUST  LOOKING?  C 
UYING?  BUYING?  BUYING?  BUYINGI 
ELLING?  SELLING?  SELLING?  SELLING 
IRING?  HIRING?  HIRING?  HIRING?  H 

Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&P! 

Rates  and  order  form  are  in  this  section.  To 
place  your  classified  ad  call  (212]  675-4380 
or  mail  it  to  the  E&P  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  AD!!I 


E&P  Classified 

..  .the  difference  is  in  the  results 


HELP  WANTED 


ACADEMIC 


PHOTOJOURNALISM:  Tenure-track 
faculty  position  open  Fall  1992.  Rank 
and  salary  dependent  upon  qualifica¬ 
tions  and  experience.  Responsible  for 
teaching  photojournalism,  visual 
communications  and  related  courses; 
updating  photojurnalism  curriculum; 
advising.  Qualifications-.  Earned  docto¬ 
rate  in  visual  communication  or  other 
mass  communication  field  preferred; 
master’s  in  photojournalism,  photogra¬ 
phy  or  other  mass  communication  field 
required.  Five  years’  professional 
photojournalism/documentary  photo¬ 
graphy  experience  required.  College 
teaching  experience  and  word  process¬ 
ing  skill  desirable.  Finalists  will  be 
asked  to  provide  a  broad  portfolio  and 
present  a  teaching  demonstration.  Send 
letter  of  application,  resume,  list  of 
three  references  (addresses  and  tele¬ 
phone  numbers)  tO:  Photojournalism/ 
MC  Search,  Affirmative  Action  Office, 
Winona  State  University,  PO  Box  5838, 
Winona,  MN  55987-5838.  Screening 
begins  April  27,  1992.  WSU  is  an  Affir¬ 
mative  Action/Title  IX/Equal  Opportuni¬ 
ty  University.  Women,  minorities,  and 
individuals  with  disabilities  are  encour- 
aged  to  apply. _ _ 


Triumph  cannot  help  being 
cruel. 

Jose  Ortega  Y  Gasset 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER 
sought  for  weekly  in  western  NC.  Must 
have  excellent  marketing  and  manage¬ 
ment  skills.  Send  resume  to  Box  5744, 
Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
sought  for  Southern  Ohio  group  with 
commercial  web  department.  Must 
have  excellent  marketing  and  manage¬ 
ment  skills.  Send  resume  to  Box  5743, 
Editor  &  Publisher. 


Growing,  family-owned  group  of  news¬ 
papers  in  7  SE&MW  states  needs 
management  personnel.  Our  publishers 
have  the  opportunity  for  future  owner¬ 
ship  and  share  in  profits.  Send  resume 
to  Box  5747,  Editor  &  Publisher. 


PUBLISHER-2  group  owned,  rural 
weeklies  with  competition  in  Zone  6. 
Need  motivated  person  with  high  energy 
level.  Requires  previous  publishing 
experience,  strong  ad  sales  ability, 
proven  business  skills  and  desire  for 
community  involvement.  Send  resume 
and  salary  history  to  Box  5724,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  TELEMARKETING 
SUPERVISOR 

Riverside  County’s  major  daily  news¬ 
paper  seeks  a  Classified  Advertising 
Telemarketing  Supervisor  for  their 
commercial  sales  division. 

Applicant  must  have  classified  advertis¬ 
ing  sales  background  of  at  least  5  years 
with  proven  supervisory/management 
experience  in  same  and  excellent 
results  oriented  leadership  abilities  to 
develop,  motivate  and  direct  an  aggres¬ 
sive  pro-agtive  telemarketing  team  with¬ 
in  a  highly  competitive  market.  Strong 
organizational,  communication  and 
customer  service  skills. 

Excellent  starting  salary  and  benefits 
program. 

Send  resume  tO:  M.  Trogdan,  CAM,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 


ADVERTISING  SALES  DIRECTOR 
North  Florida  weekly  seeks  an  aggres¬ 
sive  well  organized  results-oriented 
advertising  sales  director.  College 
degree  and  media  sales  management  a 
must.  Base  salary  with  bonus  potential 
well  over  $50k.  Resume  and  salary 
requirements  to  Box  5742,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING 

DIRECTOR 

Michigan  7-day,  full-color  newspaper, 
circulation  of  35,000,  with  two  TMCs 
and  one  real  estate  publication.  Candi¬ 
date  must  possess  ability  to  out-think 
and  out-hustle  competition,  develop 
new  products  and  motivate  ad  staff  to 
achieve  revenue  goals.  Salaried  position 
with  incentive  program  and  excellent 
benefits.  Send  letter  of  application  and 
resume  to  Charles  Casner,  Publisher, 
The  Herald-Palladium,  PO  Box  128,  St. 
Joseph,  Ml  49085. 

RETAIL  ADVERTISING  MANAGER 
The  Nation’s  #1  newspaper  in  full  run 
retail  lineage  is  seeking  a  qualified 
candidate  to  lead  our  retail  advertising 
division.  This  is  a  highly  visible  and 
challenging  management  position  in 
one  of  the  nation’s  most  competitive 
retail  markets.  Position  responsibilities 
include  the  management  of  7  key 
revenue  producing  areas  within  the 
retail  division  and  providing  leadership 
and  motivation  for  one  of  the  largest 
professional  sales  and  management 
organizations  in  the  country.  Candi¬ 
dates  must  have  major  market  news¬ 
paper  sales  and  management  experi¬ 
ence  and  a  solid  understanding  of  the 
retail  industry.  Strong  communication 
and  people  skills  are  required.  The 
Orange  County  Register  is  an  innovative 
award-winning  newspaper  and  the  flag¬ 
ship  publication  of  Southern  California 
based  Freedom  Newspapers  Inc.  Excel¬ 
lent  benefits  include  health,  dental, 
vision,  401k  and  pension  plans.  If  you 
are  qualified  and  seriously  interested  in 
joining  a  dynamic  advertising  organiza¬ 
tion  please  send  your  resume  to  Howard 
Griffin,  Advertising  Director,  Orange 
County  Register,  625  North  Grand, 
Santa  Ana,  CA  92701. 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Leader  Newspaper  Group, 
publisher  of  three  Los  Angeles  area 
community  newspapers  (one  daily,  two 
twice  weekly)  is  seeking  a  motivated, 
people-oriented  individual  for  our  inno¬ 
vative  management  team.  We  require  a 
minimum  of  2  years  classified  manage¬ 
ment  background,  including  outside 
sales  and  telemarketing  experience. 
Computer  literacy,  time  management, 
and  problem  solving  ability  are  a  must. 
We  offer  complete  benefit  package  and 
excellent  compensation.  Please  send 
salary  requirements  and  resume  to: 

Mike  Gordon 

Vice  President/Advertising 
Coast  Community  Publishing  Inc. 
Ill  N.  Isabel  Street 
Glendale,  CA  91206 
OR  FAX  IN  CONFIDENCE  TO 
(818)  243-5944 


RETAIL  ADVERTISING  MANAGER  for 
33M  daily  and  Sunday  newspaper  with 
TMC  located  in  the  Pittsburgh  market. 
Successful  candidate  must  display  the 
ability  to  direct  a  staff  of  seven  retail/ 
classified  display  sales  people  through 
planning,  training,  motivation  and  crea¬ 
tive  idea.  Marketing  and  aggressive 
sales  skills  a  must.  Send  resume  and 
salary  history  to  David  S.  Renne,  Adver¬ 
tising  Director,  Herald-Standard,  8-18 
East  Church  St.,  Uniontown,  PA 
15401. _ 

Physical  courage,  which 
despises  all  danger,  will 
make  a  man  brave  in  one 
way:  and  moral  courage, 
which  despises  all  opinion, 
will  make  a  brave  in 
another. 

Caleb  C.  Colton 
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HELP  WANTED 


ADVERTISING 


FIELD  SALES  MANAGER  -  RETAIL 

AM  and  Sunday  newspaper  operation 
located  in  the  beautiful  seacoast  city  of 
Portland.  ME.  circulation:  75.000 
daily.  150.000  Sunday,  has  an  opening 
for  a  sales  manager  in  retail  advertising. 
We  need  a  coach,  trainer  and  creative 
resource  for  our  staff. 

Job  responsibilities  will  include  main¬ 
taining  a  regular  schedule  of  traveling 
with  sales  staff,  analyzing  and  reviewing 
individual  sales  zone  account  activity, 
assisting  staff  in  setting  zone  goals, 
aiding  staff  in  accomplishing  individual 
departmental  objectives. 

Candidates  must  possess  high  energy, 
personal  motivation  to  succeed,  excel¬ 
lent  human  relations  and  communica¬ 
tions  skills  and  a  proven  sales  develop¬ 
ment  track  record.  College  preferred. 
This  challenging  opportunity  offers  a 
competitive  salary  and  an  excellent 
company  paid  benefit  package. 

Qualified  persons  should  submit  a  letter 
of  interest  and  complete  resume  to: 
THE  PORTLAND  NEWSPAPERS, 
ATTN;  Personnel  Department,  PO  Box 
1460.  Portland.  ME  04014.  EOE. 


TELEMARKETING  MANAGER 

One  of  the  nation's  fastest  growing 
newspapers  is  seeking  an  experienced 
telemarketing  manager  to  supervise  a 
staff  of  10  in  Retail  and  Classified 
sales.  Duties  include  selling  new  busi¬ 
ness,  budgeting,  staffing  and  new 
product  development.  Join  a  growing 
organization  in  a  competitive  market. 
Send  resume  to  Ad  Director,  Daily 
News,  PO  Box  4200,  Woodland  Hills, 
CA  91365. 


ARTI6RAPHICS 


ART  DIRECTOR 

The  Sun-Sentinel  in  Fort  Lauderdale  is 
looking  for  an  art  director  to  manage  a 
staff  of  10.  Applicants  should  have  a 
minimum  of  seven  years  experience 
producing  infographics  and  illustra¬ 
tions.  Strong  management  skills,  good 
technical  abilities,  and  the  ability  to 
coordinate  and  plan  with  editors  is  a 
must.  Send  resumes  and  samples  to 
Valerie  Bender,  Graphics  Director,  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdale,  FL  33301. 


GRAPHICS  EDITOR 
The  Albuquerque  Journal,  New 
Mexico's  statewide  daily,  needs  a 
graphics  and  design  editor  to  supervise 
three  staff  artists,  lead  a  redesign 
effort,  coordinate  with  photo  depart¬ 
ment  and  help  set  up  a  design  desk. 
Must  be  an  aggressive  news  person  who 
stresses  communication  over  decora¬ 
tion.  Mac  skills  and  experience  in  page 
design  and  supervision  required. 
Salary:  $40,000.  Send  resume,  refer¬ 
ences  and  tearsheets  to  Rod  Deckert, 
Managing  Editor,  Albuquerque  Journal, 
PO  Drawer  J,  Albuquerque,  New  Mexico 
87103. 


CIRCULATION 


HOME  DELIVERY  MANAGER 

The  Oakland  Tribune,  a  Zone  9  Metro, 
is  seeking  an  ambitious,  aggressive, 
self-motivated  manager  to  lead  our 
growing  Home  Delivery  Department. 
Candidate  must  have  excellent  people 
skills,  a  proven  track  record  of  growth, 
be  sales-oriented  with  a  strong  back¬ 
ground  in  collections  and  customer 
sen/ice.  Knowledge  of  online  computer 
system  preferred.  Experience  in  a  Union 
environment  a  plus.  Minimum  five  years 
in  a  similar  position.  College  degree 
preferred  but  not  required.  Send 
resume  and  salary  requirements  to,  The 
Oakland  Tribune.  Attn:  Human  Resour¬ 
ces,  PO  Box  24304,  Oakland,  CA 
94604. 


HELP  WANTED 


CIRCULATION 


ASSISTANT  TO  THE 
DISTRICT  MANAGER 
Fast  paced  growing  independent  deliv¬ 
ery  company  in  West  Michigan  seeking 
experienced  circulation  person  to 
assume  unique  position  combining 
warehouse  and  office  functions.  The 
right  candidate  will  be  energetic,  enthu¬ 
siastic  and  very  organized.  Must  have  a 
sharp  eye  for  detail,  dedication  to 
customer  service  and  excellent  driving 
record.  Familiarity  with  computers  and 
Lotus  1-2-3  a  plus.  Must  be  willing  to 
travel  and  grow  with  the  company. 
Excellent  benefits  with  profit  sharing 
plan.  Submit  resume  with  references 
and  salary  history  to: 

Hope  Prins,  Circulation  Director, 
Midwest  Independent  Postal,  7837 
Sprinkle  Rd.,  Kalamazoo,  Ml  49001. 


CIRCULATION  DIRECTOR:  The  Lima 
News  is  looking  for  an  experienced, 
results-oriented  manager  to  lead  its 
circulation  department.  We  sell  38,000 
papers  on  weekdays,  44,500  Saturday 
and  50,000  Sunday,  with  distribution 
in  10  Northwestern  Ohio  counties, 
including  a  primary  three-county  mark¬ 
et.  This  is  a  career-building  opportuni¬ 
ty.  Write  Publisher  Thomas  J.  Mullen, 
The  Lima  News,  P.O.  Box  690,  Lima, 
Ohio  45802. 


CIRCULATION  MANAGER 
Opportunity  for  a  strong  home  delivery 
or  zone  manager  at  a  mid-to-large  daily 
to  help  Zone  3  community  daily  in  grow¬ 
ing  market  build  for  the  future.  Candi¬ 
date  must  be  a  proven  leader  with 
strength  in  collections  and  service,  and 
have  a  well-rounded  background  in 
sales.  Competitive  salary  and  benefits, 
including  MBO.  Send  cover  letter, 
resume  and  salary  requirements  to  Box 
5759,  Editor  &  Publisher. 


OPPORTUNITY  "NOW"  for  an  indepen¬ 
dent  circulation  supplies  and  services 
sales  rep,  interested  in  increasing 
income  by  adding  to  your  product  lines. 
Send  resume  or  reply  to  Box  5753, 
Editor  &  Publisher. 


WEEKLIES  MANAGER  -  California 
newspaper  corpration  seeks  a  “hands 
on/can  do”  circulation  manager  for 
small  weeklies  group,  under  general 
supervision  of  the  corporate  circulation 
director.  Qualifications  include  good 
interpersonal  skills,  attention  to  detail 
and  follow-through,  knowledge  of  third 
class  mail  rates,  expansion  of 
subscriber/non-subscriber  data  bases, 
free-to-paid  conversion,  independent 
contractor  requirements,  CIS  and  ADS 
delivery  verifications.  Area  offers  good 
growth  potential.  Reply  to  Personnel 
Manager,  Box  5756,  Editor  & 
Publisher.  EOE. 


EDITORIAL 


ARTS  CRITIC 

Critic  to  report  on  and  review  classical 
music,  ballet  and  opera.  Three  years  of 
newspapr  experience  necessary.  Send 
clips  and  references  to:  Lynn  Kalber, 
Arts  &  Entertainment  Editor,  The  Palm 
Beach  Post,  PO  Box  24700,  West  Palm 
Beach,  FL  33416. 


BILINGUAL  SYNDICATE  needs 
columns,  features,  art.  English  or  Span¬ 
ish.  Paso  Doble,  1273  Old  Route  22, 
Duncansville,  PA  16635. 

BUSINESS  JOURNAL  in  southwest  has 
editorial  openings  for  motivated  repor¬ 
ter  and  editor.  Dedicated  newsroom  in 
growing  market.  Box  5757,  Editor  & 
Publisher. 

CITY  HALL  REPORTER:  Egocentric, 
confrontational,  eclectic  reader  who 
craves  freedom  and  aggressive  editing 
Intends  to  serve  ordinary  people  (smar¬ 
ter,  more  decent  than  given  credit  for) 
by  holding  their  dustpan  to  help  tidy  up 
the  place.  Please  send  resume,  clips  to 
I  ME,  The  Citizen,  25  Dill,  Auburn,  NY 
I  13021. 


Classified 
Ads  in 
Editor& 
Publisher 
Get  Results! 
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COME  HERE;  We  seek  an  energetic 
features  writer  to  produce  light,  bright 
stories  ranging  from  fashions  to  trends 
to  entertainment.  Send  resume  and 
clips  to  Ed  Goodman,  Deputy  ME, 
Waterbury  Republican-American,  389 
Meadow  St.,  Waterbury,  CT  06722. 


COPY  DESK  CHIEF 

We’re  a  seven  day  newspaper  in  a  highly 
competitive  suburban  market  and  we’re 
looking  for  a  leader  on  our  copy  desk. 
We  need  someone  who  can  both  work 
well  with  experienced  copy  editors  as 
well  as  develop  a  young  staff.  The  best 
candidate  will  have  strong  head  writing 
skills,  be  able  to  spot  the  lead  in  the 
tenth  graph  and  be  an  organized  editor 
who  can  move  clear,  concise  copy  for 
three  zoned  editions.  Mac  skills  helpful. 
Overnight  shift  requires  weekend  work. 
If  the  challenge  piques  your  interest, 
send  resume  and  work  samples  to  Box 
5752,  Editor  &  Publisher. 


COPY  EDITOR  FEATURES 

The  Modesto  Bee,  a  McClatchy  news¬ 
paper  in  the  heart  of  California's  Central 
Valley,  has  an  immediate  opening  for  a 
copy  editor  in  our  Features  Department. 
The  ideal  candidate  will  have  daily 
newspaper  experience,  superior  page 
design  and  language  skills  and  a  high 
level  of  creativity.  Spanish  language 
skills  are  highly  desired.  Send  a 
complete  resume  including  at  least 
three  professional  references,  and 
samples  of  your  writing  and  design  work 
to  :  Human  Resources  Department,  The 
Modesto  Bee,  PO  Box  3928,  Modesto, 
CA,  95352. 


DESIGN  EDITOR/COPY  EDITOR 
11,000  daily  is  looking  for  experienced 
copy  editor  with  strong  design  skills  to 
handle  front  page  layout.  Send  resume 
and  layout  clips  to  Joe  Yanareila, 
Hudson  Valley  News,  85  Dickson 
Street,  Newburgh,  NY  12550. 


EDITOR/MANAGING  EDITOR  for  Zone 
5  family-owned  9,000  circulation 
paper.  Duties  include  everything  from 
writing  editorials  to  covering  city  coun¬ 
cil.  This  is  a  hands-on  job  backed  by  a 
solid  staff.  Superior  benefits  and  gener¬ 
ous  profit  sharing.  Applicant  should  be 
very  comfortable  with  traditional  Re¬ 
publican  viewpoints  without  being  an 
idealogue.  Box  5725,  Editor  & 
Publisher. 


EDITOR.  English  publication  located  in 
Mexico  City  is  looking  for  an  Editor. 
Journalism,  Economics,  Law,  or  Politi¬ 
cal  Sciences  degree;  Master’s  degree 
will  be  considered  a  plus,  three  years 
experience  in  major  newspapers, 
management  skills,  bilingual  (English 
as  mother  tongue),  computer  know¬ 
ledge.  Please  send  current  vita  no  later 
than  April  3  indicating  the  reference  or 
4192  to: 

PO  Box  33  Bis 

Administracion  de  Correos  Nro.  1; 

Mexico  D.F.  06002;  Mexico. 


EDITOR:  It  is  time  for  major  product 
changes  at  The  Lima  News.  This  North¬ 
west  Ohio  daily  (circulation  38,000  to 
50,000)  needs  a  new  editor  to  redirect 
and  rebuild  the  news  department.  This 
is  a  turnabout  opportunity.  Write 
Publisher  Thomas  J.  Mullen,  The  Lima 
News,  PO  Box  690,  Lima.  Ohio  45802. 

FEATURES 
COPY  EDITOR 

Award-winning  Features  section  of 
Northern  California  daily  (circulation 
22,000)  needs  sharp  copy  editor  for 
editing,  layout,  design.  Excellent  spell¬ 
ing,  grammar.  Section  includes  food, 
fashion,  seniors,  health,  arts/ 
entertainment.  Experience  with  pagina¬ 
tion,  Leaf  Desk  preferred.  Good  salary, 
benefits.  Near  San  Francisco,  Napa 
Valley.  Arts  coverage  won  best  in  the 
state  from  CNPA  in  ‘89,  ‘91;  paper 
chosen  for  ‘92  SND  Award  of  Merit. 
Send  resume,  your  eye-catching  page 
designs  and  brief  letter  telling  why 
you’d  be  great  for  the  job  to:  Mary  Ann 
Murdoch,  Features  Editor,  Daily 
Republic,  PO  Box  47,  Fairfield,  CA 
94533. 


GENERAL  ASSIGNMENT  REPORTER 

We’re  looking  for  a  top-flight  GA  who 
can  cover  a  subject  beat  providing 
breaking  news  and,  especially,  project 
work.  We’re  looking  for  a  long-ball  hitter 
“  a  seasoned  pro  with  no  less  than  five 
years  of  experience  on  a  good-sized 
daily.  Resume  and  clips  to  Dan  Lynch, 
ME/news,  The  Times  Union,  Box 
15000,  Albany.  NY  12212. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 


LIFESTYLE  EDITOR:  55,000  Sunday, 
40,000  daily  seeks  highly  motivated 
person  who  can  energize  section.  Must 
be  creative.  Resume,  clips/layouts 
samples  to  Jim  Krumel,  Managing 
Editor,  News  Journal,  70  West  4th 
Street.  Mansfield,  OH  44902, 


EDITOR  OF  CRAFT  BOOKS 

Major  how-to  publisher  seeks  top-notch 
editor  for  craft  books.  Individual  would 
develop  book  ideas,  outlines  for  books, 
write  copy  and  edit  manuscripts.  Ideal 
candidate  must  be  a  team  player  able  to 
work  well  and  share  ideas  with  others. 
Background  in  writing/editing  and 
hands-on  experience  in  quilting, 
sewing,  cross-stitch,  knitting  and  other 
crafts  essential.  Salary  commensurate 
with  qualifications  and  experience. 
Excellent  benefit  package. 

Send  resume,  cover  letter  and  three 
writing/editing  samples  plus  photos  of 
craft  projects  you  have  made  to: 

Personnel  Dept.  (EP-CE) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 

E.O.E. 


MANAGING  EDITOR 

A  national  business  weekly  seeks 
seasoned  editor  to  oversee  New  York- 
based  writing  staff  and  desk.  We’re 
looking  for  a  proven  leader  with  superb 
news  judgment  and  excellent  organiza¬ 
tional  skills.  At  least  3-5  years  manage¬ 
ment  experience  required,  preferably  on 
a  newspaper. 

We  offer  competitive  salary/benefits. 
Send  resume  with  salary  history  tO: 
Dept.  JM,  425  Park  Ave.,  New  York,  NY 
10022,  5th  floor.  EOE.  M/F. 


METROPOLITAN  DAILY  seeks  editing 
pros  for  current  and  future  openings  on 
growing  news  pagination  desk. 
Successful  candidates  will  have  five 
years  of  experience  polishing  pros,  writ¬ 
ing  enticing  headlines  and  designing 
attractive  pages.  Experience  with  Quark 
XPress  pagination  helpful.  Send  letter, 
resume,  tearsheets  and  headline 
samples  to  Chris  Frisella,  News  Editor, 
The  Anchorage  Times,  PO  Box  100040, 
Anchorage,  AK  99510-0040. 


NATIONAL  DRINKING  WATER 
WEEK  CITATION 

1992  Journalism  Awards 

For  outstanding  news  stories,  features  and  editorial 
cartoons  covering  drinking  water  issues 
published  in  1991. 


A  coalition  of  groups,  including  the  League  of  Women  Voters,  the  Water  Education 
Foundation,  American  Water  Works  Association,  the  U.S.  Department  of  Agriculture 
Extension  Service,  American  Ground  Water  Trust  and  U.S.  Environmental  Protection 
Agency,  seeks  to  award  objective  and  outstanding  coverage  of  drinking  water  issues. 

The  Drinking  Water  Award  will  be  determined  by  several  top  journalism  professors  and 
professionals,  including  a  Pulitzer  Prize  winner. 

Awards  for  news  stories,  features  and  cartoons  will  be  given  during  National  Drinking  Water 
Week,  May  3-9,  at  the  National  Press  Club  in  Washington,  D.C. 

ENTRY  DEADUNE;  APRIL  17, 1992 

Submit  3  copies  of  material  to:  Water  Education  Foundation,  717  K  St.  #517,  Sacramento, 
CA  95814,  (916)  444-6240 


MANAGING  EDITOR  McClatchy-owned 
daily,  30,000,  in  fast-growing  college 
town  near  Charlotte,  NC,  looking  for 
newsroom  leader.  Send  letter,  resume 
and  references  tO:  Terry  C.  Plumb, 
Editor,  The  Herald,  Rock  Hill,  SCI 
29731.  No  calls. 


MANAGING  EDITOR 
Creative  and  aggressive  business/ 
bankruptcy  writer  with  journalism 
degree  needed  for  weekly  newsletter. 
Minimum  five  years  experience  writing 
hard  and  soft  business  news  stories 
required,  along  with  the  ability  to 
generate  story  ideas,  write  well  under 
pressure  and  take  charge  of  editorial 
content.  Candidate  should  be  outgoing, 
engaging  and  able  to  develop  contacts 
and  attend  conferences  around  the 
country.  Send  resume,  writing  sample 
and  cover  letter  stating  salary  reqs. 
(resumes  without  salary  reqs.  will  not  be 
considered)  to:  LRP  Publications, 
Human  Resources  Department 
300/EDIT,  747  Dresher  Road, 
Horsham,  PA  19044. _ 

OPERATIONS  EDITOR  Key 
management/editing  position  on 
17,000  circulation  newspaper  along 
Colorado’s  Front  Range.  The  person  we 
hire  will  oversee  design  desk  that  will 
fully  paginate  the  newspaper  by 
midyear.  Applicants  must  be  able  to 
show  samples  of  superior  newspaper 
editing  and  design  and  show  evidence 
of  successful  supervisory  experience. 
Contact  Ken  Amundson,  Managing 
Editor,  Loveland  Daily  Reporter-Herald, 
PO  Box  59.  Loveland,  CO  80539. 


REPORTER/EDITOR  needed  to  write 
hard-hitting  investigative  features  and 
manage  local  news  pages.  We  are  an 
aggressive  alternative  newsweekly  with 
high  standards  and  low  pay  (start  at 
$18k/yr).  You  are  a  team  player  with  at 
least  three  years’  experience  at  finding 
the  story  behind  the  news,  getting  the 
details  on  the  record  and  writing 
squeaky-clean  copy  that  just  won’t  sit 
still.  If  you  burn  to  uncover  injustice 
and  are  ready  to  work  like  hell  in  a  place 
some  people  call  heaven,  send  your 
smoking  hot  clips,  resume  and  refer¬ 
ences  tO:  News  Editor  Search,  Casco 
Bay  Weekly,  551A  Congress  St.,  Port¬ 
land,  ME  04101. 


EDITOR/REPORTER:  Edit  internation¬ 
al,  national  and  local  news  reports  and 
prepare  page  mock-ups,  editing  for  size 
and  correctness  of  text.  Cover  current 
events  and  affairs  in  local  Korean 
community.  Write  appropriate  articles 
regarding  such  events  and  persons.  40 
hrs/wk,  9am  -  5pm.  $l,500/month. 
Must  have  four  years  of  college.  Must 
have  B.A.  degree  in  Journalism  or  Engl¬ 
ish.  Must  have  one  year  experience  in 
the  job  offered.  In  lieu  of  experience, 
must  have  spent  two  years  working  on 
college  newspaper  as  reporter  and 
editor.  Must  read,  write  and  speak 
Korean  and  English.  Must  have  proof  of 
legal  authority  to  work  legally  in  the 
U.S.  Send  resume  to:  Illinois  Depart¬ 
ment  of  Employment  Security,  401 
South  State  Street  -  3  South,  Chicago, 
IL  60605.  Attn:  J.  ASCHENBRENNER, 
Ref.  #V-IL-4932.  No  calls.  2  Copies  of 
your  resume  required.  AN  EMPLOYER 
PAID  AD. 


THE  DAYTON  DAILY  NEWS  seeks  and 
aggressive  reporter  who  works  well 
under  pressure,  can  juggle  numerous 
tasks,  and  can  turn  a  phrase  with  the 
best.  The  Daily  News  is  an  award¬ 
winning  newspaper  with  a  circulation  of 
180,000  daily  and  235,000  on 
Sunday.  We’re  looking  for  a  reporter 
with  at  least  one  year  of  experience  who 
can  consistently  produce  well-written 
copy  on  a  2-11  pm  general  assignment 
beat.  Please  send  a  resume  and  clips  to 
Ray  Marcano,  Assistant  Metro  Editor, 
45  S.  Ludlow  Street,  Third  Floor. 
Dayton,  OH  45401. 
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HELP  WANTED 


EDITORIAL 


THE  HARRISBURG  PATRIOT-NEWS  is 
looking  for  an  assistant  city  editor  to 
|oin  our  staff  at  a  time  when  we’re  grow¬ 
ing  and  atxMjt  to  take  on  the  challenge 
of  pagination. 

This  |Ob  is  for  a  solid  journalist  with 
strong  news  judgment,  ability  to  direct 
reporters  in  daily  assignments  and 
projects,  and  strong  editing  and  layout 
skills.  The  right  person  must  be  able  to 
work  closely  with  a  team  of  five  other 
assistant  city  editors  to  help  direct  our 
regional  news  coverage. 

Send  resume,  work  samples  and  a  letter 
telling  us  why  mu're  the  right  candidate 
for  the  job  to  Bob  Heisse  or  John  Trout¬ 
man.  City  Desk,  Harrisburg  Patriot- 
News,  PO  Box  2265  Harrisburg,  PA 
17105.  No  phone  calls,  please. _ 

THE  PALM  BEACH  POST  is  seeking  an 
assistant  sports  editor/assignments 
editor.  Seven  years  experience  to 
include  reporting  and  supervisory  exper¬ 
ience.  Staff  of  30.  Send  resume  and 
clips  to  Executive  Sports  Editor,  Steve 
Moore,  2751  S.  Dixie  Highway,  West 
Palm  Beach,  FL  33405. 


Writer 

STAFF  REPORTER 

National  business  newspaper  is  seeking 
an  experienced  Staff  Reporter. 

This  individual  will  join  a  talented, 
energetic  team  covering  finance,  tech¬ 
nology.  legislation,  regulation,  and 
national  and  state  affairs  for  a  trucking 
industry  weekly. 

Qualified  candidates  will  have  4-5  years 
of  experience,  with  an  emphasis  on 
business  reporting. 

We  offer  a  competitive  salary  and  bene¬ 
fit  package  that  includes  free  parking 
and  a  location  convenient  to  Metro  and 
Beltway. 

Please  send  resume,  clips  and  salary 
requirements  to: 

Human  Resources  Department 
Transport  Topics 

2200  Mill  Road.  Alexandria.  VA  22314 
E0DM,'F/H/V 


REPORTER/FEATURE  WRITER 

Self-starter  required  to  pioneer  editorial 
development  within  market  leading 
advertising  periodicals  serving  nation¬ 
wide  telecommunications  and  compu¬ 
ter  industries. 

Apart  from  conventional  news  reporting, 
applicants  must  display  the  analytical 
ability  and  flair  to  identify  and  research 
dynamic  market  sectors  within  these 
competitive  industries  and  present  find¬ 
ings  as  compelling  and  informative 
feature  stories.  Basic  pagination  skills 
useful.  Proficiency  at  layout  and 
computer  skills.  The  ability  to  network 
and  develop  rapport  with  manufactur¬ 
ers,  suppliers,  and  PR  agencies  as  well 
as  create  a  picture  library  is  central  to 
this  role.  Applicants  should  possess  a 
degree  in  journalism  or  other  appropri¬ 
ate  specialist  qualifications  and  have 
two  or  more  years  relevant  experience. 
Some  travel  may  be  required.  Dallas 
based.  Usual  big  company  benefits 
apply.  Send  resume  with  clips 
feature  extracts  tO: 


HELP  WANTED 


EDITORIAL 


REPORTER 

40,000  circulation,  Chicago  suburban 
daily  needs  reporter  with  outstanding 
writing  skills  and  at  least  two  years 
newspaper  experience.  Bilingual  ability 
(Eiiglish-Spanish)  would  be  a  real  plus. 
Send  letter,  resume  and  five  clips  to 
Mike  Chapin,  Managing  Editor,  The 
Beacon-News,  101  South  River  St., 
Aurora,  IL  60506.  No  telephone  calls, 
please. 

SEVEN  DAY  35,000  Zone  8  may  need 
top-notch  graphics  editor.  Must  be  self-’ 
starter  with  experience  with  Aldus  Free¬ 
hand  and  AP  Graphics  Net.  It’s  a  one 
person  operation  and  the  job  is 
demanding.  But  you  get  to  live  and  work 
in  one  of  the  most  scenic  areas  of  the 
United  States.  Letter,  resume,  refer¬ 
ence,  clips  and  salary  requirements  to 
Box  5746,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
The  Anchorage  Daily  News  is  looking  for 
a  talented  copy  editor  to  be  a  leader  in 
producing  our  sports  sections.  This  job 
requires  good  editing  and  headline  writ¬ 
ing  skills  as  well  as  experience  in  using 
color,  graphics  and  design.  A  minimum 
of  three  years  daily  editing  experience  is 
required.  Send  resume,  work  samples 
and  references  to:  Anchorage  Daily 
News,  Human  Resources,  PO  Box 
149001,  Anchorage,  AK  99514-9001. 
The  Daily  News  is  an  Equal  Opportunity 
Employer. _ 

In  order  to  succeed,  at  times 
you  have  to  make  some¬ 
thing  from  nothing. 

Ruth  Mickleby-Land 

_ MAILROOM _ 

MAILROOM  FOREMAN 

Person  who  gets  along  well  with  people 
to  manage  mailroom  at  20,000  circula¬ 
tion  daily  in  beautiful  Sussex  County, 
New  Jersey.  Must  have  knowledge  of 
count-o-veyor,  inserting  and  strapping 
machines.  Contact  Dave  Green,  Produc¬ 
tion  Manager,  at  The  New  Jersey 
Herald,  PO  Box  10,  2  Spring  Street, 
Newton,  NJ  07860  or  call  (201) 
383-1500  -  Ex.  240. 


_ PRESSROOM _ 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRESSROOM  FOREMAN 
Zone  2  AM  daily  and  Sunday  newspaper 
(90M)  seeks  foreman  with  proven  lead¬ 
ership  and  supervisory  abilities.  Previ¬ 
ous  offset  press  experience  preferred. 
Union  shop.  Comprehensive  company 
paid  benefit  package.  Please  send 
resume  with  salary  history/requirements 
to  Box  5751,  Editor  &  Publisher. 


PRESSMAN 

An  immediate  opportunity  exists  for  a 
qualified  and  quality  oriented  double¬ 
width  offset  journeyman  pressman  in 
San  Diego,  Calif,  at  a  daily  AM,  PM,  and 
Sunday  paper.  Goss  Metro  press  experi¬ 
ence  desired.  Night  shift  position  avail¬ 
able.  Excellent  salary,  benefits,  and 
working  conditions.  Send  resume  to: 
Union-Tribune  Publishing  Co.,  Employ¬ 
ee  Relations  Office,  PO  Box  191,  San 
Diego,  CA  92112  or  Call  (619) 
293-1124. _ 

It  is  courage  the  world 
needs,  not  infallibility... 
courage  is  always  the  surest 
wisdom. 

Wilfred  Grenfell 


HELP  WANTED 


PRINTING 

COMMERCIAL  PRINTING  MANAGER 
needed  at  daily  newspaper  in  East 
Texas.  We  are  seeking  an  energetic  indi¬ 
vidual  with  production  experience  who 
is  looking  for  a  new  challenge.  Equip¬ 
ment  includes  an  11-unit  Urbanite 
press  with  quarterfolders,  a  4-color  web 
Didde  press,  complete  bindery  with 
stitcher-trimmers,  folders,  p>erfect-bind 
equipment,  and  sheet-fed  presses.  The 
position  requires  ability  to  accurately 
bid  jobs,  control  costs,  increase  busi¬ 
ness,  and  provide  excellent  customer 
senrice.  Must  be  able  to  work  closely 
with  the  newspaper  production  mana¬ 
ger.  Report  directly  to  the  general 
manager.  We  are  a  Cox  newspaper,  and 
provide  excellent  benefits  and  future 
career  growth.  Send  resume  and  salary 
requirements  to  Greg  Oxley,  General 
Manager,  Longview  News-Journal,  320 
E.  Methvin,  Longview,  TX  75601. 

If  you  think  there  are  no 
new  frontiers,  watch  a  boy 
ring  the  front  doorbell  on 
his  first  date. 

Olin  Miller 


PRODUCTIONITECH 

ASSISTANT  PRODUCTION  DIRECTOR 
50M  daily  in  Zone  2  recruiting  a 
technically  oriented  leader  to  help 
manage  department.  Sufficient  know¬ 
ledge  and  hands-on  skills  of  all  facets  of 
daily  newspaper  pre-press  work 
required. 

We  are  a  solid  company  offering  an 
attractive  compensation  and  benefits 
package  to  the  right  person.  Send 
resume  and  salary  history  to  Box  5750, 
Editor  &  Publisher. 


HELP  WANTED 


TRAINING 


THE  UNION-TRIBUNE  PUBLISHING 
CO.  located  in  San  Diego,  CA  seeks  an  | 

energetic,  experienced  Training  and  i 

Development  Manager.  The  ideal  candi¬ 
date  should  possess  approximately  five  . 

years  of  experience  in  conducting  needs 
analysis,  designing  programs  and  I 

presenting  curriculum  to  all  levels  of  a  ^ 

company.  Excellent  presentation  skills  I 

are  a  must.  Qualified  candidates  must 
have  experience  with  designing  and 
presenting  performance  appraisal 
evaluation  systems.  This  highly  visible 
position  requires  a  business  related 
degree,  with  a  g.'aduate  degree 
preferred. 

The  Union-Tribune  offers  an  excellent 
salary  and  benefit  package  including  a 
401K  plan  with  matching  contribu¬ 
tions.  Interested  applicants  should  mail 
or  fax  a  resume  with  salary  require¬ 
ments  to: 

Jenny  Bogan 
Training  Department 
Union-Tribune  Publishing  Co. 

PO  Box  191 
San  Diego,  CA  92112 

Fax  Number  -  (619)  299-3488 


_ SALES _ 

LEADING  ZONE  9  newsprint  manufac¬ 
turer  is  seeking  experienced,  technical¬ 
ly  oriented  field  sales  rep.  Position 
encompasses  newspaper  and  related 
commercial  printing,  sales  and  service 
responsibilities.  Candidates  will  have 
broad  knowledge  of  paper  industry  and 
newsprint  sector.  Education  at  under¬ 
graduate  level  with  post  graduate  work  a 
plus.  Send  resume,  cover  letter  and 
salary  history  to  Box  5749,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


IT’S  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard 
your  reply. 

Please  note  that  the  responsibility  for 
the  return  of  clips,  etc.  when  request¬ 
ed  is  that  of  the  advertiser  -  not  of 
Editor  &  Publisher. 

ms  Editor  &  Publislier 

mi  11  WM  IWl  SI  •  N«w  Yixk.  N.Y.  10011  •  212-675-4380  ANIM 
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Publisher 

Link  House  Publications,  Inc. 
15400  Knoll  Trail 
Suite  500 
Dallas,  TX  75248 
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Newspaper  Reporter.  Edttor. 
Photographer,  Graphics. 
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CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADD  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


LINE  ADS 

1  week  —  S7.00  per  line 

2  weeks  —  56.15  per  line,  per  issue 

3  weeks  —  $535  per  line,  per  issue 

4  weeks  —  54  60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  $3.95  per  line 

2  weeks  —  53.25  per  line,  per  issue 

3  weeks  —  52.75  per  line,  per  issue 

4  weeks  —  $2.55  per  line,  per  issue 


Add  $6  50  per  insertion  for  box  service  Add  $4.25  per  insertion  for  box  service 
Count  os  on  additional  line  in  copy  Count  as  an  additional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line 
3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  following  rotes  per  column  inch  per  insertion:  1  time, 
S85;  2  to  5  times,  $80;  6  to  12  times,  S75, 13  to  25  times  $70;  26  to  51 
times  $65;  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 


Company 


Classification 


Authorized  Signature 


□  VOICE  CLASSIFIED 


□  CLASSIFIED 


No.  Of  Insertions; - Amount  Enclosed:  $ - 

Editor  &  Publisher 

11  yyest  19th  street,  NY.  NY  10011  (212)  675-4380,  FAX  (212)  929-1259 


PUBLISHER/currently  running  group  of 
12  weeklies  and  dailies,  seeks  to  apply 
18  years  of  experience  to  new  chal¬ 
lenge.  Strengths  in  marketing,  generat¬ 
ing  revenue,  and  costs  control  for  turn 
arounds.  Energetic  family  man  with 
knowledge  of  all  aspects  of  publishing 
and  commercial  printing  looking  for 
new  home  soon.  Respond  to  Box  5694, 
Editor  &  Publisher, 


RECESSION  WOES?  General  Manager 
with  16  years  as  a  COO  and  a  proven 
track  record  can  help  you.  Experienced 
with  union  and  non-union  shops,  8M  to 
72M  circulation  dailies  and  weeklies. 
Strong  on  promotion,  advertising, 
budgeting  and  administration  to  make 
things  happen.  Excellent  motivator  and 
people  person.  Let's  talk  about  it.  Call 
Marty  Cone,  (410)  747-1368. 


ADVERTISING 


TIRED  OF  DOWN  LINEAGE?  Take 
charge  ad  director.  20  years  experi¬ 
ence.  Phone  John  (817)  566-2108. 


CIRCULATION 


NEWSPAPER  CIRCULATION  MANA¬ 
GER  interested  in  opening  at 
15-20,000  circulation  pap^.  Presently 
a  carrier  district  manager/Sunday  motor 
route  manager  at  a  20,000  morning/ 
Sunday  paper  in  midwest.  Sales/ 
promotions  top  priority,  second  only  to 
customer  service.  Possess  good  mana¬ 
gerial  skills,  hard  worker  and  good 
communicator,  along  with  7-years 
circulation  experience.  Prefer  midwest 
locale  but  will  relocate.  Resume  avail¬ 
able.  Box  5735,  Editor  &  Publisher. 


DATA  PROCESSING 


DATA  PROCESSING/PRODUCTION 
OPERATIONS:  Manager  with  Fortune 
500  experience  in  system  installation, 
programming  and  upgrading.  Proficient 
in  System  38,  AS/400  and  DEC  circula- 
tion,  classified,  editorial  and 
administration/business  packages,  as 
well  as  DEC  typeset  with  Hastech  pagi¬ 
nation.  Handle  full  end-user  training 
and  support;  solid  background  in  overall ' 
newspaper  operations.  708/351-6320. 


FRESH,  flexible  Missouri  grad  seeks 
magazine  or  urban  weekly.  Editing, 
research,  writing  and  design  experi¬ 
ence;  into  true  news  and  underground 
arts.  Call  Lisa  (314)  442-8951. 


VETERAN  sports  writer,  editor  and 
bureau  chief  seeks  position  on  mid-size 
to  metro  daily.  Open  to  all  offers.  Call 
Bob  (813)  653-1531. 


AWARD-WINNING  sports  writer  looking 
for  new  challenges.  Zones  3,4  and  6 
preferred.  6-f  year-veteran  at  28,000 
circulation.  Desk  experience.  Highly 
versatile. 

Buddy  Wright  (804)  836-5835. 


Looking  for  "The  Reel  Thing"  in  your 
entertainment  coverage?  Writer  special¬ 
izing  in  movies  and  video  (reviews, 
features)  seeking  spot  on  medium  to 
large  daily.  Experience  includes  major 
magazine,  dailies,  syndication.  Call  I. 
Slifkin  at  (215)  742-7903. 


SPORTS  WRITER  with  2  1/2  years  of 
layout/editing  experience  seeks  employ¬ 
ment  with  a  daily  AM  paper.  Contact 
Brian  Sullivan  at  (803)  332-1747  or 
(803)  661-2905  if  in  search  of  a  writer/ 
editor  with  pagination  skills. 


FIRST  RATE  REPORTER/EDITOR  seeks 
new  challenge  in/around  New  York  City. 
6  years  experience  on  national  daily, 
large  metro  daily,  news  agencies,  2 
years  editing  on  76,000  circulation 
national  monthly  magazine.  Fluent 
French,  Spanish.  B.A.  English;  refer¬ 
ences.  Box  5754,  Editor  and  Publisher. 


YOUR  NEXT  EDITOR  or  managing 
editor  can  generate  great  story  ideas, 
tighten  and  brighten  copy,  and  motivate 
and  teach  your  staff.  I'm  energetic, 
talented,  personable,  and  seasoned  by 
20  years  of  experience  with  award¬ 
winning  newspa^rs  and  magazines.  My 
last  publication  is  a  fatality  of  the  reces¬ 
sion;  put  me  back  to  work.  Box  5755, 
Editor  and  Publisher. 


FREELANCE 


HOME  editors,  sad?  Call  popular 
Fortune  profiled  writer/expert  on  floor 
care,  home  products.  A  pro.  Fabulous 
clips.  NORMAN  (212)  986-1274 


SOUTH  AFRICA:  Experienced  foreign 
correspondent  available  for  assign¬ 
ments.  J.  Ellman  c/o  PO  Box  6761, 
Roggebaai,  Cape  Town,  R.S.A.  Fax 
0ir2721253530. 


SOUTH  FLORIDA  freelance  writer  look¬ 
ing  for  spring  training  assignments. 
Need  a  feature  on  your  local  pl^er 
training  at  the  big  league  camp?  (;all 
Anthony  McCarron  at  (305)  782-2459. 


PHOTOJOURNALIST  with  16  years 
experience,  including  nine  years  with 
major  university  news  service.  Eager  to 
rejoin  daily  metro  sharing  a  commit¬ 
ment  to  photojournalism.  Ed  Souza 
(408)  241-2388. 


PUBLIC  RELATIONS 


I'm  a  lO-year  PR  PRO  who  gets  results. 
Ex-Wall  Street  Journal  editor.  NYC,  NJ, 
PA.  Harvey  Seymour  (609)  448-4894. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 

Sex  scandals -British-style 


By  Dan  Ehrlich 

“Nothing's  deader  than  old  news” 
—  remember  that  saying?  Well, 
since  there  is  apparently  no  statute 
of  limitation  on  sins  of  the  flesh, 
those  words  apparently  have  no  va¬ 
lidity,  especially  when  political  can¬ 
didates  are  involved. 

British  newspeople  normally  love 
covering  America’s  election  cam¬ 
paigns  more  than  their  own  pre¬ 
dictably  dull  pols,  but  that  was  be¬ 
fore  sex  and  alleged  dirty  tricks 
reared  their  heads  in  England,  prov¬ 
ing  that  the  two  nations  are  not  an 
ocean  apart  after  all. 

“Happily  married”  Liberal  Demo¬ 
crat  Party  leader  Paddy  Ashdown 
was  forced  into  the  unprecedented 
step  of  going  on  live  television  to 
admit  having  had  an  extramarital  af¬ 
fair  five  years  ago.  His  admission, 
what  led  up  to  it,  and  how  it  was 
handled  the  day  after  offer  a  stark 
contrast  between  our  two  press  sys¬ 
tems. 

Ashdown’s  statement  which,  by 
the  way,  could  be  a  lesson  for  fu¬ 
ture  Bill  Clintons,  was  designed  as 
a  damage  control  exercise,  making 
a  clean  breast  of  it  before  enduring 
fatal  attacks  by  England’s  ravenous 
tabloid  press. 

Yet,  his  experience  may  not  fade 
away  so  quickly.  It  contains  Hol- 
lywood-style  elements  ready-made 
for  investigation  and  speculation  — 


(Ehrlich  is  a  U.S.  free-lance  jour¬ 
nalist  based  in  London. 


UBONONMOa  MOUd 
SMBN  HUM  ISUId  as 


Get  your  copy  of 

AdNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  „ 


I  To:  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills,  N.S.W.,  2010,  Australia 
I  VCC I  PIS3se  send  me  AD  NEWS  for  one 
'  I  Cw!  year  -  26  issues  I  enclose  my 
I  bankdratt  in  Australian  currency  for  Ausl.  $128. 

I  Name: _ 

I  Address: _ 

I  City _ State _ Zip _ 


things  the  British  media  love  and 
live  to  do. 

Five  years  ago,  before  he  was 
party  leader,  Ashdown  had  a  brief 
affair  with  his  secretary  at  the  time. 
He  later  told  his  lawyer  about  the 
liaison.  Notes  of  the  disclosure  were 
locked  away  in  the  attorney’s  safe. 

Three  weeks  before  his  Feb.  5 
admission,  the  lawyer’s  safe  had 
been  robbed.  Some  cash  was  taken 
along  with  the  notes  about  Ash¬ 
down’s  affair. 

A  few  days  after  the  burglary, 
the  Sunday  scandal  sheet  News  of 
the  World  (a.k.a  “News  of  the 
Screws”  in  Britain)  was  contacted 
by  a  woman  with  something  to  sell 
—  one  of  the  tabloid’s  main  at¬ 
tributes  is  that  its  managing  editor 
is  a  woman. 


“This  is  something  that  the  press 
has  been  after  for  years,”  she  said. 
After  a  few  cloak-and-dagger  style 
meetings,  a  sum  of  $54,000  was  de¬ 
manded  for  the  document.  Manag¬ 
ing  editor  Patsy  Chapman  would 
have  shelled  out  that  sum,  too,  had 
not  the  scenario  been  ruined  by  jour¬ 
nalistic  professionalism. 

Reporters  checking  out  the  doc¬ 
ument’s  validity  alerted  Ashdown’s 
lawyer,  who  then  hurriedly  sought 
and  received  one  of  the  late  Robert 
Maxwell’s  favorite  weapons,  an  in¬ 
junction,  which  was  placed  on  all 
papers  in  England.  The  order  said 
that  not  only  the  details  of  the  doc¬ 
ument  were  banned  from  being  pub¬ 
lished,  but  the  fact  there  was  an  in¬ 
junction  order  on  such  a  document 
was  also  banned  from  mention. 

Afterward,  Chapman  said  no  mon¬ 
ey  had  changed  hands  and  the  copy 
of  the  document  was  returned  to  its 
owner  as  soon  as  it  was  found  to 
have  been  stolen  property. 

“1  have  to  say  that  1  think  it’s 
odd  that  in  America  voters  are  al¬ 
lowed  to  see  what  they  are  voting 
for,  warts  and  all.  [Here]  most  read¬ 
ers  couldn’t  give  a  damn  whether 
he  had  an  affair  or  not.  What  is  rel¬ 


evant  is  that,  if  the  politicians  don’t 
think  it  matters  a  lot,  why  is  there 
always  such  a  cover-up  whenever 
one  of  these  scandals  breaks  out?” 
Chapman  mused. 

By  this  time,  the  Fleet  Street  ru¬ 
mor  mill  was  buzzing,  and  so  were 
other  journalists  way  up  north.  The 
court  injunction,  it  turned  out,  was 
good  only  in  England.  Scotland  has 
its  own  legal  system,  and  it  grant¬ 
ed  no  injunction. 

This  gave  the  Edinburgh  daily 
The  Scotsman  the  green  light.  With¬ 
out  the  revealing  document  to  re¬ 
port,  editor  Magnus  Linklater  de¬ 
cided  to  play  up  the  burglary  and 
ensuing  injunction.  As  he  said,  “The 
question  in  my  mind  was:  Are  we 
in  fact  prying  into  private  matters 
of  irrelevance?  The  private  life  of 


a  politician  is  neither  here  nor  there.” 

The  fact  that  Ashdown  had  tak¬ 
en  legal  steps  to  prevent  publica¬ 
tion  of  a  document  stolen  from  his 
lawyer’s  office  was  another  matter. 
According  to  Linklater,  “That  in  it¬ 
self  was  a  signal  political  event  and 
something  we  ought  to  report,”  but 
how  did  the  Scotsman  know  about 
the  injunction? 

Word  travels  fast  on  and  off  Fleet 
Street.  The  Scotsman’s  story  was 
followed  by  a  Daily  Mirror  front¬ 
page  splash  which,  like  so  many  tab 
stories  in  Britain,  got  around  the  in¬ 
junction  by  being  vague  —  “The 
Story  We  Can’t  Tell  You.” 

This  prompted  Ashdown  to  call 
his  cathartic  press  conference,  a 
smart  move  given  the  nature  of  the 
British  press. 

Needless  to  say,  however,  the  next 
day  —  Feb.  6  —  was  like  manna 
from  heaven  for  the  tabs  and  qual¬ 
ities  alike.  The  admission  by  Ash¬ 
down  took  the  lid  off  everything. 
His  speech  alone  provided  genuine 
quotes  that  could  then  be  embel¬ 
lished  by  some  sheets.  This  style 
was  highlighted  by  the  ever-popu- 
lar  —  and  vulgar  —  Sun  with  a 
( See  SHOP  TALK  on  page  30) 


Ashdown's  statement  which,  by  the  way,  could  be  a 
lesson  for  future  Bill  Clintons,  was  designed  as  a 
damage  control  exercise,  making  a  clean  breast  of  it 
before  enduring  fatal  attacks  by  England's  ravenous 
tabloid  press. 
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Single  Copy  Conveyor:  Exclusive,  patented,  proven  conveyor  has  been  providing  reliable,  high-speed, 
smudge-free  gripping  of  newspapers  and  magazines  around  the  world  for  more  than  15  years.  Unique  design 
allows  programming,  tracking,  and  controlled  distribution  of  each  copy  to  various  processfng  areas. 

High-Speed  Inserting  Drum:  '  '  .  , 

Specifically  designed  for  the  U.S. 
market  and  its  unique  processing 
requirements  such  as 
high  speeds,  high  page 
counts,  and  multiple  in¬ 
serts,  Only  true,  proven, 
on-line  inserter  on  the 
market  that  is  right  for 
small,  medium,  and 
large  circulation  news¬ 
papers  and  for  low  to  high 
page  couqts. 

Multi-Cell  Stackers: 

Provide  absolute  copy 
counts  and  programmed 
bundles.  Deliver  neatly 
pressed,  compensated 
bundles.  Controlled  speed 
reduces  maintenance  and 
increases  machine  life. 

Variodisc  Handling/Storage 
System:  Based  on  our  patented 
principle  of  winding  product  at 
press  speed  onto  self-contained, 
lightweight  cores.  Forrns  a  buffer 
between  the  press  and  the  mail- 
room.  Can  actually  increase  press 
capacity.  'Horizontal/vertical 
storage  of  wound  cores  allows 
full  use  of  storage  space.  Wound 
cores  are  easily  transportable. 

Mailroom  Management  (Zoning) 

System  (MMS):  Total  system 
approach  to  the  personalized 
newspaper  of  the  future.  Provides 
automatic  control  of  a'series  of 
zoned  production  run^.  Defiqe  u£^ 
to  1 .000  zones  for  each  production 
run.  User-friendly  graphic  displays 
and  computer-generated,  detailed 
prodOction  reports.  * 
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Mac  Attack 


Joe  Pesci,  Macaulay 
Culkin  and  Daniel  Stem 
star  in  ‘Home  Alone,  ’ 
airing  all  this  month 
on  HBO  and  Cinemax. 


“Newspapers  have  a  tremendous  opportunity  with  the  continued 
growth  of  cable  programming.  No  one  can  better  cover  what’s  on 
a  local  cable  system  than  the  local  newspaper.  With  that  in  mind, 
our  goal  at  TV  Update  is  to  assist  local  newspapers  by  providing  a 
complete  -  user  friendly  television  magcizine.  This  ultimately  gives 
the  newspaper  a  vehicle  to  retain  and  attract  subscribers  and 

advertisers.  Dennis  O’NeiU,  President  -  TV  Update,  Inc, 
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We  just  keep 
getting  better. 
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